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^  When  you  put  in  a  branch  store,  or  when  you  select  an  agent 

.  in  any  city,  your  attention  is  naturally  focused  on  the  shopping  cen- 

^  ter — on  the  market  place  of  that  city.  You  want  your  shoes  to  be 

displayed  where  the  people  naturally  look  for  shoes. 

When  you  advertise  your  shoes  you  should  follow  the  same 
principle — select  the  newspaper  which  is  the  shopping  center — the 
recognized  market  place — where  the  people  /ook  for  shoe  adver¬ 
tising. 

In  Chicago  the  shopping  center  for  shoe  advertising  as  well 
as  other  advertising — the  market  place  —  is  The  Chicago  Daily 
News.  Most  shoe  manufacturers  and  merchants  know  this,  and 
therefore  The  Daily  News  prints  more  shoe  advertising  six  days  a 
a  week  than  any  other  Chicago  newspaper  prints  in  seven  days. 
The  figures  for  the  first  nine  months  this  yehr  are: 

.\gate  Lines 


The  Daily  News  (si.x  days) . 218,811 

The  Tribune  (seven  days)  . 150,108 

The  American  (six  days) . 102,029 

The  Journal  (six  days)  .  69,480 

The  Examiner  (seven  days) .  61,852 

The  Herald  (seven  days) .  58,801 

The  Post  (six  days) .  18,693 


If  you  want  to  tell  Chicago  about  your  shoes,  advertise  in  The 
Daily  News. 


The  Chicago  Daily  News 

Over  400,000  Daily 
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Detroit  the  D3Tiamic 

Covered  by 

The  Detroit  News 

i 
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©b*"  0etr0it  ©ribunt 

\  Detroit  has  grown  faster  in  the  last  five  years  than  any  other  city  in  the  world. 

Detroit  ranks  fourth  in  the  United  States  as  a  manufacturing  center,  being  sur¬ 
passed  only  by  New  York,  Chicago  and  Philadelphia. 

Detroit  ranks  third  in  America  as  an  exporting  city. 

Last  year  industrial  wages  in  Detroit  exceeded  $  1 20,000,000. 

I  Detroit’s  population  exceeds  700,000,  having  practically  doubled  in  ten  years. 

I  Detroit  is  enjoying  business  prosperity  such  as  is  not  found  elsewhere. 

Advertisers  reap  rich  harvests  by  covering  Detroit. 

This  can  be  done  thoroughly  and  inexpensively  through  The  Detroit  News  and 
;  Sunday  News  Tribune. 

The  Detroit  News  distributes  for  cash  every  week  day  more 
copies  in  its  home  city  than  the  number  of  English  speaking  homes. 

The  last  A.B.C.  audit  of  Detroit  papers  accorded  the  News  more 
city  paid  circulation  than  all  other  Detroit  week  day  papers  combined. 
The  same  A.B.C.  audit  accorded  the  Sunday  News  Tribune  not 
I  only  the  largest  Sunday  Circulation  in  Michigan  but  over  50%  more 
carrier  or  home  delivered  circulation  than  its  only  competitor,  the 
ji  Detroit  Sunday  Free  Press. 

I 

Progress  Shown  by  Post  Office  Statements 

(NET  CASH  PAID  CIRCULATION  AVERAGE) 


Detroit  News  P.  O.  statement,  October,  1915,  ■  -  -  173,893 

Increase  over  previous  P.  O.  statement,  -  .  .  -  20,357 

Detroit  Sunday  News  Tribune  P.  O.  statement,  October,  1915,  132,799 

Increase  over  previous  P.  O.  statement,  _  .  _  .  1 4,095 

Sunday  News  Tribune^s  Net  Cash  Paid  Average  Circulation, 

September  5th  to  October  1 7th,  1915,  -  -  -  -  145,390 


New  York  Office 
I.  A.  KLEIN 
Metropolitan  Tower 


Chic.Bo  Office 
JOHN  GLASS 
People.  Ga.  BaiMing 
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Effect  of  Oregon  Trading  Stamp  Decision 

By  HAROLD  REMINGTON 

“The  Editor  and  Publisher”  Secures  a  Highly  Valuable  Legal  Opinion,  Covering  the  Present  Situation  in  All 
Its  Phases — “Future  Legislation  Must  So  Discriminate  As  to  Separate  the  Legitimate  Use  of  Coupons 
As  a  Method  of  Advertising  From  the  Illegitimate  Coupon  and  Trading  Stamp 
Lses” — The  Keal  Evil  of  the  Coupon  and  Trading  Stamp  System  Pointed  Out 


The  folloiritig  nrtulc  han  been 
specially  prepared  for  The  Editop. 
and  Pubusheb  by  Harold  Rem¬ 
ington — a  member  of  the  Ne-w  York 
bar  who  is  known  to  the  legal 
profesnion  as  one  of  the  leading 
authorities  on  bankruptcy  law  and 
as  a  profound  student  of  commer¬ 
cial  law  in  general,  both  State  and 
Federal.  He  is  not  only  the  author 
of  standard  works  on  special  phases 
of  law.  hut  has  had  much  to  do 
with  the  framing  of  important 
commercial  degislation,  besides 
which  his  daily  experience  as  a 
busy  practising  attorney  in  the 
courts  gives  him  peculiar  qualifica¬ 
tions  to  speak  to  business  men  on 
this  subject. 


By  thp  recent  decision  of  the  United 
States  Court  in  Oregon  in  the  Sperry  & 
ilutchinscn  case,  wherein  the  court  de- 
<-lared  unconstitutional  the  Oregon  Anti 
Trading  Stamp  Act,  which  attempted  to 
levy  a  tax  of  five  per  cent,  upon  the 
gross  profits  of  all  concerns  using  or  fur¬ 
nishing  trading  stamps  or  coupons,  one 
more  decision  has  been  added  to  the  al¬ 
ready  long  list  of  decisions  holding  anti 
trading  stamp  legislation  unconstitu¬ 
tional. 

Judge  Wolverton,  one  of  the  three 
judges  sitting  together  in  the  District 
('ourt  to  decide  this  case,  had  previously 
lield  unconstitutional  a  similar  act  of  the 
State  of  Washington  in  the  case  of  Little 
vs.  Tanner,  which  is  to  be  found  in  the 
208th  Federal  Reporter,  at  page  G05,  in 
the  year  1913.  Judge  Wolverton,  in  the 
opinion  in  the  present  case,  makes  no 
extended  discussion  but  refers  to  the  pre¬ 
vious  case  of  Little  vs.  Tanner  and  bases 
the  present  decision  upon  the  grounds 
therein  stated. 

DECISION  IN  LITTLE  VS.  TANNEB 

The  grounds  of  this  decision  are  that  it 
is  in  contravention  of  the  Fourteenth 
Amendment  to  the  Constitution  of  the 
United  States  ordaining  that  “no  State 
shall  deprive  any  person  of  life,  liberty 
or  property  without  due  process  of  law 
nor  deny  to  any  person  within  its  juris¬ 
diction  the  equal  protection  of  the  law.” 
In  the  Little  vs.  Tanner  case  the  same 
judge  used  these  words : 

Tbe  use  of  trading  stamps  and  similar  de¬ 
vices  la  neither  more  nor  less  than  a  legiti¬ 
mate  system  of  advertising,  and  those  who 
empioy  that  system  arc  entitled  to  the  pro¬ 
tection  of  the  Constitution  of  the  United 
States.  As  well  might  the  I>eglslature  clas¬ 
sify  separately  those  who  advertise  In  the 
columns  of  the  dally  paper,  hy  billboards  or 
by  electrical  signs  and  impose  a  tax  upon 
them  to  the  exclusion  of  others  engaged  In 
the  same  huslness  or  calling  but  do  not  so 
advertise.  The  attempted  classUlcatlon 
I  singling  out  the  trading  stamp  system  of 
advertising)  Is  purely  arbitrary,  is  a  mani¬ 
fest  attempt  on  the  part  of  the  Legislature 
to  accomplish  by  indirection  what  the  Su¬ 
preme  Court  of  the  State  (of  Washington) 
lias  declared  It  cannot  accomplish  directly, 
and  Is  In  violation  of  the  equality  clause  of 
the  Federal  Constitution.  What  we  have 
Itere  eald  Is  limited  to  ucrebauta  using 
trading  stamps  In  connection  with  their 


biisincHs,  for  siicli  are  tlio  only  parties  Ix' 
fore  the  court. 

The  (hKtision  in  tlie  iire.sent.  tlregoii. 
case,  l>y  the  same  jmige,  says  : 

It  is  at  once  apparent  tliat  the  ta.v  levied 
was  lntende<l  and  designed  by  the  I>‘Klsla 
ture  to  be  of  such  proportions  as  to  be  In 
blbltive  of  tbe  use  of  such  trading  stamps 
within  the  State.  In  a  case  of  like  nature, 
arising  under  similar  conditions  in  tbe 
State  of  Washington,  the  law  was  held  by 
the  District  Court  for  the  Eastern  District 
of  Washington,  three  judges  sitting,  to  be 
void  as  in  contravention  of  the  equality 
clause  of  the  t'oiirteenth  Amendment  to  the 
Federal  Constitution.  Little  vs.  Tanner, 
208  Fed.  OO.’i.  The  doctrine  of  that  case  is 
altogether  applicable  to  and  Is  decisive  of 
tbe  issues  here  Involved.  Without,  there¬ 
fore,  entering  upon  further  discussion  of 
the  controvers.v,  we  hold  the  act  in  question 
to  be  without  validity  and  void. 

Thus  it  is  apparent  that  the  decision 
of  the  Oregon  ease,  as  also  that  of  Wash¬ 
ington,  is  on  so  broad  a  basis — that  anti 
trading  stamp  legislation  is  an  unjust 
discrimination  against  a  particular  form 
of  advertising — that  it  would  seem  to 
prohibit  all  such  legislation.  This  must 
be  so,  indeed,  unless  future  legislation  is 
so  discriminating  as  to  separate  tbe  legi¬ 
timate  use  of  coupons  as  a  method  of 
advertising  from  the  illegitimate  coupon 
and  trading  stamp  uses. 

But,  let  us  see : 

LEGITIMATE  AND  ILLEGITIMATE 

It  is  to  be  noted,  in  the  first  place, 
that  in  almost  every  instance  these  un¬ 
constitutional  laws,  and  among  them  the 
Oregon  law,  have  attempted  to  use  the 
taxing  power,  or  tbe  licensing  power,  to 
accomplish  indirectly  the  actual  prohibi¬ 
tion  of  the  practice;  and  in  the  second 
place,  that  in  none  of  the  unconstitu¬ 
tional  laws  has  there  been  any  distinction 
made,  or  attempted  to  be  made,  between 
the  possibly  legitimate  use  of  coupons  and 
trading  stamps  and  the  clearly  illegiti¬ 
mate  use  thereof,  as  a  mere  method  of 
dividing  up  forfeited  values  or  as  a  sort 
of  gambling  device. 

No  legislation  can  be  on  a  jM-rinancntly 
firm  foundation  that  depends  upon  indi¬ 
rect  attack.  There  is  a  fascination,  to 
be  sure,  in  indirect  legislation,  as  it  might 
be  termed — that  is  to  say,  legislation 
which  accomplishes  its  ends  in  a  devious 
and  roundabout  way.  It  seems  like  the 
skilful  incurving  and  outcurving  of  a 
baseball,  in  an  expert  player’s  hand,  so 
to  speak.  Too  often,  however,  it  turns 
out  to  be  rather  a  boomerang,  a8''it  seems 
to  be  in  the  Oregon  case. 

Again,  the  evil  of  tbe  system  should 
be  singled  out  and  made  plain  in  the 
wording  of  the  statute  itself,  if  possible. 
Now,  the  real  evil  of  the  coupon  and 
trading  stamp  system  consists  in  the  ele¬ 
ment  of  gambling  that  is  a  part  of  it — 
the  getting  of  something  for  nothing  on 
a  chance — or  rather,  in  the  fact  that  it 
amounts  simply  to  a  method  of  dividing 
up  forfeited  or  unclaimed  values.  Pre¬ 
cisely  because  anti  trading  stamp  legis¬ 
lation  thus  far  has  failed  to  separate  and 
single  out  in  its  very  wording  this  per¬ 
nicious  element,  and  to  apply  the  law 
solely  to  it,  the  friends  of  the  trading 
stamp  system  usually  have  been  able  so 


lo  pcisuiiilc  the  courts  of  the  virtue  of 
triiding  stiini|>s  in  general  as  to  blind 
ihcin  by  sophistry.  The  louris  havi-  not 
clearly  analyzed  nor  seen  tlie  real  evil 
of  tile  system.  Indeed,  so  skilfully  have 
the  tables  been  turned  that  almost  all 
the  c-ourts  have  even  come  to  denounce 
anti  trailing  stamp  legislation  as  being 
an  infringement  of  personal  liberty,  or 
as  class  legislation,  or  as  striking  at  the 
sacred  principles  of  competition,  or  as 
being  the  manifest  result  of  jealousy  on 
tlie  part  of  less  thrifty  advertisers,  the 
courts  fretiuently  delivering  themselves 
in  their  decisions  of  sententious  truisms 
such  as  these  two ; 

.TUDICIAL  PLATITUDES 

So  long  ns  compel  lllon  Is  tbe  rule  of 
trade  in  the  United  States,  It  cannot  be 
wrong  for  a  dealer  to  sell  for  one  price 
iiotb  the  article  Imiight  and  also  another 
article  to  be  selected  by  the  purchaser 
through  the  use  of  a  coupon  ticket. 

It  cannot  be  wrong,  so  long  as  competi¬ 
tion  Is  the  rule  of  trade  in  the  United 
States,  for  a  merchant  to  give  a  discount 
or  rebate  on  the  goods  he  sells  by  way  of 
coupons  entitling  the  holder  to  some  other 
article  of  a  value  based  on  a  percentage  of 
the  amount  of  the  original  purchase. 

.Just  ns  if  this  is  what  the  trading 
stamp  system  really  means  or  stands  for 
in  the  business  world ! 

Such  statements  of  the  court  obviously 
and  clearly  are  correct,  and  equally  ob¬ 
viously  are  mere  platitudes  wholly  beside 
the  real  issue.  Indeed,  it  ought  to  go 
without  sajiing  that  any  legislation  which 
forbids  the  proper  use  of  coupons  or 
trading  stamps  as  a  mere  method  of  re¬ 
bate  or  discount  or  reduction  of  prices 
to  customers — treating  them  all  alike — 
must  assuredly  fall.  Thus  far,  somehow 
or  other,  the  courts  havp  been  convinced, 
each  and  every  lime,  that  such  is  all  that 
the  trading  stamp  system  does  mean. 
And  yet  the  merchants  in  general 
throttghout  the  country  honestly,  ear¬ 
nestly  and  imtriolically  feel,  down  in 
their  hearts,  that  the  coupon  and  trading 
stamp  system  is  wrong — radically,  des¬ 
picably  wrong;  that  it  is  contrary  to 
right  business  principles,  inimical  to  bus¬ 
iness  economy ;  that  it  simply  fastens 
upon  all  merchants  a  deadweight  of  ex- 
jH'nse  which  in  the  end,  if  adopted  by 
ever.vbody,  can  benefit  no  one ;  that  it  is 
at  best  an  unfair  way  of  advertising, 
failing,  as  it  does,  to  advertise  the  merits 
of  the  goods  sold  and  appealing  merely 
to  the  gambling  instinct ;  that  it  is,  in 
short,  not  a  right  system  or  a  wise  sys¬ 
tem,  no  matter  what  the  courts  may  be 
induced  to  consider  it.  Can  it  be  true, 
then,  that  the  instinct  of  tlie  business 
men  is  wrong,  and  that  the  declarations 
of  the  courts — far  removed  as  the  courts 
are  from  actual  experience  of  the  system 
— are  essentially  right? 

The  trouble  all  along  with  previous 
trading  stamp  legislation  has  been  either 
that  the  methods  used  have  been  indirect, 
such  as  the  use  of  the  taxing  or  licensing 
power  to  accomplish  prohibition,  or  have 
failed  to  point  out  in  the  wording  of  the 
law  itself  the  distinction  between  the 
legitimate  and  the  illegitimate  trading 
stamp  practices.  For,  if  the  trading 
stamp  system  be  an  evil,  then,  manifestly. 


where  the  evil  is  hiiil  bare  to  the  light, 
there  can  be  found  a  constitutional  and 
right  method  of  extirpating  it. 

DIRECT  ATTACK  MUCH  THE  BETTER 

^yith  this  thought  in  mind,  on  the 
basis  that  the  best  way  to  demolish  a 
thing  is  to  strike  straight  at  it,  the  writer 
of  this  article  framed  some  time  ago,  at 
the  request  of  the  National  Retail  Itr\ 
Goods  Association,  a  proposed  bill  whicli 
has  aimed  to  single  out  the  evil  of  eoupoii 
and  trading  stamp  practices  and  then,  li\ 
direct  attack,  to  strike  at  this  evil  and 
this  evil  only.  The  proposed  bill  of  the 
National  Retail  Dry  Goods  Assca-iation 
has  already  been  brought  somewhat  in 
the  attention  of  the  merchants  of  the 
country  through  the  efforts  of  the  associa  - 
lion. 

The  essential  point  of  the  bill,  diller- 
entiatiug  it  from  all  former  legislation, 
is  that  it  declares  illegal  the  trading 
stamp  business  wherever  any  gain  or 
profit  is  made  or  contemplated  to  be 
made  through  the  failure  of  some  of  the 
purchasers  to  present  their  coupons  for 
redemption.  For  it  is  right  here  that  t la- 
real  evil  of  the  coupon  system  consists ; 
and  it  is  right  here  that  discr.imination 
should  be  made  between  those  trading 
stamp  and  coupon  systems  which  amount 
merely  to  rebates  to  all  purchasers  alike 
and  those  which  amount  to  a  method  of 
gambling  on  forfeited  or  unclaimed 
values. 

No  one  can  object  to  a  concern  giving 
a  rebate  to  every  purchaser  or  to  every 
purchaser  who  buys  to  a  certain  amouni. 
Neither  can  anyone  ob,ject  if  one  mer¬ 
chant  sells  a  yard  of  silk  and  with  it 
a  coupon  entitling  the  purchaser  to  a 
green  glass  pitcher,  even  if  his  brother 
merchant  sells  the  yard  of  silk  without 
the  green  glass  pitcher.  No  harm  i.s 
done  there.  But,  if  the  inducement  is 
held  out  to  the  purchaser  that  a  great 
number,  perhaps  a  majority,  of  others 
who  are  purchasing  along  with  him 
will  probably  fail,  for  some  cause  or  other, 
to  present  their  coupons  for  redemption- 
fail,  in  other  words,  to  get  the  equal 
value  of  their  money  with  him — and  that 
thereby  an  additional  profit  will  fall  to 
him  to  be  shared,  perchance,  between  him 
and  the  trading  stamp  company,  then 
an  appeal  has  been  made  to  tbe  gambling 
spirit ;  the  gambling  spirit  of  the  individ¬ 
ual  purchaser  and  also  to  that  of  the 
trading  stamp  company  as  well.  The 
gamble  is  that  a  large  number  of  others, 
who  have  paid  the  same  price  and  are 
entitled  to  just  as  much  rebate  from  the 
price,  will  not  get  their  equal  money’s 
worth  but  will  forfeit  it. 

GREAT  PROFIT  IN  FORFEITURE 

No  matter  how  it  may  come  to  be  for¬ 
feited,  whether  by  mischance,  absence, 
lack  of  time,  or  loss  of  the  coupon,  in¬ 
difference  or  death,  it  is  the  same — the 
gamble  is  that  the  other  purchasers  will 
not  get  the  same  worth  for  their  money 
that  the  redeeming  purchaser  gets  for  his. 
This  is  precisely  where  the  real  profits 
in  the  trading  stamp  system  come  from, 
no  matter  what  specious  arguments  arc 
{Continued  on  page  544.) 
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EXPOSITIOIS  FINANCES 


<  Controller  Durkee  Says  at  Present  Rate 
of  Profit  the  Fair  Will  Close  With  a 
Million  in  Cash  on  Hand — Ninety-Two 
Thousand  People  on  Grounds  on 
Edison  Day. 


San  Francisco,  October  22. — This  is 
oue  of  the  great  weeks  at  the  Exposition, 
as  far  as  important  special  events  are 
concerned,  and  the  average  attendance  is 
being  boosted.  This  is  American  Build¬ 
ers’  Week  and  hundreds  of  prominent 
Eastern  contractors  and  builders  are  here 
attending  the  daily  sessions  at  the  Palace 
Hotel.  The  big  parade  took  place  on 
Thursday,  with  working  exhibits  on 
floats  giving  practical  demonstrations  of 
construction  devices,  etc.  The  Logging 
Congress  attracted  a  large  attendance  of 
prominent  lumbermen  from  all  over  the 
(CCoast,  but  Edison  Day  brought  out  the 
greatest  crowd,  on  Thursday,  when  92,00t) 
lieople  visited  tlie  Exposition.  Thomas 
A.  Edison  and  las  friend,  Henry  Ford, 
were  the  star  attractions.  Both  signetl  a 
joint  telegram  to  President  Wilson,  urg¬ 
ing  him  to  come  to  San  Francisco  and 
attend  the  Exposition.  Pldison  used  a 
telephone  for  conversation  for  the  first 
time  in  his  life,  breaking  his  custom  by 
speaking  to  his  son,  Charles,  at  West 
tirange,  N.  .1.,  over  a  S.-lOO-mile  circuit 
from  the  Exposition.  He  received  the 
news  by  ’phone  at  the  same  time,  from 
.1.  J.  Carty,  chief  engineer  of  the  Ameri¬ 
can  Telephone  and  Telegraph  Company 
at  New  York,  that  connection  by  wireless 
telephone  had  just  been  established  with 
Paris.  “That’s  fine,”  responded  Edison 
over  the  wire.  “You  i»ut  one  over  on  me 
this  time.” 

With  the  ninth  period  of  the  Exi)osi 
tion  more  than  half  over  today,  officials 
.are  certain  that  its  completion  will  see 
net  earnings  of  more  than  $2.0<K),<»(Ht. 
It.  S.  Durkee,  controller,  has  submitted 
his  monthly  financial  report  to  the  direc¬ 
tors.  It  covers  the  eigth  period,  which 
closed  on  October  .3,  and  shows  an  earn¬ 
ing  of  $742,725.  The  expenditures  for 
this  period  were  $391,025,  placing  the  net 
profits  at  $351.0911.82  and  bringing  the 
total  profits  up  to  $1,205,704.95. 

Though  the  income  and  profits  for  the 
eighth  period  were  less  than  those  of  the 
sixth  and  seventh,  the  directors  expressed 
satisfaction  at  the  showing.  As  the  .\u- 
gust  and  September  periods  were  ex- 
|)ected  to  bring  the  greatest  receipts,  the 
directors  feel  no  apprehension  because  of 
the  slight  falling  off. 

Controller  Durkee’s  statement  says : 
-“Although  the  income  for  the  eighth 
j>eriod  was  $100,396  less  than  the  high- 
water  mark  set  in  the  seventh  period,  the 
oi)erating  costs  were  further  reduced  and 
the  net  profit  for  the  period  was  $351,- 
t»;l9,  which  is  the  best  showing  of  any 
period,  with  the  exception  of  the  one  im¬ 
mediately  preceding,  in  which  the  effects 
of  the  tremendous  Eastern  travel  were 
clearlv  shown. 

“All  of  the  debts  of  the  Exposition 
were  paid  prior  to  the  opening  of  this 
period,  so  that  it  has  been  possible  to 
place  all  of  the  profits  in  special  sinking 
fueds  drawing  interest. 

“At  the  present  rate  of  profit,  there 
will  be  nearly  $1,000,000  in  cash  on  hand 
at  closing  day.” 

Among  the  editorial  representatives 
who  signed  the  register  at  the  Tress 
Building  at  the  Panama-Pacific  Exposi¬ 
tion  in  San  Francisco  during  the  week 
are  the  following: 

J.  H.  Curry,  Portland  (Ore.)  Press  Club ; 
H.  H.  Ham,  Marysville  (Cal.)  Democrat; 
Florence  Hughes,  Bakersfield  (Cal.)  Cali¬ 
fornian;  C.  L.  Dotson.  Sioux  Falla,  (S.  D.) 
Press;  Harry  E.  Sweeney,  Stroudsburg 
(Pa)  Times-lAeader ;  Mr«,  Ed.  C.  Russell, 
Juneau  (Alaska)  Dally  Dispatch;  Clarence 
8.  King.  Pendleton  (Ore.)  Tribune:  C.  G. 
Wulff.  Valdez  (Alaska)  Prospector;  I»uts 
W.  Bridgman,  Associated  Press,  Madison, 
wis. ;  H.  U.  Bailey,  Princeton  (Ill.)  Re¬ 
publican  :  Patrick  E.  Mannlon.  Fall  River 
(Mass.)  Globe:  J.  .1.  Doran,  Santa  Cruz 
(Cal.)  Surf;  F.  C.  Roberts,  Long  Beach 
(Cal.)  Telegram:  Katherine  E.  Piedmont. 
New  York  (N.  Y. )  World;  Morris  D.  Tracy, 
Eureka  (Cal.)  Standard ;  G.  H.  Brown,  I>os 
-Angeles  (Cal.)  The  Tidings;  Julia  F 
Deane,  Evanston  (Ill.l  rnlon  Signal;  W. 


B.  Shone,  Buffalo  (N.  V.)  Times;  Bert  R. 
Greer,  Ashland  (Ore.)  Tidings;  Jean  Com- 
erford,  Chicago  (Ill.)  Tribune;  J.  Linn 
Nash,  Minneapolis  (Minn.)  Mirror;  W.  C. 
I'archer,  Bishop  (Cal.)  Herald. 


PECK  LEFT  $452,000  REALTY 


Partial  Appraisal  of  Brooklyn  Times 
Publisher’s  Estate 

A  partial  appraisal  of  the  estate  of 
Carson  C.  Peck,  who  was  vice-president 
of  the  F.  W.  Woolworth  Company  and 
owner  of  the  Brooklyn  Daily  Times, 
shows  property  in  New  York  State  worth 
$454,585.10,  of  which  $452,000  is  real 
estate.  All  goes  to  the  widow,  Mrs. 
Clara  S.  I’eck. 

The  true  value  of  the  estate,  however, 
is  not  shown  in  the  tax  appraiser’s  re¬ 
port,  which  was  filed  in  Brooklyn.  As 
Mr.  Peck  was  technically  a  non-resident 
none  of  his  stock  and  bond  holdings  are 
given,  and  these  are  believed  to  constitute 
the  bulk  of  the  estate.  Neither  the  value 
of  his  Times  stock  nor  of  his  interest  in 
the  Woolworth  company  is  mentioned. 
This  is  due  to  the  fact  that  Mr.  Peck 
held  his  country  home  at  Allenhurst, 
N.  J.,  to  be  his  legal  residence.  He  died 
April  29  at  his  town  home,  383  Clinton 
avenue,  Brooklyn. 


ODD  MICHIGAN  LAW 


Securities  Must  Be  “Approved”  Before 
They  May  Be  Advertised. 

Under  the  public  acts  of  Michigan  for 
1915,  it  is  now  unlawful  for  a  newspaper 
published  in  the  State  of  Michigan  to 
advertise  the  sale  of  any  stocks,  bonds 
or  securities  which  have  not  been  ap¬ 
proved  by  the  Michigan  securities  com¬ 
mission  or  which  are  not  exempt  under 
(he  provisions  of  the  act. 

Most  of  the  brokers  of  Detroit  are 
^aid  to  1)6  in  sympathy  with  this  law. 
One  of  them  said: 

“The  more  drastically  this  provision 
is  enforced,  the  better  it  will  be  for 
iill  legitimate  brokers.  The  advertising 
of  unsafe  propositions  which  have  not 
been  approved  by  the  securities  com¬ 
mission  always  works  to  the  disadvan¬ 
tage  of  the  general  brokerage  business 
and  the  honest  brokers  suffer. 

“1  consider  the  law  good,  not  only  for 
the  broker  but  for  the  newspapers  as 
well.” 


CRIMSON’S  NEW  QUARTERS 

Forty  Thousand  Dollar  Plant  Now  in 
Process  of  Construction. 

Harvard  University  gets  out  a  daily 
newspaper  now  as  much  in  the  public 
eye  as  the  man  who  cooks  griddle  cakes 
in  the  white-tiled  restaurants  about  Bos¬ 
ton.  The  newspaper  is  the  Harvard 
Oimson  and  the  reason  for  the  open-to- 
the  public  idea  is  the  fact  that  tem¬ 
porary  quarters  have  been  secured  while 
the  new  $40,000  plant  for  the  paper  is 
being  constructed. 

The  Crimson  is  now  located  in  what 
was  formerly  a  clothing  store.  You 
look  through  the  windows  and  you  see 
editors,  reporters,  circulation  men,  ad¬ 
vertising  men  and  others  busily  engaged 
in  their  daily  toil. 


Cincinnati  Already  Has  100 

Yesterday  morning  The  Editor  and 
Publisher  received  the  following  tele¬ 
gram  from  the  Advertisers’  Club  of  Cin¬ 
cinnati  :  “List  of  new  members,  100  last 
evening — 50  more  in  sight  by  Friday 
night.”  The  club  is  hustling  hard  to 
make  its  membership  200,  and  is  con¬ 
ducting  a  systera.aiic  campaign  to  that 
end. 


Brooklyn  Citizen  Building  Coming  Down 

The  Brooklyn  Citizen  Building,  at  the 
juncture  of  Fulton  and  Willoughby 
streets — one  of  the  old  landmarks  in  the 
Borough  Hall  section — is  to  be  razed  to 
make  way  for  the  new  Brooklyn  Rapid 
Transit  subway,  which  will  cut  under 
the  plot  it  occupies. 


BOSTON  NEWS  BUDGET 


Post  Buys  All  the  Seats  for  a  Perform¬ 
ance  of  “Experience”  and  Gives  Them 
to  Department  Stores  —  American’s 
Straw  Vote  for  Governor — Milford 
Journal’s  Editors  Divided  on  Suffrage. 


Boston,  October  27. — Every  scat  in 
the  house  was  bought  by  the  Post  for  the 
opening  of  “Experience”  at  the  Boston 
Opera  House  Monday  night.  The  seats 
were  given  to  different  department  store 
managements  and  sold  by  them  for  the 
benefit  of  their  benefit  organizations. 
When  the  Post  plan  was  announced  it 
met  with  instant  approval.  The  sale  of 
tickets  in  the  different  stores  went  with 
a  rush.  This  is  the  first  time  in  many 
years  in  Boston  that  a  newspaper  has 
bought  out  an  entire  house  for  charitable 
purposes. 

“Straws  show  how  the  wind  blows,” 
runs  the  old  proverb.  Working  on  this 
theory  the  Boston  American,  last  Sun¬ 
day,  printed  the  result  of  a  wide  and 
carefully  made  straw  vote  showing  the 
political  complexion  of  the  gubarnatorial 
contest  now  in  progress.  It  seems  to  be 
the  opinion  of  the  American  experts  that 
the  contest  will  be  close  between  Mc- 
(Jall,  the  republican  candidate,  and  Gov¬ 
ernor  Walsh,  the  present  democratic  in¬ 
cumbent  in  office.  It  is  expected  that 
other  newspapers  will  take  straw  votes 
later  to  show  how  the  political  wind  is 
blowing  just  before  election  rings  down 
the  final  curtain. 

PIl.ORIM.S  (iOl.NO  TO  C:0(;.\TKY  FAIR. 

The  Pilgrims  of  the  P.  P.  A.  have  made 
many  “Little  Journeys”  in  the  past 
months,  the  latest  to  be  scheduled  being 
a  trip  to  the  Country  Fair  at  the  Me¬ 
chanics’  building.  Chester  I.  Campbell, 
a  member  of  the  association,  mayor  ot 
(Quincy,  and  a  few  other  things,  is  run¬ 
ning  the  fair,  by  heck,  which  may  ac¬ 
count  for  the  Pilgrim’s  interest  in  it. 

Boston  editors  have  received  copies  of 
a  proposed  act  of  congress  intended  to 
regulate  the  press  subsidized  by  foreign 
governments  from  owning,  leasing  and 
controlling  newspapers  and  other  publi¬ 
cations.  This  “act”  was  drawn  by  Wil¬ 
ber  M.  Johnston,  of  Osceola,  Neb.,  who 
uses  about  1,000  words  to  set  forth  his 
ideas  with. 

EVENLY  DIVIDED  ON  SUFFRAGE. 

R.  E.  Harlow,  editor  of  the  Milford 
(Mass.)  Journal,  seems  to  have  a  well 
developed  sense  of  humor,  for,  in  a  re¬ 
cent  contribution  to  a  Boston  newspaper 
on  the  subject  of  suffrage  and  anti-suf¬ 
frage,  he  stated  that  ifis  paper  has  two 
editors,  “one  a  delinquent  anti  and  the 
other  an  active  ‘pro.’  ” 

Mr.  Harlow  continues:  “The  paper 
has  published  the  arguments  of  both, 
and  occasionally — when  one  editor  was 
away — the  cause  has  been  favorably  or 
unfavorably  commented  upon  in  the  edi¬ 
torial  columns.  The  suffs  say  we  have 
given  the  antis  more  space  than  we  have 
the  pros.  But  the  suffs,  not  being  edi¬ 
tors  of  a  country  daily,  do  not  know  that 
the  antis  headquarters  in  Boston  fur¬ 
nished  copies  in  plate,  ‘ready  for  serv¬ 
ice.’  ” 

When  the  Cretic  sailed  into  Boston 
harbor  one  day  recently  she  brought  with 
her,  among  others,  two  New  York  news¬ 
papermen  who  had  been  twice  arrested 
in  Russia.  John  Reed  and  Boardman 
Robinson,  of  the  Metropolis,  are  the  re¬ 
porters  in  question.  The  two  men  got 
away  from  the  first  squad  of  police  in 
Russia  by  doing  something  that  is  only 
possible  with  reporters  who  have  a  draw¬ 
ing  account,  to  wit,  bribed  them  with 
yellow'  gold. 

When  the  next  detachment  of  the 
Tzar’s  own  arrived  on  the  scene  they  for¬ 
got  to  dig  deep,  and  the  result  was  that 
they  were  pinched  forthwith.  Then  the 
two  journalists*were  taken  back  to  the 
Russian  capital,  where  they  only  escapea 
the  unpleasant  adventure  of  facing  a  fir¬ 
ing  squad  by  getting  in  touch  with  the 
British  foreign  office.  They  were  then 
given  24  hours  in  which  to  make  them¬ 
selves  scarce  in  the  land  of  caviar  and 
Cossacks.  Just  as  the  last  few  seconds 
of  the  time  limit  were  ticking  off  the 


Ingersolls  the  two  newspapermen  uiad(‘ 
their  way  across  the  frontier. 

Messrs.  Reed  and  Robinson  have  little 
regard  for  Ambassador  Reed.  They  say 
that  they  would  have  got  their  good 
nights  from  the  Russians  had  it  not 
been  for  the  British  foreign  office.  Mr. 
Reed  is  a  representative  of  the  New  York 
World  and  the  Metropolitan  Magazine, 
so  he  informed  the  Boston  water  front 
men.  Mr.  Robinson  is  a  cartoonist. 
Both  have  had  all  they  want  of  Riissm 
and  the  war. 

Without  shouldering  any  of  the  re¬ 
sponsibility  connected  with  the  stunt  the 
Portland  Press,  whose  business  manager 
is  Thomas  E.  McLaughlin,  formerly  of 
the  Boston  Post,  is  publishing  columns 
of  stuff  regarding  the  exploits  of  Mr. 
and  Mrs.  Walter  F.  Estes,  who  are  liv¬ 
ing  in  the  Maine  woods  the  “Adam  and 
Eve  '  life. 

Mr.  and  Mrs.  Estes  went  into  the 
woods  some  weeks  ago  without  any  food 
and  with  little  clothing.  They  hope  to 
be  able  to  live  in  the  wilds  for  two 
months,  a  la  Joe  Knowles  securing  their 
food  and  clothing  from  nature’s  supply. 

The  Press  receives  messages  from  Mr. 
and  Mrs.  Estes,  written  with  charcoal  on 
birch  bark,  three  times  a  week.  These 
messages  from  the  wilds  are  reproduced 
ill  the  columns  of  the  Press  and  then  the 
original  birch  bark  sheets  are  displayed 
in  store  windows  in  Portland  and  sur¬ 
rounding  towns.  At  last  reports  Mrs. 
Estes  had  secured  a  Jeer  in  a  trap  with¬ 
out  the  aid  of  her  husband. 

It  is  said  that  the  stones  in  the  Press 
have  attracted  a  great  deal  of  attention, 
as  did  those  from  Joseph  Knowles  which 
appeared  in  the  Sunday  Post  and  later 
the  reports  of  the  exploits  of  Knowles 
in  California  in  the  licarst  papers. 

Sad  Lot  of  China’s  Press 

Some  feeling  has  been  aroused  in 
Shanghai,  China,  of  late,  by  the  pressure 
that  the  monarchical  party  is  exerting  on 
the  vernacular  newspapers.  The  staff  of 
the  Cantou  newspaper  Kwokwanpam  was 
arrested  for  opposition  to  a  monarchy. 
The  I’eking  correspondent  of  Sinwanpai' 
was  arrested,  and  not  released  until  pres¬ 
sure  from  British  sources  was  exerted  in 
his  behalf.  The  China  Times,  of  Tientsin, 
which  is  published  in  the  foreign  conces¬ 
sion,  has  been  barred  from  the  mails,  and 
several  Canton  newspapers  have  been 
obliged  to  cease  adverse  criticism  of  the 
plan  for  restoring  the  monarchy. 


Oakland  Tribune  Dispute  Settled 

The  celebrated  case  involving  the  fu¬ 
ture  ownership  of  the  Oakland  (Cal.) 
Tribune  appears  to  have  been  settled. 
Attorney  Stanley  Moore  has  announced 
that  the  Dargie  case  is  now  settled  by 
an  agreement  by  which  Mrs.  Erminia 
Peralta  Dargie  shall  receice  half  the 
estate  of  the  late  William  E.  Dargie, 
including  half  the  stock  of  the  Oakland 
Tribune,  and  shall  be  given  a  4U-day 
option  to  buy  the  other  half  of  the  Tri¬ 
bune  for  $228,000.  If  she  fails  to  do  so, 
the  other  contestants  may  buy  the  stock 
from  her. 


The  Dorris  Motor  Car  Co.  is  placing 
some  business  through  the  Mahin  Adver¬ 
tising  Co.,  104  S.  Michigan  avenue,  Chi- 
(!ago. 


In  Cleveland  the  municipal  markets 
are  being  advertised  in  the  newspapers 
through  a  special  contest  for  women  onl.\ . 
Twenty-five  dollars  in  prizes — ten  dollars 
tirst  prize,  five  dollars  second,  and  ten 
one-dollar  prizes,  for  the  best  letters  gi) 
ing  reasons  why  the  writers  of  the  let 
ters  buy  at  the  municipal  markets. 


Peets  Brothers  Mfg.  Co.,  Kansas  Citi- 
is  advertising  Cr.vstal  White  Laundr.\ 
Soap.  An  appeal  is  made  to  mothers 
through  copy  about  boys.  One  ad  reads 
“Here’s  brother — dressed  up  for  dinner 
Clean  waist,  clean  white  collar.  Crystal 
White  is  the  ‘refining  influence.’  Mothci 
says:  ‘He  tries  to  see  how  dirty  he  can 
get.’  But  Crystal  White  washes  quick!.) 
With  boys  in  the  family,  it’s  the  he>i 
soap, to  have!” 
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PHOTO  PLAY  MAKERS  ARE  SPENDING 

A  MILLION  A  YEAR  IN  NEWSPAPERS 


('competition  and  the  Advent  of  the  Big  Feature  Productions  Have 
Forced  the  Large  Corporations  to  Advertise — The  Triangle 
Now  Lsing  163  Newspapers  in  53  Cities — Paramount’s 
Campaign  in  Many  States — The  Universal’s  Plans 

By  Kkank  Lkkoy  Blanciiakd 


TUE  rapid  and  turprising  growth  of 
the  moving  picture  industry  dur¬ 
ing  the  past  throe  years  has 
brought  forward  a  new  class  of  adver¬ 
tisers,  the  producers  of  feature  tilin 
plays,  who  promise  to  become  an  im¬ 
portant  factor  in  the  advertising  field. 
I’revious  to  1914  the  motion  picture  mak¬ 
ers  and  exhibitors  did  little  advertising, 
upon  the  ground  that  they  did  not  liave 
to  get  business  tliat  way. 

The  photo  play,  altliougli  it  liad  been 
exhibited  for  several  years  was  still  a 
comparatively  new  and  cheap  form  of 
amusement  that  specially  appeahxl  to 
people  of  limited  means.  The  entertain¬ 
ment  was  of  such  a  novel  character  that 
motion  picture  theatres  had  sprung  up 
like  inushrooins  in  every  city  and  town 
of  a  thousand  inhabitants  and  upward. 
Such  was  the  deuiaud  for  lilm  plays 
that  the  few  producers  in  the  field  had 
all  they  could  do  to  supply  it. 

Under  these  conditions  the  inanufae- 
lurers  refused  to  do  any  advertising  ex¬ 
cept  in  the  motion  picture  magazines 
which,  in  most  instances,  were  owned  or 
controlled  by  themselves.  The  exhib¬ 
itors,  on  the  other  hand,  were  in  most 
cases  content  to  confine  their  advertising 
to  the  posters  furnished  by  the  ex¬ 
changes.  Their  general  reply  to  the 
newspapers  that  solicited  their  patron¬ 
age  was  either  that  they  could  not  afford 
the  expense  rti'  were  doing  such  a  large 
business  that  advertising  was  unneces¬ 
sary. 

why  tiiky  .vow  aovkkii.sk. 

The  recent  formation  of  several  very 
large  producing  corporations  with  mil- 
ions  of  capital  behind  them,  and  num¬ 
bering  among  their  heaviest  stockholders 
many  of  the  best  known  theatrical  man¬ 
agers  in  the  country,  has  had  the  effect 
of  changing  the  attitude  of  both  nianii- 
fai-turers  and  exhibitors  toward  ad¬ 
vertising.  Feature  plays  costing  several 
hundred  thousand  dollars  to  produce  and 
rented  at  a  much  higher  rate  than  the 
ordinary  films,  had  to  be  exploited  in  a 
more  appealing  way  than  ordinary  films. 
A  demand  had  to  be  created  among  ex¬ 
hibitors  and  the  public  had  to  be  edu¬ 
cated  up  to  the  point  that  they  would  la- 
willing  to  pay  the  much  higher  prices  of 
admission  charged  at  the  theatres  where 
they  were  to  be  exhibited.  The  logical 
medium  for  accomplishing  the  desired  re¬ 
sults  was  the  daily  and  weekly  news- 
jiapers. 

•Among  the  first  of  the  big  corporations 
to  do  general  advertising  was  the  Afutual 
film  Corporation,  of  which  II.  E.  Aitken. 
of  Xew  York,  was  then  president.  A 
striking  series  of  full  page  annoiinee- 
?nents  signed  by  Mr.  Aitken  were  u-ed 
last  year  in  the  Saturday  Evening  Post 
and  attracted  wide  attention,  because 
of  their  originality  and  force.  One  of 
these  was  headed: 

“WITH  ODDS  OF  KtO.tHM)  TO  1 

WOULD  YOU  TAKE  A  CHA.N'CEV" 
Underneath,  the  text  read  in  part  as  fol¬ 
lows: 

“They  tell  me  that  2,000.00(1  people 
buy  this  publication;  that  10,000,000  see 
it  and  that  many  thousands  more  read 
this  page.  It  is  a  gaspy  sort  of  feeling 
you  have  when  you  w-rite  to  so  many 
friends  at  once.  Just  think  of  the 
ghastly  proportions  of  the  wee-est  fib 
multiplied  ten  millions  times;  I  can’t 
fib,  and  promised  to  tell  you  the  truth 
about  Master  Pictures  every  week,  and 
here’s  one  I  have  never  seen.’’ 

Each  page  contained  a  description  of 
two  of  the  Mutual  Master  Pictures  that 
were  to  be  released  the  following  week. 
These  advertisements,  which  cost  $5,0()0 
a  week  each,  ran  for  several  months  in 
the  Evening  Post. 

This  summer  Mr.  Aitken,  beca.use  of 


a  disagreement  with  his  board  of  di¬ 
rectors  as  to  policy,  withdrew  from  the 
Mutual  Film  (JorjKiration  and  in  July 
organized  the  Triangle  Film  Corpora¬ 
tion,  a  releasing  body,  buying  and  re¬ 
leasing  to  exchanges  the  la-st  feature 
productions  it  can  obtain.  The  name 
“'I'riangle’’  was  selected  iK-caiisc  it  was 
a  true,  direct  and  simple  expression  of 
facts  about  an  interesting  business.  As¬ 
sociated  with  Mr.  -Aitken  were  IJ.  W. 
Uritlith,  who  last  spring  brought  out 
"The.  Birth  of  a  Nation,’’  the  most  ex¬ 
pensive  production  ever  made  up  to  that 
time;  Thomas  11.  Ince  and  Alark  Sennett 
—  three  of  the  ablest  men  in  the  motion 
picture  field. 

AD.S  H.VMU.KI)  IIV  <  IIKI-TKNUAM. 

The  corporation  placed  its  advertising 
in  the  hands  of  the  Cheltenham  Adver¬ 
tising  Agency,  of  11  East  36th  street. 
New  York  City,  of  which  Ingalls  Kim¬ 
ball  is  president,  and  which  had  handled 
the  Mutual  Film  Corporation  advertising 
when  Mr.  Aitken  was  connected  with  it. 
Plans  for  an  extensive  newspaper  cam¬ 
paign  were  immediately  prepared.  The 
first  advertisements,  which  were  written 
in  Brisbane  editorial  style,  were  devoted 
to  setting  forth  the  desirability  of  Tri¬ 
angle  Film  Corporation  productions  and 
appeared  in  large  space  in  New  York, 
Philadelphia  and  Chicago  newspapers. 
In  order  to  reach  the  exhibitors  the  trade 
papers  were  also  used. 

Following  these  advertisements  came 
rithers  explaining  the  character  of  the 
service  to  be  rendered  by  the  corporation 
and  describing  the  character  of  the  pro¬ 
ductions  it  would  furnish.  'I’he  adver¬ 
tising  is  now  appearing  in  163  newspa¬ 
pers  in  36  cities  having  100,000  or  more 
inhabitants,  at  a  total  cost  of  about 
.%‘!..300  a  week. 

I.NTKKKSTIXCi  Tin:  K.X  HtlinoiCS. 

In  order  to  give  exhibitors  an  oppor¬ 
tunity  to  sec  the  productions  handled 
by  the  corporation  to  the  beat  possible 
advantage  a  theatre  specially  adapted  to 
the  purpose  has  been  leased  in  New 
York,  Philadelphia  and  Chicago.  In 
these  theatres  the  Triangle  symbol  is 
artistically  employed  in  the  scheme  of 
decoration,  in  the  program  and  even  in 
the  uniforms  worn  by  the  ushers.  Reg¬ 
ular,  high-class  theatre  prices  of  admis¬ 
sion  prevail,  A  full  orchestra  furnishes 
the  music  in  each  of  the  houses. 

The  exhibitors  who  visit  these  theatres 
have  before  them  an  object  lesson  as  to 
the  manner  in  which  the  Triangle  plays 
may  and  should  be  produccal  in  their 
several  cities. 

In  talking  with  a  representative  of  the 
Editor  and  Pubi.isheu  Ingalls  Kimball 
who  writes  many  of  the  Triangle  ads., 
-aid : 

“Perhaps  the  most  interesting  thing 
I'roni  a  newspaper  publisher’s  view  point, 
that  I  can  tell  you  in  regard  to  our 
future  advertising  plans  is  this.  Within 
two  months  we  will  be  supplying  1.000 
theatres  with  feature  film  plays.  It  is 
our  purpose  to  personally  urge  each  one 
of  these  to  advertise  in  the  local  news¬ 
papers  of  their  several  cities.  We  will 
furnish  them,  free  of  charge,  books  con¬ 
taining  advertisements  of  various  sizes 
which  they  can  tear  out  and  send  to  the 
newspapers  as  copy.  We  believe  we 
will  be  able  to  convince  all  of  these  ex¬ 
hibitors  that  it  will  be  to  their  financial 
advantage  to  spend  at  least  $25  a  week 
in  advertising,  or  an  aggregate  of  .$1,300,- 
OflO  a  year. 

“The  Triangle  Film  Corporation  is  now 
paying  out  about  $100,000  a  month  for 
newspaper  advertising  which  not  only 
benefits  the  company  itself  but  has  a 
tremendous  influence  in  sending  people 
to  the  theatres  in  which  Triangle  films 
are  shown.” 


WHAT  THE  UNIVERSAL  IS  DOING 


Finds  Newspaper  .Advertising  the  Mo»t 
Potent  in  Popularizing  Its  Plays. 

The  Universal  Film  Manufacturing 
Company,  one  of  the  oldest  and  most 
successful  film  producing  corporations, 
in  February  of  the  present  year  inaugu¬ 
rated  a  newspaper  advertising  campaign 
covering  40  of  the  72  cities  in  which  it 
has  exchanges  or  distributing,  centers. 
One  local  newspaper  in  each  city  was 
used.  The  total  expense  of  the  cam¬ 
paign,  which  ran  until  the  latter  |»art  of 
.July,  was  about  .$3,500  a  week,  gross. 
'Pile  business  was  handled  by  Witt  K. 
(’ochrane,  of  Chicago,  who  is  regarded 
as  one  of  the  best  photo  play  advertis¬ 
ing  experts  in  America. 

In  talking  to  a  represeutalivc  of  'Phk: 
Editor  and  Purli.siikr  aboiil  the  Uni¬ 
versal’s  advertising  plans,  .loe  Brandt, 
manager  of  the  New  York  ollice.  said  : 

“We  are  now  at  work  upon  one  fall 
and  winter  advertising  campaign  but. 
have  not  fully  decided  upon  the  precise 
plan  we  will  pursue.  The  rapid  devel¬ 
opment  of  feature  productions  will  com¬ 
pel  us  to  change  our  policy  somewhat. 
VA''e  have  always  regarded  the  newspa- 
(H-rs  as  the  best  advertising  medium. 
We  have  not.  like  some  of  our  rivals,  re¬ 
lied  upon  them  to  publish  our  serials  and 
then,  when  we  had  money  to  spend  for 
advertising,  gone  to  the  Saturday  Eve¬ 
ning  Post.  If  newspaper  publicity  is 
desirable  then  there  can  be  no  question 
where  the  money  of  film  producers 
should  go  for  advertising. 

SERIALS  HELP  ADVERTISIXO 

“The  publication  of  photoplay  serials 
in  the  newspapers  has  bad  much  to  do 
with  the  development  of  photoplay  ad¬ 
vertising.  At  first  the  editors  could  not 
see  why  they  should  pay  for  and  use 
these  serials.  They  argued  that  they 
advertised  film  plays  and  that  the  pro¬ 
ducers  and  exhibitors  would  be  benefited 
while  the  newspapers  would  be  out  of 
pocket.  They  overlooked  the  fact  that 
there  are  millions  of  newspaper  readers 
who  visit  the  motion  picture  theatres 
daily  and  who  are  tremendously  inter¬ 
ested  in  the  plays  and  in  the  people  who 
appear  in  them. 

“The  publishers  at  length  discovered 
that  these  serials  were  circtilation  boost¬ 
ers,  and  that  they  stimulatt'd  motion 
picture  advertising.  In  some  instances 
the  newspapers  receive  25  per  cent,  of 
the  net  profits  of  the  local  theatre  in 
which  the  corresponding  film  plays  are 
produced.  Newspaiters  that  formerly 
frowned  on*  these  serials  are  today  en¬ 
couraging  the  manufacturer  and  the  ex¬ 
hibitor  in  various  ways.  Some  run  mo¬ 
tion  picture  news  departments  on  the 
pages  in  which  appear  the  b»cal  theatre 
advertisements. 

“We  get  out  a  sheef  containing  pic¬ 
tures  of  photoplay  actors  and  actresses 
and  biographical  sketches,  notices  of  new 
productions,  etc.,  which  we  are  furnish¬ 
ing.  on  request,  to  420  newspapers.  Local 
advertising  men  use  these  to  induce  the 
picture  play  theatres  to  advertise  in 
their  papers. 

The  increasing  popularity  of  photoplay 
serials  is  indicated  by  the  fact  that  Me- 
clure’s  Magazine  and  the  Ladies’  World 
will  run  “The  .Tournal  of  Lord  .Tohn.”  by 
n.  .M.  WilliaTiison  and  rollier's  is  to 
ju'int  Meredith  Nicholson’s  “Landon’s 
liCgacv.” 

I’ARAMDUNT  .ADVERTISING 


A  $2.'>0,00(1  Campaign  Was  Started  Last 
Month  in  Daily  Newspapers. 

Another  film  company  that  has  re¬ 
cently  begun  to  advertise  extensively  is 
the  Paramount  Picture  Corporation, 
the  distributing  company  of  the  Famous 
Players  Film  Company,  the  Oliver  Mo- 
rosco  Photoplay  Company,  the  Jesse  L. 
Lasky  Feature  Play  Company  and  the 
Pallas  Picture  Company,  Incorporated. 

Its  fall  and  winter  campaign  opened 
the  first  Thursday  in  September  in  pub¬ 
lications  having  an  aggregate  circulation 
of  12,000,000  copies.  While  five  maga¬ 
zines  are  being  used  the  bulk  of  the  ad¬ 
vertising  is  appearing  in  the  daily  news¬ 
papers  throughout  the  country.  A  book¬ 


let  cuntaiiiiiig  advertisements  preparetl 
by  Howard  E.  Spaulding  will  be  fur¬ 
nished  Paramount  exhibitors  for  use  In 
each  city  in  which  they  are  located. 

The  object  of  the  campaign  is  to  ac¬ 
quaint  the  public  with  the  attractions 
of  Paramount  pictures.  Hence  the  copy 
is  mostly  descriptive  in  character  and 
mailc  to  appeal  to  all  clasMcs  of  people. 
Ill  the  Paramount  priMl'ictiens  appear 
such  notable  players  as  Alary  Pickford. 
Marguerite  Clark,  Marie  Doro,  John  Bai- 
ryniore.  Dustin  Farnum,  Maclyn  Arbuck- 
le.  Edith  Wynne  Matthison,  Charlotte 
Walker,  Ina  Claire,  George  Fawcett  and 
Edgar  Selwyii.  .As  these  artists  have  n 
large  following  the  advertising  put  out 
by  the  Paramount  Corporation  is  sure  of 
a  wide  circle  of  interested  readers. 

'I'he  campaign,  which  is  being  handleil 
by  the  H.  E.  Lesau  Advertising  Agency 
of  440  Fourth  avenue,  will  cost  about 
$250,00(1. 


MIRROR  FILMS  SELLING  STOCK 

Using  New  York,  Chicago,  Philadelphia 
and  Connecticut  Newspapers. 

The  Mirror  Films,  Inc.,  16  East  42d 
street.  New  York,  oi  which  Clifford  B. 
Harrison  is  president,  which  was  recently 
organized,  is  devoting  the  most  of  its 
attention  to  selling  stock.  Its  advertis¬ 
ing  which  has  appeared  in  New  York. 
Philadelphia.  Chicago  and  Connecticut 
daily'  newspapers  has  therefore  been 
written  to  that  end.  Liberal  space  has 
been  used,  the  ads  ranging  from  fifteen 
inches  deep  across  three  columns,  to  ten 
inches  across  three  columns.  In  order  to 
impress  the  name  of  the  company  upon 
the  reader’s  mind  the  text  matter  was  set 
within  the  frame  of  a  pictured  mirror. 
Ihe  officers  of  the  company  report  that 
the  response  to  the  advertising  has  been 
most  satisfactory. 

Until  the  studio  plant  at  Glendale,  L. 
I.,  is  completed  and  the  actual  work  ot 
producing  motion  pictures  is  begun  no 
general  advertising  of  the  company’s 
output  will  be  undertaken.  It  is  con¬ 
sidered  quite  likely  that  a  campaign  may 
lie  launched  in  December,  but  whether 
it  will  at  first  be  confined  to  one  State 
or  to  a  group  of  States  has  not  been 
decided.  As  competition  in  the  film  field 
is  now  assuming  considerable  propor¬ 
tions  it  is  probable  that  the  Mirror  com¬ 
pany'  will  become  an  extensive  adver¬ 
tiser. 

'I’he  advertising  is  being  handled  by 
the  Blooiningdale  Weiler  Agency  of  142t) 
fJiestnut  street,  Philadelphia. 


Hecht’s  Masterpiece  in  The  Daily  News 
It  is  rarely  that  the  Chicago  Daily 
News  admits  to  its  columns  a  signed 
local  story.  'The  e.xecutives  of  that 
pajier  broke  a  long  established  rule  'I’ues 
day  when  Ben  Hecht’s  name  appeared 
above  a  story  he  wrote  concerning  a  life 
term  convict  who  escaped  at  Joliet,  came 
to  Chicago  and  began  to  “live  straight." 
He  married,  and  four  days  after  the  wed 
ding  was  caught  and  taken  back  to 
prison.  Hecht’s  story  is  a  newspaper 
classic  and  was  written  in  a  rush  (n 
catch  an  edition. 


Best  in  10  Year.s,  Says  Mr.  Build 
John  Budd,  newspaper  representative 
of  New  York  and  Chicago,  returnod  to 
his  New  York  office  last  Monday  after  a 
Western  trip.  Mr.  Budd  covered  all 
territory  in  the  Eastern  Mississippi  Val¬ 
ley  and  the  Central  West,  and  be  states 
that  this  year’s  business,  so  far  as  the 
newspapers  are  concerned,  will  probabI.^ 
be  the  best  in  the  past  ten  years. 


Picking  Up  in  Canada 
J.  B.  Shale,  president  of  the  Central 
News  of  America.  New  York,  returned 
home  on  Wednesday  after  a  two-week 
visit  in  Montreal  as  a  guest  of  the  Cana¬ 
dian  Northern  Railroad.  Mr.  Shale 
states  that  things  are  picking  up  in 
Canada  and  are  looking  very  promising. 


.A  Coming  Wedding 
■lames  Gilden,  editor  of  the  t'oaldale 
Observer,  Tamaqua,  Pa.,  will  be  married 
to  Miss  Genevieve  Gallagher,  of  Laiis 
ford,  on  Wednesday,  Novemlier  10. 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


5.% 

DAILY  FAPLKS  PRAISED 


Cheapest  and  Most  Elffective  Publicity 
Known — Result  of  October  Tourna¬ 
ment  of  West»!rn  Advertising  Golfers’ 
\ssorialion  —  Changes  on  the  Hearst 
Newspapers — Roster  of  New  Pen  Club. 

<  llK  Ai.ii.  t  tctiiU-r  i;s.  .Iiiliii  .Miihiii, 
i>t  the  Mahiti  Xdvertisiii;'  Company, 
-|M'akiii);  la-fore  the  Civir  Industrial  I)i- 
» isioii  <»f  the  (  hieapi  .\ss<K‘iation  of 

<  oninrerei-.  at  the  port  Ih-arliorti  Hotel, 
ie<s*nlly.  lu-aistMl  tile  daily  iievy  spa|H'rs 
.1.  an  ad\erfjsiii"  niediuiu.  Me  siij'p-sted 
that  it  would  lad  he  a  had  idea,  or  an 
Miiprotitahle  one.  ii  vMine  of  iliove  within 
the  heariiit*  of  his  \oiee  would  exploit 
their  prisluet-.  throu}’ii  the  eoliiiniis  of 
the  pa|M'rs  a  little  more  than  is  la-injj 
done  at  present. 

"it  is  iMissihle."  saiil  he.  "to  put  onee 
a  w«*ek  in  anv  Chieaoo  news|ni|H-r  an  ad- 
\ertisement  lour  eoliiinns  wide  and  ten 
ini'hes  de<-p  evaetl.v  the  same  size  as 
a  letter  slus-t  and  witiiin  a  year  de¬ 
liver  tifty-two  ditfereiit  me8sa>!eh  for 
eoiisiderahly  less  than  .1  eents  for  eaeh 
home." 

The  Oetolier  tournament,  eompletin;; 
the  activities  of  the  Western  Advertis 
iii>{  (Jolfers’  .VssvM-iatioii,  returned  E.  1’. 
t  ockrell  as  links  ehampioii  of  the  ud- 
iiieii.  .Vt  the  annual  dinner  which  fol¬ 
lowed  the  play  thes<>  oHieers  were  ehs-t<sl: 

I  loyd  Maxwell,  president;  J.  A.  Bu- 
|■hanan,  first  vice-president;  Paul  E. 
l-aust,  second  vice-president:  W.  K. 
I’ajie.  secretary,  and  W.  H.  Ilendei son. 
Ii..  treasurer. 

CUABTEK  MEMBERS  OE  PEN  rl.t  l(. 

Paul  Neumann,  chairman  of  the  oi 
oanizing  committee,  has  published  a  ros¬ 
ter  of  charter  members  for  the  new  Pen 

<  tub,  which  already  has  opened  teiiijK) 
lary  ijuarters  at  21  South  Iji  Salle 
'trw*t.  The  list  contains  names  from 
every  newspaper  in  Chicago,  including 
tile  Cerinan  language  press. 

Michael  F.  Girten  prv-sided  at  a  meet 
iiiu  of  workers  on  the  Gerinan  pajiers  at 
I  be  Press  Club  the  other  day  when  plans 
were  dis*-ussed  for  an  organization  of 
<ieriiiaii  iiewHpa|M-r  nieii.  The  meeting 
na»  proniptisl  by  a  desire  among  the 
td-rman  writers  to  gel  into  closer  per- 
'Oiial  touch,  leading  to  more  intimate 
islitorial  eo  ti|M-ratioii  in  framing  news 
isdieies.  such  as  Cerniaii  exigences  may 
'e«-m  t<»  re<]uire 

'Several  important  eliaiiges  iii  the  local 
I'H.ius  of  Mr.  Hearsfs  papers,  the  Even¬ 
ing  American  and  Examiner,  were  aii- 
iioiiiiosl  today.  Harry  M.  Schraudeii- 
baeh.  formerly  news  islitor  of  the  Even¬ 
ing  .Vmerieaii,  becomes  city  editor  of  the 
Examiner,  displacing  Sam  Small.  Mr. 
S<-hraiideiibaeb  was  with  the  Examiner 
oiiee  liefore  and  left  it  to  go  to  the  At 
laiita  ('■•‘orgian  for  a  time  after  Mr. 
Mearst  invadeil  Dixie. 

■lames  P.  Biekef.  eitv  islitor  of  the 
Evening  .Nmerieaii.  lK*eomes  news  evlitor 
of  that  paper.  Hector  H.  Elvvell.  assist 
ant  cit.v  editor  formerly  moves  up  and 
takes  the  city  desk,  -lames  M.  Edwards, 
who  recently  joiiusl  the  Evening  Ameri¬ 
can  staff  from  the  Kansas  City  Star,  has 
l>een  made  assistant  city  editor. 

The  Evening  .Vmeriean  iiiatigiirateil 
this  week  a  feature  wbieh  is  timely  and 
is  proving  a  circulation  stimulator. 
Since  Mayor  Thompson  closed  Chicago’s 
7.000  plus  saloons  on  Sunday  the  wet  and 
dry  question  has  been  one  of  the  mo¬ 
ment.  It  beats  the  weather  and  the 
war  as  a  conversation  starter.  The  Eve¬ 
ning  American  devotes  a  page  each  day 
of  open  forum  to  discussion  by  readers. 
To  start  things  off  one  noted  “wet”  and 
one  noted  "dry”  were  rounded  up  and 
-tarted  off  in  a  joint  debate  on  the  ques¬ 
tion,  an  article  from  each  appearing 
daily.  The  proponents  of  both  sides  of 
the  liquor  question  numlier  many  of  that 
familiar  genus  which  adores  taking  pen 
in  hand  and  writing  the  editor.  .Ml  in 
all.  what  the  folks  have  to  say  makes  an 
interesting  page. 

The  United  States  Marine  band  will 
play  at  the  Coliseum  Sunday,  November 
7.  under  the  auspices  of  the  Advertising 
A-'-vcistion  of  Chicago. 


Following  instruction  from  a  general 
iiiev'ting,  the  directors  of  the  Press  club 
have  authorized  President  Percye  Millar 
and  the  recording  secretary  to  sign  all 
documents  necessary  to  closing  the  sale 
of  the  club’s  leasehold  estate  at  26  North 
Dearborn  street  to  \V.  D.  Boyce,  the 
publisher.  About  Noveniljer  15  the  club 
will  move  to  new  quarters,  the  location 
of  which  has  not  lieeii  determined. 

Repl.viiig  to  the  gn-eliiigs  sent  in  the 
mime  of  the  Press  Club  to  .Tames  AVIiit 
comb  Rile.v  at  bis  recent  birthda.v  i-e|e 
bratiuii  in  Tiidiiiiiii|sdis.  the  Ibsisier  |hm-( 
ill  a  note  to  K.  T.  '<kinkle.  secretary  of 
the  club,  says: 

“Your  very  liii|i|i.v  relicitHtlous  wiit  ti.v 
.Vein  In  iM-linlf  of  ll'o  l’r<‘ss  Club  of  Ct'Icago 
were  n  groaf  iilcHsure  on  in.v  liirtlKlny. 
Kindl.v  roliirn  lii.v  H|i|ireci»tion  and  liest 
wishes  to  III!  these  frieiuls.  CrMtefull.v 
and  stneiTcly  voiirs.  .Iiinics  Whilcoiidi 
Itlle.v.” 

If.  Pere.ve  Millar,  presideiif  of  the 
Pre-s  Club  of  Cliieaeo.  and  Western  eor 
resooiideiit  <if  the  New  ^  ork  Time-.  Iasi 
week  sent  a  me«'iii;e  to  V.  \'mii  .\iidn. 
the  manaoiiig  editor  of  lliuf  Me\vspa|H*r. 
in  wbieh  be  saiil: 

“.Xrflllir  Greaves  ami  I  were  assiK-ialed 
on  the  staffs  of  the  New  York  Times  and 
the  New  York  WorM  for  a  la-riod  of 
twenty -seven  vi-ais.  We  Isdli  joined  the 
staff  of  the  New  York  Times  in  IRSS 
when  .Toliii  ('.  Reid  was  uiaiinqin<.'  edi¬ 
tor  and  Heiirv  Inweiitlial  citv  editor. 
The  frieiiilshiii  then  formed  lusted  nearlv' 
three  decades.  He  was  a  loval  friend, 
and.  ii'  vve  all  know,  a  most  able  new- 
lianerioHii.  iioboldinir  in  a  marked  de- 
■■ree  the  lii<'lies|  etb'cs  of  our  profi*a- 
'•oii.  T  share,  not  alone  with  the  Old 
Gnard  of  the  Times  ott^ce  but  with  the 
yo'inoer  members  of  the  staff  profound 
grief  at  the  untimely  passing  away  of  a 
well -beloved  friend  and  honored  associ¬ 
ate.” 

Carl  Person.  THnois’  famous  labor  edi¬ 
tor.  has  moved  hia  puhli<'«tion.  the  Bul¬ 
letin.  from  Clinton  to  Chicago,  and  re¬ 
christened  it  the  National  News.  Tt 
comes  out  of  the  evolution  a  daily  and 
is  sold  in  the  street. 

The  Daily  .After-Dinner  Mbit  is  the 
name  of  an  entertaining  eniirrammntie 
little  sheet  which  made  its  bow  here  this 
week.  Tt  is  to  lie  bad  at  the  re«tanr- 
ants  and  carries  a  good  showing  of  ads. 
D'lncaii  Smith,  a  well  known  iiewspa- 
jierman.  is  the  editor. 

Opie  Read  baa  contracted  to  write 
scenarios  for  the  Mirror  Film  Co.  This 
is  a  new  venture  for  Nfr.  Read.  .\s  Mr. 
Read  teRs  the  storv'  he  sold  a  short 
storv  for  a  small  sum.  never  snsnecting 
tbe  dramatic  ri"hts  would  b«*  worth  anv- 
thiri".  filter  he  heard  his  storv  was  be 
ing  filmed.  T’pon  inoiiirv  be  learned  that 
a  pbotonlav-  comnanv  had  T>nli1  a«  much 
for  the  film  rights  as  the  autlior  liad  rc 
ceiveil  for  the  original  storv. 

M.XRql'IR  .l.\V«ES, 
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How  Much  Shall  the  Covernnieiit  Pay 
of  the  D.  C.  Expense  Bill? 

W-VNiiiNUTON.  October  2l>. — Newspa- 
l>er  men  are  taking  a  prominent  part  in 
the  Congressional  investigiilioii  that  has 
just  begun  for  tlie  purpose  of  determin¬ 
ing  what  is  tbe  proper  percentage  for  the 
Federal  Government  to  pay  for  the  main¬ 
tenance  of  tbe  municipal  expenses  of  the 
District  of  Columbia.  Senator  William 
E.  Chilton,  of  West  Virginia,  chairman 
of  the  investigating  committee,  is  owner 
of  the  Charleston  (W.  Va.T  Gazette. 
Two  of  the  most  prominent  men  heard 
by  the  committee  were  Henry  B.  F. 
MacFarland.  former  Washington  corres¬ 
pondent  of  the  Boston  Herald  and  the 
Philadelphia  Record,  and  Themiore  W. 
Noyes,  editor  of  the  AVashington  Star. 

Herbert  J.  Brown,  also  formerly  a 
newspaiier  man,  will  be  a  witness  before 
the  committee.  The  local  men  covering 
the  hearing  are  Earl  Godwin  and  Gould 
Liucoln,  of  the  Star;  Fred  Steckman.  of 
the  Post :  Joseph  P.  Annin,  of  the  Her¬ 
ald  ;  and  Theodore  Tiller  and  J.  R.  Hilde¬ 
brand,  of  the  'Times. 


“WILCOX  ADV.  AGENCY” 


Under  This  Title  a  Boston  Man  Is 

('lainied.  to  Have  Carried  on  a  Com¬ 
bined  Newspaper  and  Postofiice  Fraud 

Netting  Him  Fully  $100,000  -Newsboys 

to  Play  on  the  City  Hall  Roof. 

P.osioN,  October  2N.  — Publishers  of 
iicvvspniM-rs  and  mngiiziiies  all  over  the 
world  have  been  defrauded  to  the  extent 
of  $I<N|,0<NI  liy  John  .1.  \'.  Wilcox,  of  Med¬ 
ford,  it  is  claiimd  b^  post-office  iiispec- 
lors.  who  arrested  linn  on  the  charge  of 
using  the  mails  with  intent  to  defraud. 

Wibsix.  who  was  held  in  $1,000,  played 
a  dual  role,  it  is  said,  claiming  to  1m‘  the 
eliief  representative  of  the  Wilcox  Ad¬ 
vertising  Agency,  of  this  city,  and  head 
of  the  Magazine  Circulating  Coiiipaiiy, 
P.  O.  Box  ,5240,  Boston. 

When  Wilcox  was  arrested  thousands 
of  letters  were  found  in  liis  room,  the 
postmarks  indicating  that  be  bail.lx-en 
doing  a  land-office  business  tliroiighout 
the  world.  The  plan  was  a  doiible- 
lieaded  one,  for  as  head  of  the  Wili-ox 
Advertising  Agency  he  smit  a  tliree-iiich 
advertisement  to  newapu|MTs  with  the 
request  to  their  publishers  to  insert  it 
for  a  period  of  six  months.  The  adver¬ 
tisement  was  designed  to  secure  the 
sending  by  thousands  of  individual  read¬ 
ers  of  the  papers  of  10  cents  in  silver 
pieces  to  the  Magazine  Circulating  Com- 
liany,  the  alluring  inducement  being  the 
promise  that  they  would  bo  furnished 
by  tbe  publishers  with  hundreds  of  sam¬ 
ple  copies  of  magazines  and  other  pe¬ 
riodicals  with  no  additional  expense  ex¬ 
cept  the  dime  mentioned  in  the  adver¬ 
tisement. 

NEWRUOVS  PETITION  -MAYon. 

The  newsboys  who  petitioned  Mayor 
Curley  that  he  set  apart  the  roof  of  the 
citl  hall  annex  as  a  recreation  ground  for 
them  are  cheered  by  the  announcement 
that  the  mayor  is  in  full  sympathy  with 
them  and  will  use  all  possible  influence 
to  get  this  favor  for  the  Ivovs.  The  mat¬ 
ter  has  been  referred  to  Richard  Lynch, 
superintendent  of  Boston’s  public  huild- 
ings.  who  is  also  understood  to  be  in 
favor  of  the  ulan.  The  father  of  the 
scheme  was  Edward  E.  Keevin.  a  friend 
of  the  newshovs.  He  plans  that  the  an- 
nev  roof  shall  he  so  fitted  up  that  it 
could  be  usi*d  every  day  between  the 
hours  of  five  and  nine  n.  m.  It  is  planned 
to  siirroniid  the  roof  with  a  fonr-foot 
coping  for  safety.  It  is  believed  that  in 
the  Sprini'.  Summer  and  Fall  months  the 
roof  would  form  an  ideal  resting  place 
for  the  newsboys.  < 

ISEPOUTEItS  MKE  THE  AKEIIPEENS. 

Poston  newspaper  reporters  found  Txird 
and  lAidy  Aberdi*en  the  very  best  of  good 
fellows,  always  ready  and  willing  to  pose 
for  a  picture  or  give  an  interview.  At 
the  world’s  series  game  that  thex'  attend¬ 
ed  they  attracted  about  as  much  atten¬ 
tion  as  the  Red  Sox.  .At  this  game  Lady 
.Aberdeen  made  some  snap-sbots  of  play¬ 
ers.  crowd,  etc.,  all  of  which  were  re¬ 
produced  in  last  Sunday’s  Boston  Ameri¬ 
can  with  a  story  of  explanation.  Lady 
Aberdeen  was  the  guest  of  the  New  Eng¬ 
land  Woman’s  Press  Association  at  a 
breakfast  in  a  Back  Bay  hotel.  To  cap 
the  climax  of  the  stay  of  the  titled  Eng¬ 
lish  people.  Lord  Aberdeen  went  on  a 
shopping  trip  with  James  Hurlev.  of  the 
Post,  who  had  been  eovering  the  Aber¬ 
deen  story.  Just  what  his  lordship 
bought  has  not  been  made  public,  how¬ 
ever. 


Simplified  Spelling  In  Illinois 

The  Illinois  Daily  Newspaper  Associa¬ 
tion  has  voted  its  approval  of  the  list 
of  twelve  words  proposed  in  18118  and 
in  use  since  that  time  by  the  National 
Education  Association  and  endorsed  by 
the  Illinois  Teachers'  Association  (tho, 
altho.  thru,  thruout,  thoro.  thoroly, 
thorofare,  program,  prolog,  catalog,  dec- 
alog  and  pedagogl,  and  has  formally 
adopted  the  foregoing  spelling  of  these 
words  in  printed  matter  and  in  corres¬ 
pondence. 


ORGANIZATION  STRENGTHENED 


Daniel  Nicoll  Resigns  from  N.  Y.  Mail  to 
Join  Louis  Gilman. 

DaiiieU  Nicoll,  for  ten  years  with  the 
New  York  Evening  Mail  as  manager  of 
the  circulation  department  and  in  other 
important  capaeitie.s.  has  this  week  re- 
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Daniel  Nicoll. 

signed  his  position  to  become  associateii 
with  Louis  GUman  in  the  special  agency 
field. 

Mr.  Nicoll  has  had  a  wide  and  varied 
••xperience  in  both  the  circulation  and 
advertising  branches  of  the  newspaper 
business,  which  will  specially  fit  him  to 
represent  newspapers  in  the  foreign  field. 

At  the  present  time  Txiuis  Gilman 
represents  the  Philadelphia  Press,  the 
New  York  Evening  Post  and  the  Mont¬ 
real  Gazette. 

Mr.  Nicoll  not  only  has  a  distinct 
ability  of  getting  business  but  has 
made  many  friends  among  advertisers 
and  publishers. 

Boston  Life  Insurance  Ads.  Coming 

Newspaper  publicity  is  the  best  pub¬ 
licity,  according  to  the  members  of  the 
Boston  Life  Underwriters’  Association 
.\  resolution  to  that  effect  was  offered 
and  adopted  at  the  Tuesday  night  din¬ 
ner  of  the  association  at  tho  City  Club, 
Boston.  As  a  result  of  the  report  that 
was  recently  made  by  this  association,  a 
publicity  campaign  is  to  be  conducted  in 
tbe  Boston  newspapers  to  acquaint  the 
public  of  the  city  with  the  facts  of  tbe 
insurance  business. 


■A  Dinner  by  Mr.  Mapes 
Joliii  L.  Mapes,  general  manager  of  tlic 
Beauiiiout  (Texas)  Enterprise,  who  spent 
the  iMist  few  weeks  in  New  York  and 
the  Eastern  territory  calling  on  the  gen¬ 
eral  advertisers  and  advertising  agents, 
gave  a  farewell  dinner  to  tbe  staff  of  the 
S.  C.  Bwkwitli  Agency,  his  foreign  ad¬ 
vertising  representatives,  at  the  Hotel 
-Martinique,  New  York,  last  week,  pre¬ 
vious  to  his  departure  for  Chicago  and 
the  Western  field.  D.  P.  MaePherson. 
of  the  H.  I.  Ireland  Agency,  of  Phila¬ 
delphia,  was  a  guest. 


•American  Linotype  in  Tripoli 
The  first  American  linotype  machine 
has  recently  arrived  in  Tripoli  and  been 
installed  by  La  Nuova  Italia,  the  only 
newspaper  in  the  colony.  It  is  a  Mer- 
genthaler.  Model  10,  and  cost,  set  up. 
11,500  francs  ($2,300).  'The  sale  was 
made  by  tbe  manufacturer’s  agents  at 
Milan,  Italy,  whence  an  expert  was  sent 
to  mount  the  machine  and  start  it  work¬ 
ing.  It  replaces  two  of  English  make, 
operated  by  former  owners  of  the  paper, 
found  too  large  for  local  requirements, 
and  taken  back  by  the  sellers  when  the 
company  dissolved. 


Syracuse  Newspaper  Men  to  Dine 
’The  annual  dinner  of  the  Syracuse 
Newspaper  Association  will  be  held  on 
November  13  at  the  Onondaga.  Chester 
S.  Lord,  formerly  managing  editor  of  the 
New  York  Sun,  will  be  the  guest  of  honor 
and  principal  speaker. 
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Here  Is  Something  You  Can  Use 

It  will  pay  you  to  know  how  many  families  there  are  in  each 
of  the  39  cities  and  towns  of  Metropolitan  Boston,  the  wages 
received  by  men  and  women,  the  amount  of  savings  deposits  and 
the  amounts  withdrawn. 

It  will  pay  you  to  know  how  many  grocery,  drug,  hardware 
and  dry  goods  stores  there  are  in  each  district — how  many  stores  to 
every  100  families. 

It  will  pay  you  to  know  how  Boston  grocers  and  druggists  feel 
about  certain  phases  of  advertising  and  merchandising  campaigns — 
such  as  coupons  in  advertisements,  sampling,  demonstrating  and 
premiums. 

Then,  when  you  have  a  “get  together”  meeting,  you’ll  know 
what  to  expect  of  Boston. 

The  above  useful  information  is  yours  for  the  asking.  Or,  if 
there  is  some  special  information  you  want,  write  us  in  detail — tell 
us  what  you  want  to  know  and  we’ll  make  an  investigation  for  you. 

You  need  not  feel  obligated  because  of  the  request  for  infor¬ 
mation. 

The  Boston  American — New  England’s  Greatest  Home  News¬ 
paper — will  help  you  get  the  most  out  of  Boston.  The  Boston  Eve¬ 
ning  American  has  a  greater ^  net  paid  circulation  (now  almost 
400,000)  than  the  five  other  evening  papers  combined,  and  the  Sun¬ 
day  American  has  the  largest  net  paid  Sunday  circulation  in  New 
England. 

And  it  is  well  to  remember  that  the  Boston  American  advertising 
rate  is  the  lowest  per  line  per  thousand  circulation  in  this  territory. 


80-82  Summer  Street,  Boston,  Mass. 

New  York  Office  Chicago  Office 

1789  Broadway  %  504  Hearst  Building 
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STEVENS  BILL— YES! 


Three  Hundred  Independent  ReUileris 
of  the  Metropolitan  District  (New  York 
City)  Meet  and  Discuss  the  Stevens 
Price  Maintenance  Bill  and  Vote  to 
Hustle  for  Its  Passage. 


The  Conferent-e  of  Indeiteiideut  Uei:iil- 
ers  of  the  Metr<)i>olibtii  District  met  on 
tVednewlay  eveuiii);  at  the  Hotel  Astor, 
Xew  York,  to  »-onsi<ler  means  of  fosterin:; 
the  ptirpom's  of  the  orf;ani7.tition.  which 
are  stated  ns  follows: 

1.  I’assage  of  the  Stevens  bill. 

Elimination  of  the  coupon  as  a  trade 
factor. 

3.  Prevention  of  fraudulent  advertisiiiK. 

•Vltont  IKK  I  members  were  pres«*nt  when 
the  president.  Dr.  W.  C.  Anderson,  dean 
of  the  Bnstkl.vn  College  of  Pharmacy, 
••ailed  the  meeting  to  order.  He  said: 

•‘That  the  is-tail  men-hant  never  had  a 
la-tter  opis>rtnnity  to  press  his  <-laims  to 
a  successful  end  is  sluiwn  hy  the  n‘<-ogni- 
lion  that  is  given  to  the  hnrmfniness  of 
unfair  and  ruinous  com|S‘tition  hy  the 
activities  and  serious  consideration  into 
which  <Hir  Ooverntuetit  officials  have  en- 
ten'd  with  refereine  to  the  prot»H-tion  to 
lie  given  American  imlustries  at  the  close 
of  the  present  war,  in  order  that  Isiyi-ott 
and  underselling  hy  foreign  matiufactur- 
ers  may  not  deprive  our  American  indus¬ 
tries  and  the  thousands  of  citi7.ens  de- 
(lending  u|>on  them  of  the  opiiortiinity  to 
exist.” 

State  Senattir  Ogden  I..  .Mills,  repre¬ 
senting  the  Sixte<‘nth  Xew  York  District, 
said  that  he  was  calhsl  u|Kin  to  outline 
the  new  policy  of  the  State  in  regarti  to 
punishing  fraudulent  advertising.  Under 
the  old  law,  he  pointed  out,  only  false 
statements  made  in  <laily  or  other  ptth- 
lications  could  be  rea<-hed  ;  under  the  new 
law  fraudulent  advertising  of  any  kind, 
including  billboard,  posters  and  wiiulow 
displa.vs,  can  be  penalizetl  ns  a  misde¬ 
meanor  with  imprisonment  for  otic  year 
or  a  fine  of  $1,000,  or  both. 

.Mr.  Mills  as.serted  that  in  the  last  few 
years  the  gleanings  of  mail  fraud  oia»ra- 
tors  amounted  to  around  $100,000,<N)0 
annually ;  hut  as  a  result  of  vigilance  on 
the  part  of  the  (Jovernment.  and  a  grow¬ 
ing  activit.v  of  trade  organizations,  the 
total  is  being  de<Teas«‘d. 

The  measitre  now  setting  forth  the  new 
York  policy.  Senator  Mills  continued,  is 
called  the  “Printers’  Ink  Bill,”  and  is  at 
pn*sent  the  law  in  l.‘>  States.  It  rejire- 
sents  the  modern  idea  of  protecting  the 
•stnsumer  and  the  merchant,  and  replaces 
the  old  principle  of  “caveat  emptor.” 

“The  one  great  ne<>d  in  advertising.” 
asserted  the  senator,  “is  sincerity  and 
honesty.  It  is  the  ttisk  of  trade  organ¬ 
izations  such  as  this  to  bring  it  about.” 

Dr.  Lee  Galloway,  professor  of  com¬ 
merce  and  industry  at  Xew  Y’ork  T’ni- 
versity,  spoke  strongly  in  favor  of  the 
Stevens  bill  legalizing  price  maintenance. 
He  said : 

‘"nie  basic  principle  of  the  Stevens  bill 
is  that  it  would  give  the  manufacturer 
the  right  to  make  a  contract  in  selling 
his  goods,  by  which  he  might  require  a 
resale  at  a  <-ertain  price  and  provide  c<*r- 
tain  i>enalties  for  violation.  It  is  not 
fsintrary  to  public  policy  in  any  way,  as 
opponents  of  the  bill  assert.  It  would 
protect  the  manufacturer  in  the  rights 
which  have  been  taken  away  by  re<-ent 
court  decisions. 

“Present  merchandising  has  advanced 
far  over  the  practices  of  former  days. 
The  watchword  of  manufacturing  .vears 
ago  was  cheapness  and  salability.  The 
producer  was  driven  to  price  cutting  in 
order  to  survive.  He  felt  the  tendency  to 
put  his  goods  out  at  the  market  price. 
The  situation  has  now  changed.  The 
reputable  merchant  puts  his  goods  out 
slightly  above  the  market  price,  for  qual¬ 
ity.  service  and  an  honest  profit  are  to  l>o 
t^msidered.  It  represents  better  mer¬ 
chandising. 

“Among  the  tievelopmeuts  of  the  new 
period  have  been  cleaner  advertising,  bet¬ 
ter  goods  and  an  increased  confidence 
from  the  buying  iniblic.  The  chief  com¬ 
plaint  arising  from  merchants  under  the 
new  system  of  trade-marked,  standard- 
priced  goods  is  against  the  smallness  of 


the  profit  he  makes.  This  is  compensated 
in  part  by  the  large  turnover  arising  from 
wide  advertising. 

“One  of  the  effects  of  the  Stevens  bill 
would  be  to  eliminate  the  greatest  weapon 
of  monoitoly — price-cutting.  The  retailer 
is  serving  his  own  interests  when  he  sup- 
IMjrts  the  measure.  When  the  bill  is 
hsiked  uiK)n  from  the  view  of  public 
property  it  resolves  itself  into  a  guaran- 
l^•e  that  the  manufacturer  may  retain  his 
prois-rty  in  a  trade-marked  name.” 

Other  speakers  were  Charles  Dushkind, 
••ouns<‘l  of  the  Tobacc-o  Merchants  of 
-Vinerica,  and  Samuel  1).  Kmery,  ex-pres- 
ident  of  the  National  Asscs  iation  of  Re¬ 
tail  Druggists. 

The  conference  iwissed  a  resolution  up- 
h'.  ling  the  Stevens  bill  and  protesting 
against  “unfair  metlusls  of  fighting  it.” 


Price-Maintenance  Struggle  Gets  Warm 

The  fight  over  the  principle  of  price 
maintenance,  ami  esi)ecially  the  Stevens 
hill,  is  growing  more  intense  in  the  Mifldle 
West,  a<-cording  to  ,T(din  T.  Kirby,  field 
manager  of  the  Xational  Retail  Dr.v 
G<km1s  .\ss<K:iation,  who  has  just  returne<I 
from  a  trip  covering  thirty-one  of  the 
larger  cities.  On  the  trip  Mr.  Kirby 
s|K»ke  lK*fore  alsmt  1.500  representatives 
of  the  dr.v  goods  trade  on  price  mainten- 
ani-e.  cou|Mins  and  the  problems  that 
affect  retail  merchants.  He  reported  that 
the  s«*iitinient  of  department  store  men 
is  pnoticnlly  unanimous  against  the 
Stevens  bill  and  also  that  the  opinion  of 
the  consumers  is  being  crystallized 
against  the  price  maintenance  idea  by 
(slucation  on  the  issues  involved. 


OLDEST  PRESS  CLUB 

Pittsburgh  Claims  the  Honor  and  Will 
Soon  Celebrate  30th  Birthday. 

The  Pittsburgh  (Pa.)  Press  Club  will 
••elebrate  its  thirtieth  anniversary  on  De- 
cciuImt  H  as  a  chartensi  organization  with 
an  evening  of  music  at  Carnegie  Music 
Hall,  in  that  city.  The  o<ca8ion  will  be 
observed  by  a  reunion  of  the  surviving 
charter  members  and  on  tbe  entertainment 
program  will  be,  musical  aitists  of  na¬ 
tional  fame. 

The  Pittsburgh  organb.ation  is  the  old¬ 
est  press  club  of  continuous  existence  in 
the  country,  and  prominent  newspaper 
men.  authors  and  distinguished  men  from 
every  section  of  the  Union  will  join  in 
the  anniversary  jubilee. 

Of  the  original  hoard  of  directors  only 
four  are  now  living.  These  directors 
with  the  surviving  charter  members  will 
be  special  honor  guests.  Among  the  men 
who  built  up  the  club  30  years  ago  are 
Former  Postmaster  M’.  H.  Davis,  .Tohn 
S.  Ritenotir.  R.  W.  Herla-rt  of  Greens- 
burg.  William  11.  Seif,  ('’harles  S.  Howell. 
Percy  F.  Smith.  Erasmus  Wilson,  Col. 
Thomas  J.  Keenan  and  G.  F.  Muller. 

The  club  last  Spring  purchased  a  build¬ 
ing  of  its  own. 

English  Newspajter  Men  With  the  Colors 

The  big  publishing  houses  of  London 
will  compare  very  favorably  with  other 
large  business  enterprises  in  the  country 
in  regard  to  the  number  of  men  they 
have  sent  to  the  colors.  Messrs.  C. 
.\rthur  Pearson.  Ltd.,  for  instance,  have 
a  roll  of  honor  which  contains  from  30 
to  40  names.  This  includes  C.  Vivian, 
the  editor  of  the  Novel  Magazine,  who 
acts  as  a  motor-driver  in  the  A  S.  C., 
and  E.  R.  Dean,  the  art  editor  of  the 
Pearson  publications,  who  is  in  the  mo¬ 
tor  transport  section  also.  From  the 
ranks  of  Pearson’s  staff  of  artists  have 
gone  Reginald  Smith,  who  is  in  the  Em¬ 
pire  Battalion  of  the  Royal  Fusiliers; 
.T.  Hargrave,  who  acts  as  corporal  in  the 
R.  A.  M.  C.,  and  G.  Thompson,  who  is 
.attached  to  the  King’s  Royal  Rifles. 
Other  members  of  the  editorial  staff  who 
are  serving  with  the  colors  include  J. 

1  Toole. 

PRESS  CLUBS  \Nn  ASSOCIATIONS 
The  Brooklyn  (N.  Y.)  Press  Hub  had 
for  its  principal  speaker,  at  its  meeting 
on  October  21,  Henry  IVest  .'<u.vdam. 
who  recently  returned  from  the  war 
zone.  He  dealt  particularly  with  the 


difficulties  encountered  by  newspaper 
men  with  all  armies  but  Austrian. 

The  Northeast  Nebraska  Editorial 
•Association  was  organized  in  Norfolk, 
Neb.,  on  October  15.  Mell  A.  Schmeid, 
editor  of  the  Dakota  City  Eagle,  was 
elected  president  and  E.  6.  Gardner  of 
Wayne,  secretary. 

A  mi'eting  of  the  executive  committee 
of  the  Kansas  Editorial  Association  has 
l)een  called  by  Secretary  O.  \V.  Little 
to  meet  in  Lawrence  on  November  13, 
for  the  purpose  of  choosing  a  time  and 
place  for  the  ne.vt  annual  meeting. 

Mr.  Hennessy  Reads  a  Paper 

AVilfrid  A.  Hennessy,  se*cretary  of 
the  Bangor  (Me.)  Chamber  of  Coin- 
mer«‘,  a  former  New  York  City  news- 
paj)or  man,  and  at  one  time  city 
editor  of  the  Bangor  (Me.)  Commercial, 
read  a  pap«*r  on  Peter  Edes  and  the  De- 
Burians  Ix-fore  a  meeting  of  the  Bangor 
Historical  Societ.v  last  week.  Peter 
Edes  published  Bangor’s  first  newspaper 
on  Xovemla-r  25,  1SI5  and  the  centen¬ 
nial  is  to  be  observed  next  month  by 
Bangor  newspaper  men  who  are  to  have 
a  banquet. 

No  Editors  In  His  Midst 

The  editor  of  the  Prison  Mirror,  pub¬ 
lished  in  the  penit<'ntiary  of  Minnesota, 
sa.ys: 

“AVhy  is  it  that  from  the  first  incep¬ 
tion  of  our  paper  up  to  the  present  time 
we  have  never  had  an  editor  to  sojourn 
in  our  midst?  Other  professions  have 
been  well  represented.  Of  preachers  we 
have  had  enough  to  furnish  subsistence 
to  an  African  chief  for  a  year;  of  doc¬ 
tors,  sufficient  in  number  to  depopulate 
a  state;  of  lawyers,  enough  to  establish 
a  good-sized  colony  in  hades.  But  of 
editors — not  one.” 


Tribune  “Boys”  Honor  Crawford 
F.  Stuart  Crawford,  who  recently  left 
the  Xew  York  Tribune  staff  to  become 
executive  secretary  for  Lamar  Hardy,  the 
coriMiration  counsel,  was  kidnapped  from 
his  home  in  Brooklyn  the  other  night,  and 
taken  to  a  midnight  supper  in  his  honor. 
.Mr.  Crawford  had  been  with  the  Tribune 
for  eighteen  .vears.  and  was  its  political 
writer  for  a  decade.  On  behalf  of  the 
Tribune  reporters,  Robert  E.  Mac- 
.Vlarney,  their  city  editor,  gave  .Mr.  (’raw- 
for  a  silver  cigarette  case. 

Boston  V’eleran  Journalists  to  Dine 
The  eighth  annual  reunion  and  dinner 
of  the  veteran  journalists  of  Boston  will 
take  place  next  ,'saturda.v  evening  at 
A'onng's  Hotel  in  that  eit.v.  -Ml  men 
who  worked  on  Boston  < news|>apers  in 
ISS‘2.  or  before  that  time,  are  eligible 
to  attend.  B.  Leighton  Beal  is  jiresi- 
ileiit  and  Weston  I’,  lintchins,  seeretary. 


President  Headed  Toward  the  Gridiron 
President  AVilson  has  accepted  eji  in¬ 
vitation  to  address  the  banquet  of  the 
famous  tJridiron  Club  of  AA'ashington  on 
De«snnber  11.  provided  he  can  get  back 
from  Columbus.  Ohio,  where  he  is  to 
deliver  an  address  the  day  previous. 


(Goldsmith  Morning,  Pohlig  Evening 
Theodore  H.  Pohlig  has  been  appointed 
advertising  manager  of  the  Philadelphia 
Evening  T-edger.  He  will  take  up  his 
duties  November  1.  Mr.  Pohlig  began 
his  advertising  career  as  a  boy  with  the 
Philadelphia  ^ess.  Making  his  way  up 
rapidly,  he  Itecame  head  of  his  depart¬ 
ment  and  directed  Press  advertising  for 
many  years.  For  the  past  two  and  a 
half  years  he  has  been  advertising  man¬ 
ager  of  the  Sunday  edition  of  the  Phila¬ 
delphia  North  American,  which  position 
he  has  resigned  to  direct  Evening  Ledger 
advertising. 


“Every  Week”  In  Combination  Now 
Henry  AA’.  Marshall,  publisher  of  the 
T..afn.vette  (Ind.)  .Tournal,  has  turned  his 
six-da.v-but-Sunday  into  a  six-day-but- 
Monday  paper,  making  tbe  price  of  tbe 
new  Sunday  paper  4  cents — -with  Every 
AA’eek  5  cents.  His  first  Sunday  paper 
••arried  1,400  inches  of  advertising,  and 
lack  of  space  prevented  bis  carrying  more. 


NEW  CITY  EDITOR  N.  Y.  TIMES 


Ralph  H.  Graves,  a  Journalist  of  Thor¬ 
ough  Training. 

Ralph  II.  Graves,  assistant  to  the  man¬ 
aging  editor  of  the  New  York  Times,  has 
lieeii  appointed  city  editor  of  that  news- 
paiHir  in  succession  to  the  late  Arthur 
tireaves. 

Air.  Graves  was  born  at  Chapel  Hill, 
X.  C.,  on  July  11,  1878,  and  was  educated 
at  the  l.’niversity  of  North  Carolina, 
where  he  took  the  degree  of  bachelor  of 
arts  in  1897. 
and  the  mas¬ 
ter’s  degree 
the  following 
year.  C  o  m  - 
ing  to  New 
York,  he 
joined  the 
staff  of  the 
Times  in 
June,  1899, 
serving  until 
Decern  her, 

1904,  when 
be  went  to 
the  Evening 
Post  as  a  re¬ 
porter. 

The  man¬ 
ner  in  which 
Mr.  Graves 
covered  the 
Hughes  insurance  investigation  made  a 
reputation  for  him  among  newspaper 
men,  and  he  returned  to  the  ’Times 
in  .July,  1906,  serving  ns  assistant  city 
editor  until  February,  1007.  Then  he 
accepted  the  position  of  assistant  city 
editor  of  the  Evening  Post,  later  becom¬ 
ing  city  editor,  a  post  that  he  held  for  a 
short  time  before  he  returned  to  the 
Times,  in  June,  1912. 

David  H.  Joseph  will  b«'  the  a-ssistant 
city  editor  of  the  Times  and  Dr.  A'an 
Buren  Thorne  has  been  appointed  day 
assistant  to  C.  V.  A’an  Anda,  tbe  Times’ 
managing  editor. 


New  Press  for  Quincy  Whig 
The  Quincy  (Ill.)  Whig  has  just  pur¬ 
chased  from  the  Goss  (Jompaiiy  one  of 
its  latest  model  presses,  a  four-deck  ma¬ 
chine  with  complete  color  attachment, 
with  a  capacity  of  20,000  copies  per 
hour.  Included  in  the  new  equipment  is 
a  complete  and  up-to-date  array  of 
stereotyping  and  otlicr  pressroom  ma¬ 
chinery.  This  will  all  very  sliortl.y  Is* 
moved  into  tlic  AA'liig’s  new  borne  a 
ttirec-story  building  nnd  basciiiciit,  to  he 
•M'cupied  exeliisively  bv  the  AA’big.  The 
AA'Iiig  is  now  in  its  sevimt.v-sevciitb  .year, 
and  is  feeling  fine  and  liearl.v.  tliank  .vou. 

New  Press  for  El  Paso  Herald 
'I'lie  El  I’aso  (Tex.)  Herald  is  install- 
ii'g  ii  new  .3'2-pagp  four-color  floss  press. 
It  will  turn  out  the  average  week- 
da.v  edition  of  tbe  Herald  at  the  rate 
of  400  papers  a  minute,  24,000  an  hour, 
printing  them  in  four  colors  if  needed. 
This  gives  the  Herald,  it  claims,  the 
beat  press  equipment  Irntweeii  KaiiHas 
( 'ity  and  Txis  Angeles. 

New  Paper  for  Mancie,  Ind. 
Muncie.  Ind..  is  soon  to  linve  a  new 
morning  paper.  Democratic  in  its  politics. 
The  owners  will  be  George  R.  Dale,  n 
well-known  Eighth  district  editor,  and 
Rollin  H.  Bunch,  present  mayor  of  Mun¬ 
cie  and  a  well-known  Democratic  poli¬ 
tician.  The  new  paper  is  to  be  known 
as  the  Morning  Post. 


Salem,  Mass.,  “Comes  Back” 

The  Salem  (Mass.)  News  published  a 
32-page  anniversary  edition  on  October 
23  which  was  a  fitting  monument  to  the 
growth  of  the  paper  since  its  start  35 
years  ago.  It  also  symbolized  in  stor.v 
and  picture  the  marvelous  “come  hack” 
of  the  city  from  the  conflagration  of  Ifi 
months  ago. 


Maurice  Nelson  has  been  appointed 
manager  of  the  Chicago  Press  Club-  He 
has  b^n  night  clerk  for  four  years. 


Ralph  H.  Graves. 
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FROM 

THE  KNICKERBOCKER  PRESS,  MONDAY,  OCTOBER  25,  1915 

To  All  Advertisers,  Advertising  Managers,  Agencies, 
Space  Buyers  and  Copy  Writers: 

KEEP  THIS  IN  YOUR  FILES  FOR  HANDY  REFERENCE 

The  Audit  Bureau  of  Circulations,  an  association  governed  by  the  advertisers  of  the  country, 
has  completed  its  audit  of  the  circulation  of  the  newspapers  in  The  Capitol  District  which  are 
members  of  that  Bureau. 

The  following  is  a  summary,  by  quarters,  of  the  audit  for  the  year  ending  April  1st,  1915. 

If  you  will  keep  this  in  your  files  you  will  save  yourself  much  time  and  some  controversy. 


1st 

2nd 

3rd 

4th 

Sth 

6th 

7th 

The 

The 

The 

The 

The 

The 

The 

Knickerbocker 

Times- 

Knickerbocker  Schenectady 

Troy 

Albany 

Troy 

Press, 

Union, 

Press, 

Gazette, 

Record, 

Even.  Journal, 

Record, 

Morning 

Evening 

Sunday 

Morning 

Evening 

Evening 

Morning 

For  3 

nios.  cndiiiK  July  1st, 

1914 . 

.  35274 

37921 

28950 

21017 

19271 

14705 

3653 

For  3 

mos.  endinp  Oct.  1st, 

1914 . 

.  40185 

37478 

32298 

21165 

19083 

14339 

3774 

For  3 

mos.  ending  Jan.  1st, 

1915 . 

.  38203 

35549 

31754 

20038 

19580 

14925 

3646 

F'or  3 

nios.  ending  Apr.  1st, 

1915 . 

.  37109 

35847 

32909 

19789 

20432 

14632 

3484 

Average  for  the  year  . 

.  37692 

36698 

31477 

20502 

19591 

14650 

3639 

The  complete  audit  and  report  of  each  newspaper  is  on  file  in  the  office  of  The  Knickerbocker 
Press  and  is  open  to  the  inspection  and  examination  of  all  advertisers  at  all  times. 

Very  truly  yours, 

LYNN  J.  ARNOLD, 

Dated  October  18,  1915.  President  The  Knickerbocker  Press. 

Postscript 

Have  you  received  one  of  those  pink  letters  from  the  owner,  editor  and  publisher  of  our  near¬ 
est  competitor? 

THE  ANSWER  TO  THE  PINK  LETTER 

The  circulations  of  the  Times-Union  and  The  Knickerbocker  Press,  for  the  year  ending 
October  31,  1913,  were  audited  by  the  Association  of  American  Advertisers  in  December,  1913. 
The  audits  showed  the  net  paid  circulation  of  each  newspaper  for  said  year  as  follows: 

The  Times-Union .  41,849 

The  Knickerbocker  Press . .  29,705 

The  audits  printed  above  for  the  year  ending  April  1st,  1915,  show  the  net  paid  circulations 
for  said  year  as  follows: 

THE  KNICKERBOCKER  PRESS .  37,692 

THE  TIMES-UNION .  36,698 

In  other  words,  in  one  year  five  months,  The  Knickerbocker  Press  gained  7,887  in  net  paid  - 
circulation;  in  the  same  period  the  Times-Union  lost  4,151  in  net  paid  circulation. 

In  other  words,  in  the  period  named.  The  Knickerbocker  Press  gained  12,038  over  the  Times- 
Union  in  net  paid  circulation  and  became  FIRST  in  its  field. 

A  newspaper  is  always  doing  one  of  three  things — standing  still,  falling  back  or  going  ahead. 

In  this  case,  you  will  be  able  to  do  your  own  classifying. 

Very  truly  yours, 

LYNN  J.  ARNOLD, 

Dated  October  25, 1915.  President  T he  Knickerbocker  Press. 
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NEW  YORK  TRADE  PRESS  ASSOCIATION 

DISCUSSES  PHILADELPHIA  SUBJECTS 


Mr.  Swetland  Eulogizes  “Strict  Integrity  and  the  Clearest  and  Most 
Wholesome  Conduct  of  an  Industrial  Publication” — Mr.  Pearson 
Says  Flat  Rates  Are  Not  Favored  and  That  Special 
Editions  Must  Mean  Something — Other  Speeches. 


W.  H.  Ukers  presidtMl  at  the  first  Fall 
meeting  of  the  New  York  Trade  Press 
Association,  at  the  Advertising  Men's 
t'lub.  There  was  a  large  attendance,  be¬ 
cause  of  the  strong  interest  felt  in  the 
interpretations  that  were  announced  to 
l>e  given  of  the  outstanding  features  of 
the  recent  invention,  in  Philadelphia,  of 
the  Federation  of  Trade  I'ress  Assewia- 
tions. 

H.  ^1.  Swetland,  the  well-known  pub¬ 
lisher,  sjMike  on  “The  Application  of  the 
Standanis  of  Practice.”  He  said  in  part 
(after  giving  some  historical  data): 

“At  the  Philadelphia  Convention  the 
F«-deration  adopted  Stainlard  of  l*ractice, 
which  qualified  the  Federation  for  mem- 
liership  in  the  National  Commission  of 
The  As8<K-iated  Advertising  Clubs  of  the 
World.  No  more  damaging  condition  can 
aris**  than  to  have  these  standards 
smirched  or  ignor«*d  by  the  action  of  any 
individual  memlH>r  of  this  association. 
If  this  (Hliicational  jsilicy  is  to  contribute 
anything  whatever  to  the  elevation  of 
the  business  press,  its  principles  will 
in-ed  to  lie  brought  home  in  such  a  man¬ 
ner  that  the  memliership  will  unuer- 
staiid  that  this  ethical  condition  is  not 
a  mere  vaunting  of  more  or  less  honest 
intention,  but  that  it  means  that  the 
membership,  individually  and  collective¬ 
ly.  will  conform  to  the  code. 

PWKIRESS  OF  A  nECAOK. 

“Much  progress  has  Ijc-en  made  in  the 
development  of  business  practice  con¬ 
nected  with  trade  journalism  in  the  past 
decade,  and  I  l^elieve  tiiat  we  can  look 
forward  with  a  certain  degree  of  assur¬ 
ance  to  the  time  when  the  entire  mem- 
liership  of  the  Fisleratioii,  individually 
and  collectively,  will  understand  that  the 
most  rapid  road  to  sucts-ss  is  along  the 
line  of  the  strictest  integrity  and  the 
cleanest  and  most  wholesome  conduct  of 
an  iniliistrial  publii-ation. 

“But  this  report  should  not  lie  con- 
eluded  without  an  expn*ssion  of  opinion 
as  to  the  future  policy  of  the  Federa¬ 
tion.  Whatever  may  have  lK*en  the  fail¬ 
ings  or  misconceptions  of  the  reorganiza¬ 
tion  committ«*e,  I  trust  the  day  is  not 
far  distant  when  the  local  organizations 
will  concede  that  the  only  sound  basis  on 
which  the  National  Insly  can  lie  con¬ 
ducted  will  be  to  invest  it  with  sufficient 
|s)wer  to  control  not  only  its  own  acts 
and  |K)licie8  but  the  policies  and  actions 
of  its  subordinate  associations.” 

FLAT  BATE.S  DISCUSSED. 

.A.  Pearson,  of  the  Dry  (basis  Kcon- 
omist.  had  for  his  subject  “Hat  Rates 
and  S|>ecial  Issues.”  He  cited  Printers’ 
Ink  and  the  American  Paint  and  Oil 
Dealer  (St.  IaiuIs)  as  two  conspicuous 
advocates  of  the  fiat  rate,  but  added  that 
on  the  other  side  of  the  <{Uestion  there 
were  many  more  speakers  who  showed 
the  unfairness  of  giving  to  the  single¬ 
time  advertiser  the  same  rate  as  the 
man  who  appeared  in  every  issue,  or  in 
half  the  issues  of  the  year.  Considerable 
'tress  was  laid  on  the  generally  accepted 
custom  by  merchants  of  giving  a  quan¬ 
tity  price.  The  fairness  of  this  was 
shown  by  pointing  to  the  reduced  cost 
to  the  publisher  in  holding  a  contract 
customer,  over  the  man  who  had  to  be 
solicited  for  each  advertisement. 

“A  number  of  publishers  whose  pub¬ 
lications  carried'  seasonable  advertising 
pointed  out  that  they  would  be  practi¬ 
cally  out  of  business  half  the  months 
of  the  year  if  there  were  no  inducement 
for  a  manufacturer  or  a  jobber  to  con¬ 
tract  for  every  issue. 

“The  great  majority  of  opinion  fa¬ 
vored  contract  rates  as  against  the  flat 
rate.” 

Passing  to  special  issues,  Mr.  Pearson 
said  that  the  general  preionderance  of 
opinion  was  in  their  favor,  but  with  the 
distinction  that  there  must  In'  a  real  ad¬ 
ditional  service  rendered  the  subscriber 


with  these  numbers;  that  in  general 
they  should  come  at  a  certain  set  time 
in  the  year  when  this  additional  service 
was  needed  by  the  subscrilN-rs;  that,  if 
possible,  they  should  In*  includeil  in  the 
regular  s<'h«*<lule  of  the  contracts,  so 
that  they  would  not  come  as  a  surprise 
to  the  advertiser;  and  that  the  canvass 
should  Ini  first  on  the  value  of  the  pub¬ 
lication  itself,  with  some  additional 
■punch’  on  the  extra  value  of  the  edi¬ 
torial  service  contained  in  the  s|Kicial 
issue. 

OSWALD  TALKS  OF  EXI'OSITIO.N. 

The  topic  of  .lohn  Clyde  Oswald,  of 
the  .American  Printer,  was  the  Inti'rna- 
tional  Press  Congress  held  at  the  Pana- 
uia-Pacific  International  Kxposition  at 
.s^an  Francisco.  July  .5-10,  with  particular 
reference  to  the  participation  in  it  of 
the  Federation  of  Trade  Press  .Associa¬ 
tions.  Twenty-nine  dififerent  countries 
and  forty-five  of  the  states  of  our  own 
land  participatisl.  through  representa¬ 
tives,  in  the  delilN'rations  of  the  con¬ 
gress.  Its  various  sessions  were  held 
under  the  auspices  of  different  organiza¬ 
tions  of  journalists,  that  of  Friday  after¬ 
noon  being  assigni'd  to  the  Federation 
of  Trade  Press  .Assiwiations  under  the 
chairmanship  of  Mr.  Oswald,  at  that  time 
its  president.  The  addresses  during  this 
si'ssion  all  related  to  trade  and  techni¬ 
cal  journalism,  the  papers  read  being  by 
well-known  memliers  of  that  branch  of 
the  profession.  A  bronze  medal,  com¬ 
memorative  of  the  Federation’s  jiart  in 
the  congress,  was  presenteil  by  a  repre¬ 
sentative  of  the  Exposition.  A  perma¬ 
nent  organization  under  the  name  of  the 
Press  Congress  of  the  AVorld  was 
formed,  with  two  vice-presidents  repre¬ 
senting  each  country  participating.  Mr. 
Oswald  was  elected  one  of  the  vice-presi¬ 
dents  representing  the  Unit»*d  States,  the 
other  being  Harvey  Ingham,  publisher  of 
the  Des  Moines  Register  and  lA'ader. 


BUSINESS  THERMOMETER 


St.  Louis  Post-Dispatch  “Help  Wanted ' 
Shows  Prosperity  Is  Here. 

The  St.  lAiuis  Post-Dispatch  directs  at¬ 
tention  to  the  fact  that  its  “help  want¬ 
ed”  advertisements  are  an  infallible  in¬ 
dicator  of  the  rise  and  fall  in  business, 
espi'cially  in  St.  lAUiis.  The  charts  kept 
fr<»m  year  to  year  show  in  a  striking 
manner,  it  deidares,  how  business  re¬ 
sponds  to  the  seasons  and  to  national  or 
international  happi'nings  that  affect  in¬ 
dustry  and  commerce.  As  soon  as  the 
effect  of  the  war  was  felt  here,  “help 
wanted”  ads  fell  off.  The  trouble  with 
(Jermany  over  the  Lusitania  showed  in 
a  “help  wantcil”  slump.  The  couittjy  _ 
was  alarmed.  ■* 

“The  discouraging  conditions  which 
governed  practically  all  through  the  year 
1014  continued  up  to  September  of  this 
year,  when  the  tide  turn^.  We  are  now 
on  the  upgrade,  as  the  follow5ng''figure8 
jirove : 

“The  total  ‘help  wanted’  ads.  male  and 
female,  for  July,  this  year,  were  5,188, 
as  against  6,434  in  July,  1014.  The  total 
for  August,  this  year,  were  6.017,  as 
against  6,300  in  August.  1014. 

‘•But  the  total  ‘help  wanted’  ads.  male 
and  female,  for  September,  1015,  were 
7.830,  as  against  6.850  in  Septemlier, 
1014.  a  gain  of  nearly  a  thousand  em¬ 
ployers  needing  help. 

“Another  indication  that  the  labor 
market  is  being  cleared  of  its  floating 
out-of-work  element  is  the  fact  that  the 
advertisements  for  situations  have  been 
falling  off  in  an  even  greater  ratio,  as 
compared  with  last  year,  than  the  ‘help 
wanted’  advertisements  have  been  ris¬ 
ing.” 


“ADVERTISING  CLUB”  NOW 

New  York  Men  Drop  “League”  as  In¬ 
appropriate  to  Present  Conditions. 

At  the  meeting  of  the  members  of  the 
.Ailvertising  Men's  lA>ague  of  New  York 
on  Monday  evening,  the  name  of  the 
organization  was  changed  to  the  Adver¬ 
tising  Club  of  New  York,  to  take  effect 
on  or  lN*fore  January  1,  Ifflfi. 

For  several  years  a  group  of  men  in 
the  club  have  felt  that  the  name 
"la'ague”  did  not  accuratel.v  designate 
the  purposes  and  membership  of  the 
club.  The  new  name  more  fittingly  rep¬ 
resents  the  entire  membership  of  the 
organization,  which  is  in  every  sense  an 
advertising  club.  The  form  of  corpora¬ 
tion  was  also  changed  from  that  of  a 
domestic  stockholding  corporation  to  a 
nieuilN'rship  corporation. 

At  this  meeting,  devoted  to  mail  order 
advertising.  William  R.  Malone,  presi¬ 
dent  of  the  Postal  Life  Insurance  CIo., 
spoke  on  ‘‘Selling  Life  Insurance  by 
Mail.”  A  very  interesting  round  table 
disdission  followed  his  talk,  participated 
by  Messrs.  O.  C.  llarn,  G.  B.  Sharp,  H. 
1).  .Ablsitt.  II.  1).  Robbins  and  F.  Bel¬ 
lamy. 

The  laliicational  Committee  of  the 
club  will  no  longer  undertake  to  give 
classi's  in  elementary  advertising.  This 
year  the  departmentalization  of  the  club 
will  be  in  the  hands  of  the  committee, 
under  John  Sullivan.  Discussion  groups 
have  already  lN*en  organized.  Separate 
meeting  times  will  be  arranged  for  each 
group  or  class  of  advertising,  which  will 
lave  its  own  rules  and  regulations,  and 
in  every  sense  be  autonomous.  It  is  ex¬ 
pected  that  this  will  be  a  very  important 
factor  in  advertising  progress  in  New 
York. 

The  memlN'rship  of  the  club  rolled  up 
much  faster  than  even  Sam  Leith  ex- 
pi'i'ted,  which  is  “going  some.”  Several 
men  are  now  on  the  waiting  list.  The 
tidal  membership  is  considerably  in  ex¬ 
cess  of  1.000  (1,095). 

At  its  meeting  of  yesterday,  the  club 
heard  from  A.  -C.  Monagle,  sales  man¬ 
ager  of  the  Franco-American  Food  Co., 
on  “Selling  the  -Grocery  Trade.”  On 
Ni.vemlN'r  5,  Rev.  Dr.  Christian  F.  Reis- 
ner  will  talk  on  “Church  Advertising.” 

The  program  work  for  the  year  -has 
iN'en  divided  into  five  sections:  First 
week,  big  men’s  views;  second  week, 
talks  on  practical  advertising;  third 
week,  selling  exj>eriences ;  fourth  week. 
New  A'ork  as  a  market;  night  m.eeting 
OP  some  general  topic. 


ARMOIIR  &  CO.’S  ADVERTISING 

<;6ncern  Spent  $6.i0,0fl0  This  Year  — 
$125,000  in  Newspapers. 

M.  F.  Harris,  of  (,'hicago,  coniiecteil 
with  the  advertising  department  of  Ar¬ 
mour  Co.,  has  been  in  Texas  this  week. 
In  Fort  Worth  and  Dallas  he  conferred 
with  salesmen  of  the  plants  in  those 
cities  explaining  a  selling  and  adver¬ 
tising  campaign  planned  for  1915-16. 
Mr.  Harris  said  that  .Armour  &  Co.  would 
abandon  its  hit-or-miss  policy  and  would 
'Conduit  %i  baiUftaigQ  of  general -publicity, 
using  the  daily,  newspapers.  He  ..said 
that  the  company  would  shortly  inaugu¬ 
rate  an  advertising  campaign  in  which 
they  would  use  half  and  full  page  ads  in 
the  daily  press.  He  said  the  advertising 
appropriation  this  year  amounted  to 
•$6.50,900,  of  which  $125,000  will  be  spent 
in  jie«  sjiaper  advertising.  In  Texas  alone 
he  said  $25,000  would  be  spent. 

“AA'e  have  discovered,  and  to  our  entire 
satisfaction,  after  a  most  exhaustive  and 
thorough  test,  that  the  daily  newspapers 
are  the  most  ‘  satisfactory  advertising 
mi*diuni8,”  Mr.  Harris  said.  ‘‘In  these 
tests  we  have  been  greatly  aided  by  Mr. 
Paul  E.  Faust  of  Chicago.  We  have  for 
years  eliminated  the  standard  magazines 
as  a  mi'dium  for  advertising  our  proilucts 
as  the  standard  magazines  do  not  cater 
directly  to  the  housewife,  and  it  is  the 
housewife  we  si-ek  to  interest  in  our 
advertising.  There  are  four  or  five  peri- 
iNlicals  which  cater  to  the  housewives  and 
we  advertise  iir  all  of  them.” 


JUST  THE  HEAD  FOR  THE  PLACE 


Editor  Rodemayer  Specially  Fitted  to 
Lead  Bald-Head  Club. 

•I'ohn  Rodemayer  presided  over  the 
Bald-Head  Club  of  .America  at  its  annual 
dinner  at  Winsted,  Conn.,  on  Thursday 
of  last  week.  ‘  Members  were  present 
from  all  parts  of  the  United  States,  and 
those  of  them  who  wished  to  split  hairs 
in  an  argument  were  obliged  to  borrow 
one  from  the  special  table  which  was 


John  Rodemateb, 

Canaan,  Ct.  Prest.  Bald  Head  Club  of 
America. 

reserved  for  members  who  still  possessed 
some  hirsute  decoration.  Mr.  Rode¬ 
mayer  makes  a  fine  front  in  a  photo¬ 
graph,  but  a  view  of  the  top  of  his  head 
suggests  the  fruit  of  the  well-known 
and  highly  respected  ostrich.  In  private 
life  Mr.  Rodemayer  is  editor  of  the  Con¬ 
necticut  AVestern  News. 

WORKING  TO  STOP  FAKE  SALES 

New  York  Men’s  Furnishings  Association 
Takes  Vigorous  Action. 

As  the  result  of  a  John  Doe  investiga¬ 
tion  conducted  on  AVednesday  afternoon 
before  Magistrate  House  in  a  New  York 
City  court.  Abraham  Goldstein,  manager 
of  a  men’s  furnishing  store  at  1679 
Broadway,  Manhattan,  was  held  for  trial 
charged  with  a  violation  of  a  section  of 
the  Penal  Code  which  prohibits  the  sale 
nr  offering  for  sale  of  merchandise  under 
a  trade  mark  or  name  falsely  appropri¬ 
ated.  According  to  the  evidence  the  de¬ 
fendant  had  displayed  in  his  show  win¬ 
dow  a  sign  so  worded  as  to  convey  the 
impression  that  Manhattan  shirts  were 
on  sale  in  his  establishment  at  reduced 
prices,  whereas  he  actually  carried  no 
,  such  shirts  in  stock. 

,  This  case  is  only  the  beginning  of  a 
campaign  which  has  been  instituted  by 
the  AA’holesale  Men’s  Furnishings  Asso¬ 
ciation  against  the  multitude  of  tran¬ 
sient  storekeepers  who  are  operating 
in  New  York  CHty  and  State,  to  the 
injury  of  the  legitimate  trade  and  the 
public  as  well- 

The  AVbolesale  Men’s  Furnishings  As¬ 
sociation  has  a  membership  of  about 
100,  comprising  the  leading  manufactur¬ 
ers  of  men's  wear  in  the  United  States. 

Arthur  AI.  Reis,  of  Robert  Reis  &  Co., 
said  yesterday  that  ajiart  from  the  work 
of  prosecuting  offenders,  it  was  the  inten¬ 
tion  of  the  assiK'iation  to  procure  legisla¬ 
tion  in  this  State  to  regulate  the  business 
of  transient  merchandising. 

“In  Ohio,”  added  Mr.  Reis,  “they  have 
;a  law  conipelling  every  transient  store- 
keeiKT  to  furnish  a  bond  and  an  affidavit 
showing  just  what  goods  he  exjN'cts  to 
sell,  and  he  must  adhere  to  the  schislule 
thus  recorded.” 
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GET  NEW  BUSINESS  IN  NEW  ENGLAND 

Get  It  Now  by  Using  These  Progressive  Dailies  Which  Cover  the  Six  States  from 

Border  to  Border 


In  New  England,  there  is  nearly  7 
per  cent,  of  the  entire  jKipulation  of 
the  I’nited  States. 

It  is  an  extremely  thrifty  })opulation, 
with  “ready  money”  in  the  banks — 
whether  in  winter,  when  the  snows 
blow  and  drift,  or  in  summer,  when 
the  flowers  bloom  and  the  merry 
streams  go  leaping  on  their  way, 
greeting  the  great  mills  and  factories 
whose  heart-throbs  are  felt  in  all 
parts  of  the  world. 

d'hese  industries  of  New  England 
reach  out  to  the  Pacific,  down  to  the 
(lulf  of  Me.xico,  to  South  America 
and  across  the  .Atlantic.  They  have 
behind  them  the  indomitable  energy 
of  the  hardy  New  Englander,  who 
succeeds  in  wresting  from  the  out¬ 
side  world  two  and  one-half  billions 
of  dollars  every  year. 

The.se  billions  are  cheerfully  paid 
for  things  which  only  New  England 
can  ])roduce  by  its  skilled  labor,  which 
earns  80  per  cent,  more  than  the  aver¬ 
age  paid  for  labor  in  any  other  etiually 
prosperous  .section.  ^ 

When  labor  earns,  it  spends,  and 
spends  liberally.  ' 

This  explains  why  the  buying  power 
of  New  England  is  so  high — and  why 
the  New  England  daily  newspapers 
are  among  the  most  profitable  advertis¬ 
ing  mediums  on  the  face  of  the  earth. 

How  many  general  advertisers  have 
given  this  fact  serious  thought? 

How  many  general  advertisers  sus¬ 
pect  the  rich  field  that  awaits  them  in 
these  six  successful  states  whose  fac¬ 
tories  now  are  running  overtime  and 
pouring  wealth  out  in  ceaseless 
streams  in  every  city,  town  and 
village? 

Where  can  advertising  agencies 
spend  the  money  of  their  clients  with 
so  much  assurance  of  tremendously 
profitable  returns? 

No  business  man  who  earnestly  de¬ 
sires  to  increase  his  business  in  New 
England  will  consider  omitting  these 


MASSACHUSETTS. 

Paid  2,500 
Circulation  lines 

Boston  American  (E) .  389,944  .35 

Boston  Globe  (ME)  .  227,523  .30 

Boston  Herald-Traveler  (ME)  170,093  .28 

Boston  Journal  (M) .  59,451  .16 

Boston  Post  (M) .  463,578  .40 

Boston  Transcript  (E)  .  29,052  .15 

Fall  River  News  (E) .  *7,153  .02 

Fitchburg  Sentinel  (E) .  4,879  .0172 

Haverhill  Record  (S) .  **15,000  .0285 

Lawrence  Telegram  (E)..  8,780  .0286 

Lawrence  Tribune-Eagle 

(M  &  E  comb) .  11,426  .03 

Lowell  Courier-Citizen  .  16,749  .03 

Lynn  Item  (E)  .  13,245  .0536 

Lynn  News  (E) .  8,268  .0357 

New  Bedford  Standard  and 

Mercury  (ME)  .  20,949  .03 

Springfield  Republican  (M) 

14,831  )  1  ofi  no 

Springfield  News  (E)..  15,295) 

Springfield  Republican  (S)  . .  15,973  .065 

Springfield  Union  (MES) .  28,216  .07 

Taunton  Gazette  (E) .  5,552  .0215 

Worcester  Gazette  (E)  .  24,562  .045 

Worcester  Telegram  (MS)..  29,640  .05 

Massachusetts  totals  .  1,580,159  2.2551 

Population,  3,605,522 

RHODE  ISLAND. 

Pawtucket  Times  (E) .  21,355  .05 

Providence  Bulletin  (E) .  49,388  .09 

Providence  Journal  (MS*) . . .  24,495  .07*08 

Providence  Tribune  (E) .  18,396  .05 

Rhode  Island  totals .  113,634  .26 

Population,  591,215. 

MAINE. 

Portland  Argus  (M) .  6,790  .0178 

Portland  Express  (E) .  20,163  .0535 

Waterville  Sentinel  (M) .  5,183  .02357 

Maine  totals  .  32,136  .09487 

Population,  762,787. 

NEW  HAMPSHIRE. 

Manchester  Union  &  Leader 

(M&E)  .  24,811  .08 

Population,  438,662. 

VERMONT. 

Burlington  Free  Press  (M).  9,317  .0228 

Population,  361,205. 

CONNECTICUT. 

Bridgeport  Post  &  Telegram 

(E  &  M) .  25,375  .065 

Bridgeport  Standard  (E) ....  5,343  .035 

Danbury  News  (E) .  5,969  .OMO 

Hartford  Courant  (MS) .  17,624  .06 

Hartford  Post  (E) .  10,597  .025 

Hartford  Times  (E) .  23,899  .06 

Meriden  Journal  (E) .  4,910  .025 

Meriden  Record  (M) .  5,768  .0357 

New  Haven  Journal-Courier 

(M)  .  11,752  .03 

New  Haven  Union  (E) .  15,719  .05 

New  London  Day  (E) .  8,254  .0285 

New  London  Telegraph  (M)  3,780  .00857 

Norwich  Bulletin  (M) .  9,250  .04 

Connecticut  totals  .  .  148,240  .47457 

Population,  1,114,756. 

New  England  totals .  1,908,297  3.18 

*Government  statements,  April,  1915. 

**Publishers’  statement. 

Other  ratings  Government  statements,  October,  1915. 
Population  for  New  England,  6,874,147. 


New  England  dailies  from  his  adver¬ 
tising  list.  It  would  be  poor  business 
to  do  so. 

These  dailies  circulate  among  people 
who  have  over  two  billions  of  dollars 
in  their  hanks  and  pockets..  ~  i*? 

Where  today  can  be  found  a  richer 
field? 

New  England  people  are  among  the 
most  progressive  people  in  the  world. 

They  read  a  great  deal,  spend  -a 
great  deal. 

They  take  pride  in  their  homes.  ’ 

They  love  music,  art  and  books.  ' 

They  ride  in  automobiles. 

They  wear  fine  clothes.  ;  i 

'I'here  is  nothing  too  good  for  them. 

I'hey  spend  money  liberally  for 
things  that  appeal  to  them  and  espe¬ 
cially  when  these  things  are  advertised 
in  the  home  papers.  ‘ ' 

These  New  England  papers  are  sup¬ 
ported  generously  by  New  England 
advertisers  who  get  results. 

This  is  a  test  of  the  value  of  adver¬ 
tising  in  any  location. 

Local  papers  used  by  local  ad¬ 
vertisers  must  have  local  value,  other¬ 
wise  local  advertisers  would  not  use 
them. 

The  advertising  columns  of  the  local 
papers  here  submitted  have  won  for 
themselves  a  reputation  for  integrity 
among  their  own  people.  They  are 
honored  prophets  in  their  own  land.- 

They  bring  business  to  their  own 
people  an<l  they  will  bring  business  to 
you. 

There  can  be  no  doubt  about  it. 

One  appeal  may  demonstrate  this 
fact,  but  every  wise  advertiser  knows 
that  to  make  advertising  potentially 
successful  there  must  be  reiteration 
and  persistency. 

There  is  no  better  field  in  the  world 
to  practice  this  reiteration  and  per¬ 
sistency  than  the  field  which  these  New 
England  dailies  so  effectively  cover. 


AMuming  that  it  would  be  poasible  to  buy  exclusive  New  England  circulation  in  twenty-one  leading  magazines  on  a  pro 
rata  basis,  it  would  cost  $6J19  per  line  for  a  gross  circulation  of  1,339,006. 

The  42  leading  New  England  dailies  listed  on  this  page  offer  1,908,297  circulation  at  $2.71  a  line,  or  over  400,000  more  circula¬ 
tion  at  about  one-third  the  cost  per  lina«<i.,  a  ,  i.  — 

General  advertisers  seeking  fuFthar  M)|ht  in  respect  to  marketing  conditions  and  distribution  facilities  m  the  New  England 
territory  are  requested  to  communicate  with ^THE  EDITOR  AND  PUBLISHER  AND  JOURNALIST,  The  Newspaper  Advocate, 
Suite  1117  World  Building,  New  Yorkl“"  Ph<mee  ''  Beckman  4330,  4331. 
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GETTING  READY  TO  DRIVE  FRAUDS 

IN  ADVERTISING  OUT  OF  NEW  YORK 

KepreMeiitati\eH  oC  Many  Important  Advertising  and  Other  Organiza¬ 
tions  Meet  for  Preliminary  Action — Postoffice  Records  Show 
Big  Increase  in  Fraud  Cases — Millions  of  Dollars  Filched 
from  the  People — “Comparative”  Values  to  Go. 


Xaliiriil  iutciest  is  »-x|iress<‘<l  in  the 
is^rsiifiatity  of  the  iiiau  who  is  going  to 
pull  th<  lalHiring  oar  in  the  new  Ailver- 
tising  Pr<it*ftive  Bureau  of  the  Adver¬ 
tising  -Men's  la'ague  of  New  York.  The 
Kiiitok  .\.Nt>  I’t'iiLisHER  lately  told  of  his 
re<sird  iu  bunting  down  fraud,  and  it 
herewith  presents  hia  likeness. 


•Vt  a  rect'iit  iin*etiug  of  tlie  hiireaii  there 
were  pres«-nt  representatiNes  of  differ¬ 
ent  orgniiiz-ations,  iiKiiiding  the  Fiftli 
-Vveiiiie  -Vssoeiation,  the  Uetail  .Jewelers’ 
.VssiH-iation  tiiid  the  various  advertising 
Isalies.  t 'oiuinitte*‘s  will  l>e  ap|H>itit(sl. 
atid  each  hraneh  will  la-  taken  itp  in  the 
pro|H‘r  way  so  as  to  get  the  la*st  results. 

.\  lending  ineinlier  of  the  A.  I‘.  It.  said 
to  a  repres«‘ntalive  of  TttE  KtilTon  .\.M) 
I'i'HLi.siiEK  yesterday : 

“The  tiTiit.Jttst  fraud  east-s.  as  repre- 
seiitisl  in  the  report  of  the  chief  in- 
Hpe<'tor  of  the  Post  Office  Oepartineiit, 
show  an  increase  of  lit)7,7tt;t  fraud  cases 
in  P.I14  over  the  previous  year.  The  re- 
l>ort  shows  ati  aggregate  aiuoitnt  of  $78, 
.'itMt,OtMI  ohtained  through  mail  frauds  in 
one  year.  Tliis  amount  could  have 
Itought  a  tremendous  amount  of  honest 
merchandise.  Honest  advertisers  were 
entitled  to  all  those  millions.  And  these' 
figures  show  only  one  branch  through 
which  frauds  are  practiseel — the  mail. 

"What  of  the  far  greater  numlier  of 
millions  that  are  Ix'ing  lost  by  fraudu¬ 
lent  advertising  every  year  throughout 
the  many  hranches  of  advertising — a  con- 
sitlerable  part  right  here  in  New  York? 

"These  millions  have  lieeii  diverted 
from  honest  advertisers.  Kvery  honest 
advertiser  desert'es  his  portion  of  the 
money..  If  this  money  were  not  diverted 
to  the  faker,  the  returns  per  dollar  ex- 
[lended  hy  the  honest  advertiser  would 
lie  very  derddedly  greater  than  at  iiresent. 

“Can  any  thoughtful  business  man, 
after  considering  the  above  figures,  doubt 
the  need  of  vigorous  vigilance  work  on 
a  jierraanent  paid  basis?  When  you  con¬ 
sider  the  extremely  successful  results  ob¬ 
tained  in  Minneapolis,  Indianaiwlis,  Bos¬ 
ton.  and  elsewhere,  by  bureaus  which  de¬ 
vote  their  whole  energies  to  this  work, 
you  will  begin  to  appreciate  what  can 
tie  a<vomplished  here,  where  conditions 
deserve  the  same  support  and  co-opera¬ 
tion  from  the  business  interests  as  other 
trade  centers  extend.  New  York,  in  fact, 
is  the  most  important  retail  market  in 
the  country. 

“Systematic  vigilance  work  is  needed 
here  more  than  in  any  other  city.  To 


piiigc  New  York  advertising  of  its  de¬ 
ception.  and  to  hold  objectionable  adver¬ 
tising  to  strict  accountability,  is  the 
keynote  of  our  purpose.  We  have  the 
men,  the  plan  and  the  exjierieiice.  but  we 
lack  effective  co-o|)eration  and  funds. 

“We  have  incorisirate<l  an  indejtendent 
institution  for  the  conduct  of  the  vigi¬ 
lance  work,  and  we  are  prepared  to  con- 
trihute  men  and  mone.v  to  its  manage¬ 
ment  and  activities.  We  Is-lieve  that 
this  prwMlure  overtsimes  the  present 
difficulty  of  a  single  gniup  of  men  render¬ 
ing  a  volunt*s"r  servi*^ — which  volunteer 
servic*'  is  not  on  a  basis  entitling  it  to 
the  co-ojicration  and  financial  support  of 
many  who  are  vitally  interested.  Our 
aim  is  to  |nit  the  work  on  a 'basis  where 
the  .Vdvertising  .Men's  Ia*ague  of  New 
York  will  have  no  more  voice  iu  its 
management  than  any  other  group  or 
individual  who  may  co-operate  and  con-, 
tribute. 

“No  subscription  will  lie  knowingly  ac¬ 
cepted  from  those  who  are  not  in  strict 
ac<'ord  with  honest  advertising,  and  no 
BubscrilM-r  will  be  immune.  Tlie  amount 
<if  $;l.'i,(HNl  is  to  l>e  raistsl,  and  iu  order 
to  place  ;i  work  of  this  kind  on  an  en¬ 
during  basis,  subscriptions  are  invite<l 
for  a  |ierio<l  of  three  years,  payable  every 
six  months. 

“Siihsi-riptions  involve  no  liability  be¬ 
yond  the  amount  thereof,  and  each  suh- 
scrils'r  is  entith*d  to  the  bureau’s  con¬ 
fidential  reports  on  each  case. 

“The  bureau  will  act  as  a  clearing 
house  to  its  suhscriliers  for  such  informa¬ 
tion  as  we  are  ail  vitally  interested  in, 
not  only  in  New  York,  but  throughout 
the  United  States  and  Canada.  'The  sub- 
scrilsT  will  receive  a  report  of  each  in¬ 
vestigation  and  its  final  disposition. 

“In  addition  to  its  efforts  to  eliminate 
fraud,  the  bureau  will  discourage  and 
use  its  best  efforts  to  cause  the  discon¬ 
tinuance  of  statements  of  comparative 
values,  such  as  ‘worth  up  to  $1,’  ‘were 
$llt.’  ‘value  $10,’  ‘elsewhere  $10,’  ‘made 
to  sell  at  $10,’  ‘the  $10  kind.’  ‘men’s 
silk  shirts  $.‘1.20,  were  $0’ ;  ‘all  wool.’ 
wlu'ii  it  is  .'(O  p«*r  cent,  or  more  ("otton  ; 
•pure  silk’  and  ‘all  silk.’  when  it  is  ‘fibre 
glass ;  ‘shoes  worth  up  to  $."i,  now  $l..'iO’ : 
silk’ ;  ‘real  cut  glass,’  when  it  is  presseil 
sales  at  ‘less  than  cost,’  etc.’’ 

The  .Vdvertising  Protective  Bureau  re- 
ceivtsl  the  endorsement  of  the  New  York 
'IVade  Press  Association  at  its  meeting 
held  at  the  Advertising  Club  House  on 
(h-tolH*r  ‘22.  when  a  resolution  was  unani¬ 
mously  adopted  to  that  effect.  .\11  classes 
of  advertising  have  been  enrolled  in  the 
memliership  of  the  governing  Ixxly,  and  it 
is  hoped  that,  with  the  new  year,  the 
bureau  will  be  floating  on  its  own  re- 
soun-es. 

('hairman  Bobbins  and  Manager  Hard¬ 
ing  attended  a  luncheon  meeting  of  the 
officers  of  the  Fifth  Av<‘nue  Association 
on  Wednesday,  at  which  the  organization 
and  plan  of’  the  Advertising  1‘rotective 
Bureau  were  discussefl  w'ith  a  view  of  r-o- 
ojH*rating  with  the  vigilance  committee. 

The  Protective  Bureau  is  now  ready  |o 
receive  contributions  to  assist  in  pushing 
the  vigilaiKv  work. 

'Phe  Knljs-r  Pottery  Co..  Kleinington. 
N.  ,1..  places  its  advertising  through  the 
Fletcher  .Vdvertising  Co..  Philadelphia. 

The  Albert  Frank  Co.,  20  Beaver 
street.  New  York,  has  sec'ured  the  Bob- 
bink  &  Atkins  (nursery)  account. 

The  advertising  of  the  American  Seed 
Tajie  Co.  will  come  through  the  Berrien- 
Durstine  .Vgency,  42  Broadway,  New 
York. 

'Pile  Atlas  Agency,  New  York,  will  put 
out  the  Pacific  Coast  Borax  advertising. 
100  William  street,  New  York. 


SIMPLE  WORDS  FAVORED 

Cleveland  Press  Elditor  Urges  Plain  Eng¬ 
lish — An  Artist  Who  Is  “Going  to  Rip 
the  Brass  Buttons  Off  of  War" — Quaker 
Oats  Increases  Its  Local  Advertising 
.Markedly — Business  Is  Looking  Up. 

Ci.EVEi.A.M),  October  28. — 'Phat  im¬ 
mediate  results  are  obtainable  from  the 
campaign  conducted  in  Cleveland  in  con¬ 
nection  with  National  Newspaper  Adver¬ 
tisers  Display  Week,  is  indicated  by  the 
fact  that  two  full  pages  have  been  con¬ 
tracted  for  by  the  Quaker  Oats  Company 
in  the  News,  following  the  movement  con¬ 
ducted  by  W.  K.  Stewart,  advertising 
manager  of  the  Leader-News.  While  no 
immediate  results  for  the  I^-ader,  the 
morning  paper,  are  re|x>rt<Hl,  the  prospects 
for  early  returns  are  bright.  Mr.  Stewart 
employed  a  unique  method  iu  cinching  the 
displays.  Two  men  were  sent  out  to 
check  up  the  dealers  who  entered  into 
the  movement. 

The  Press  has  startwl  a  movi-ment  for 
greater  simplicity  iu  style.  The  plan 
was  at  first  devised  because  of  the  large 
number  of  words,  used  in  war  news,  that 
are  not  understood  by  the  average  reader. 
Among  the  first  to  be  tabooed  are  “com¬ 
munique,’’  “sector,”  ‘‘salient” ;  such 
hyphenated  terms  as  “Anglo-French”  will 
lie  “English-French”  henceforth ;  such 
words  ns  “simultaneously.”  “approxi¬ 
mately,”  “commence”  and  “diametrically 
opposed”  must  go.  ‘'Our  aim,”  says  V’ic- 
tor  Morgan,  editor  of  the  Press,  “will  Is- 
to  reduce  all  reading  matter  to  the  sim¬ 
plest  terms.  'Phere  is  a  tendency  to  use 
too  many  words  of  I.^tin  origin.  What 
we  want  to  do  is  to  stick  to  F.nglish.’' 

l!I(i  WIMIOW  Illsri.VY  WEEK 

National  Newspaper  Advertisers  Win¬ 
dow  Display  Week  was  successful  in  Ohio 
he.Nond  the  expectations  of  these  <-onnected 
with  the  Scripps  Newspajiers,  which  en- 
giin-ered  the  movement  in  this  state. 
One  reason  for  this,  according  to  G.  H. 
Reichard,  Cleveland  foreign  advertising 
manager  of  the  Scripps  chain,  was  that 
these  newspaper  were  not  pla.ved  up  in 
the  displays  or  on  the  two-toned  cards 
distributed  for  use  in  the  windows.  The 
cards  read ;  “This  is  National  News- 
pajier  .Vdvertisers  Window  Display  Week. 
.VII  GfMids  in  This  Display  .Ge  Adver¬ 
tised  in  Your  Home  Paiier.”  The  cam¬ 
paign  was  under  the  general  direction 
of  C.  H.  Fentress,  business  manager  of 
the  Cleveland  Press,  assisted  b.v  Mr. 
Keh'hard,  .1.  F.  Snively,  of  the  Toledo 
News-Bee ;  C.  F.  Fischer,  of  the  Colum¬ 
bus  Citizen:  H.  H.  Hoffifmn,  of  the  Cin¬ 
cinnati  Post,  and  W.  D.  Israel  and  E.  S. 
Fentress  of  the  Des  Moines  (la.)  News. 

In  t’lcvela-'d  the  press  conce-’trated  on 
gr<M-eries.  wearing  apparel,  department 
stores,  drug  stores  and  haberdashery. 
.Ves-ording  to  a  report  from  Mr.  Snively. 
the  merchants  did  not  warm  up  to  the 
prorM)sition  where  the  newspaper  was 
pla.ved  up.  That  was  why  the  Scripps 
newspapers  were  referred  to  as  “yotir 
home  paper.”  Mr.  Reichard  explains. 
Tile  “follow  up”  will  be  as  extensive 
as  the  plans  for  the  displays.  Folders, 
with  reproductions  of  photographs  of  the 
many  windows,  and  descriptive  matter 
will  he  sent  out  to  the  national  adver 
tisers,  and  photos  will  be  distributed 
among  the  merchants.  “The  possibilities 
for  the  future  are  immense,  as  far  as 
new  business  is  concerned.” 

Ci,EVEi.,\M).  Ohio.  Oct.  2'.>. — An  indica¬ 
tion  of  the  advertising  business  coming 
forward  in  Cleveland  is  seen  in  the  state¬ 
ment  of  W.  G.  Chandler,  advertising  man¬ 
ager  of  the  Pre.ss.  He  says  throughout 
October  the  Press  has  been  sold  out  on 
.Monda.vs.  and  that  it  is  the  biggest 
month’s  business  the  paper  ever' had.  On 
Fridays  and  Saturdays  an  average  of 
400  lines  has  been  refused,  and  the  Press 
has  lieen  running  to  20  pages  on  those 
days.  For  the  first  22  pablishing  days 
of  the  month,  Mr.  Chandler  adds,  his 
paj'er  has  shown  an  increase  of  7.000 
inches  of  advertising  over  the  same 
period  a  year  ago. 

Plans  are  being  completed  hy  Ross 


Tenney,  sporting  editor  of  the  Press,  for 
a  state-wide  horseshoe  tournament,  to  be 
held  at  Brookside  Stadium,  November  6. 
He  estimates  at  least  400  entries  will  be 
in  by  the  time  the  competition  starts, 
Youngstown  (O.)  bill  poster  advertising 
has  attracted  the  attention  of  the  goats 
of  the  Brier  Hill  section  of  that  city, 
according  to  word  coming  from  the  police 
of  Youngstown,  who  have  had  complaints 
from  the  Bryan  Bill  Posting  Company. 
The  company  says  the  goats  eat  their 
bills  as  fast  as  they  are  posted  in  that 
section,  and  asks  iwlice  protection.  It 
was  at  first  suspected  that  persons  hostile 
to  advertisements  on  billboards  were  re¬ 
sponsible.  Watchmen  reported,  however, 
that  the  goats  were  the  violators. 

William  Davy,  who  is  only  twenty 
.vears  old,  came  to  Cleveland  from  a  coal 
mine  a  year  and  a  half  ago.  Although 
he  had  never  seen  a  newspaper  engraving 
plant,  he  obtained  a  small  position  in 
that  department  with  the  Central  News 
Association.  So  quickly  did  he  take  hold 
that  President  V.  V.  McNutt  decided  he 
had  a  “find.”  On  Monday  next  Mr.  Davy 
will  take  entire  charge  of  the  mechanical 
departments. 


STIFFEN  ON  PASSPORTS 

This  Government  Draws  Line  Closer  for 
Newspaper  Correspondents 

Washington,  October  20. — American 
writers  who  intend  to  visit  the  war  zone 
of  Europe  must  govern  themselves  ac¬ 
cording  to  the  new  iiolicy  of  the  Govern¬ 
ment  with  resjiect  to  passports. 

The  Government  does  not  propose  to 
have  writers  get  passports  and  use  them 
for  unneutral  purposes.  'I'lie  Stale  De¬ 
partment  made  this  announcement : 

The  number  of  newspaper  writers  wlio 
have  applied  for  passports  has  caused  the 
department  to  rule  that  hereafter  it  will 
issue  passports  to  writers  who  contemplate 
visiting  belligerent  countries  only  when 
they  are  regularly  accredited  to  the  deart- 
ment  by  responsible  Journals  or  recognized 
press  associations. 

The  department  will  not  issue  passports 
to  individuals  who  are  paid  or  expect  to  be 
paid  by  the  agents  of  foreign  governments 
for  matter  which  they  may  publish. 

Before  issuing  passports  to  writers  the 
department  must  be  assured  that  thetr  pur¬ 
poses  are  of  a  neutral  character. 

The  department  will  not  issue  passports 
to  writers  who  contemplate  going  from  the 
territorj-  of  one  belligerent  to  that  of  the 
enemy. 

The  object  of  this  ruling  is  to  Insure  the 
continued  neutrality  of  the  United  States 
and  to  prevent  individuals  from  putting 
their  safety  in  jeopardy. 

It  is  generally  believed  that  the  Archi¬ 
bald  case  was  in  part  the  cause  of  the 
new  ruling. 


“GOOD  ROADS  ROUNTREE” 

.4n  .41abania  Editor  Wins  Fame  as  “Father 
of  Good  Roads  Days.” 

.1.  A.  Rountree,  editor  and  publisher 
of  the  Dixie  Manufacturer,  also  vice- 
president  of  the  International  League  of 
I*ress  Clubs,  as  well  as  a  member  of  the 
Alabama  Press  Club  and  Birmingham 
Newspaper  Gub,  has  been  re-elected 
secretary  for  the  twentieth  consecutive 
time  of  the  Alabama  Good  Roads  Asso¬ 
ciation.  Mr.  Rountree  was  the  first  and 
only  secretary  of  this  organization,  as 
well  as  one  of  the  founders  of  this  move¬ 
ment.  He  has  made  a  national  reputa¬ 
tion  as  a  good  ro»ds  advocate  and  has 
served  as  secretary  of  the  National  Good 
Roads  Congress  and  National  Good  Roads 
Federation,  and  is  now  secretary  of  the 
United  States  Good  Roads  Association. 

He  has  also  won  the  sobriquet  of 
“Father  of  Good  Roads  Days  in  the 
United  States,”  as  he  started  this  move¬ 
ment  in  Alabama  four  years  ago,  and 
since  that  time  over  twenty  states  have 
followed  Alabama’s  example.  The  Ala¬ 
bama  Legislature  at  its  last  annual 
meeting  passed  a  law  officially  designat¬ 
ing  August  14  and  15  as  “Good  Roads 
Days.”  The  movement  has  been  started 
by  the  United  States  Good  Roads  Asso¬ 
ciation  to  have  the  legislatures  in  all  of 
the  states  adopt  a  similar  law. 
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THK  JOLRN  ALIST'S  CREED 

“I  believe  in  the  profession  of  jouriuilisiu. 

"i  bettege  that  (he  public  journal  is  a  iiublic 
trust ;  tJkit  all  connected  with  it  arc,  to  the 
full  mean^c  of  their  responsibility,  trustees  for 
the  public;  that  acreptance  of  less  service  than 
the  public  servire  is  liotrayal  of  this  trust. 

“I  lielievp  that  clear  tbinking  and  clear  state- 
incut,  accuracy  and  fairness  are  fiiiidaincnial 
to  good  journalism. 

“I  tielieve  that  a  journalist  should  write  only 
what  he  holds  in  his  heart  to  lx*  true. 

“1  lielieve  that  suppression  of  the  news,  fot 
any  consideration  other  than  the  welfare  of 
soiiety,  is  indefensible. 

“I  lielieve  that  no  one  should  write  as  a  jour¬ 
nalist  what  he  would  not  say  as  a  gentleman  ; 
tliat  briliery  by  one's  own  p<K-ketbo<ik  is  as 
much  to  Ih*  avoidtsl  as  hrilx-ry  by  the  isH-kel- 
iKMik  of  another;  that  individiiAI  resisxisibility 
may  not  be  es<-aped  by  pleading  another's  in¬ 
structions  or  another's  dividends. 

"I  lielieve  tliat  advertising,  news  and  e<li- 
torial  columns  should  alike  serve  the  best  in¬ 
terests  of  the  readers ;  that  a  single  standard 
of  helpful  truth  and  eleaniiess  should  prevail  for 
all :  that  the  supreme  test  of  good  journalism 
is  the  measure  of  its  public  scrvic’c. 

“I  believe  that  the  journalism  which  succeeds 
best — and  best  deserves  success- — fears  (J<k1  and 
iionors  man ;  is  stoutly  indejieiident,  unmoved 
by  pride  of  opinion  or  greed  of  power,  con¬ 
structive,  tolerant  but  never  careless,  self-con¬ 
trolled,  patient ;  always  respectful  of  its  readers 
but  always  unafraid ;  is  quickly  indignant  at 
injustice ;  is  unswayed  by  the  aiqieal  of  priv¬ 
ilege  or  the  i-lainor  of  the  mob ;  seeks  to  give 
every  man  a  chance,  and,  as  far  as  law  and 
honest  wage  and  recognition  of  human  brother¬ 
hood  can  make  it  so,  an  equal  chance ;  is  pro¬ 
foundly  patriotic  while  sincerely  promoting  in¬ 
ternational  good  will  and  cementing  world-com- 
rateship;  is  a  journalism  of  humanity,  of  and 
for  today’s  world.” — Walter  Williams.  Dean 
of  Missouri  University  Si  hool  of  Journalism. 


GROWTH  OF  PHOTO-PLAY  ADVERTISING 
It  is  sftfe  to  predict  that  no  important  new  indus¬ 
try  can  long  afford  to  disregard  the  constructive 
power  of  advertising.  The  motion  picture  producers 
and  exhibitors  for  several  years  relied  upon  the 
novelty  and  almost  instant  popularity  of  the  new 
form  of  entertainment  for  success.  They  made 
money  so  fast  and  so  easily  that  they  saw  no  rea¬ 
son  why  they  should  spend  any  portion  of  it  in  the 
advertising  columns  of  newspapers.  But  the  tre¬ 
mendous  expansion  of  the  business  during  1913,  1914 
and  1915,  occasioned  by  the  advent  in  the  field  of 
corporations  with  millions  of  capital,  and  the  intro¬ 
duction  of  feature  productions  costing  fabulous 
sums  of  money,  has  worked  a  change  of  heart,  with 
the  result  that  over  a  million  dollars  a  year  are  now 
being  spent  by  the  manufacturers  alone  in  advertis¬ 


ing.  If  to  this  is  added  the  amount  expended  by  the 
photo-play  exhibitors  in  local  newspapers,  we  have 
a  grand  total  of  a  million  and  a  half. 

It  has  been  asserted  that  much  of  the  producers’ 
publicity  is  taken  by  the  newspapers  at  the  general 
rather  than  the  regular  theatrical  rate,  and  that,  as 
a  result,  an  injustice  is  being  done  to  what  is  termwl 
the  legitimate  theatres  that  pay  the  full  theatrical 
rate.  While  this  may  lx*  true  in  some  instances,  it 
is  not  true  in  many  otlicrs.  The  New  York  American 
eliarges  flic  general  rate  on  general  photo-play  adver¬ 
tising.  that  is,  advertising  that  exploits  the  produc¬ 
tions  of  a  iiiaiiiifaeturer  without  reference  to  the 
hwal  theatres  in  which  they  arc  exhibited.  Adver¬ 
tising  devoted  to  the  selling  of  stock  must  be  paid 
for  at  the  financial  advertising  rate,  and  the  ex¬ 
hibitors’  local  announcements  at  the  theatrical  rate. 
The  World’s  charges  are  on  the  same  basis,  except 
that  it  makes  no  distinction  between  general  pub¬ 
licity  and  local  theatre  advertising,  the  latter  rate 
governing  Ixith. 

The  outlook  for  photo-play  advertising  in  the 
larger  cities  is  especially  bright,  as  will  lx;  seen  from 
an  article  printed  elsewhere  in  this  issue.  If  the 
Ilian  adopted  by  the  Triangle  Film  Corporation  for 
interesting  exhibitors  proves  successful,  new  film  ad¬ 
vertising  to  the  amount  of  $1,309,000  will  go  to  the 
iicwspaix-rs  from  local  theatres  handling  its  produc¬ 
tions  during  the  coining  year. 

EXPORTS  REACH  HIGH  WATER  MARK 

Most  cheerful  kind  of  news  came  from  Washington 
this  wiH*k  is  to  the  effect  that  the  balance  of  trade  in 
favor  of  the  Unitc<l  States  continues  to  increase  at 
a  trciiicndoiis  rate.  Officials  say  that  tlie  figures  for 
the  week  ending  Octolx-r  23  were  the  greatest  in  the 
history  of  the  United  States.  The  exports  were  in 
excess  of  .$!*S,000,(K)0,  the  imports  more  than  $28,000,- 
(KHI.  ami  the  baliince  in  our  favor  $70,6ttf),000.  The 
hitter  figure  shows  a  gain  of  $2(),(MI0,0(KI  over  the 
luilance  of  the  previous  week.  What  a  fine  tiling  it 
would  fx*  if  this  expansion  in  trade  kept  on  inereas- 
ing  right  along!  We  must  not,  however,  Ik*  liliiid 
to  the  faet  that  the  greater  part  of  our  exports  con¬ 
sists  of  munitions  of  war  and  fixal  for  the  armies  in 
the  field,  and  that  when  peace  is  declared  the  greater 
part  of  the  demai;d  will  cease.  It  is  our  hope  that 
when  that  time  comes  our  merchandis<*  will  have 
found  so  many  new  markets  that  the  loss  of  trade 
in  ainmiinition  and  war  supplies  will  soon  be  made 
up  by  increas«*d  sales  of  other  goods. 


MAKING  CLUB  SESSIONS  PROFITABLE 

One  of  the  criticisms  frequently  made  of  adver¬ 
tising  club  meetings  is  that  there  is  altogether  too 
much  hot  air  indulgM  in  by  the  speakers  and  that  too 
little  helpful,  constructive  material  is  presented. 
Why,  it  is  asked,  should  mcmlx*r8  lx*  cxiK*cted  to  give 
up  their  evenings  to  attendance  on  club  sessions  that 
do  not  get  anywhere?  Isn’t  it  a  waste  of  time? 

The  object  of  these  organization  meetings  is  two¬ 
fold  :  First,  to  bring  together  in  a  social  way  those 
who  are  either  actively  engaged  in  advertising  work, 
or  who,  for  one  reason  or  another,  are  deeply  inter¬ 
ested  in  the  subject ;  second,  to  provide  addresses  on 
the  problems  or  different  phases  of  advertising  that 
shall  be  educational  in  character  and  at  the  same 
time  furnish  opixirtunity  for  the  discussion  of  the 
live  advertising  topics  of  the  hour. 

No  ad  club  can  exiMict  to  make  much  progress 
that  does  not  map  out  at  the  beginning  of  the  season 
a  constructive  program  and  slick  to  it  to  the  end. 
In  small  cities  there  is  usually  a  dearth  of  speakers 
on  advertising,  hut  this  is  not  fatal  to  tlie  success 
hf  the  dub.  Nothing  lielps  a  man  more  than  to  hear 
others  discuss*  the  subject  in  which  he  is  interested 
and  have  an  ojiportunity  to  say  something  himself. 


It  must  1m  pleasant  for  a  iiilDi  to  read  his  o\ui 
obituary  ju^  to  see  what  people  thally  think  of  him. 
Few,  hoyneTer,  have  the  op|M)rtnnity.  Sometimes 
premattife-reports  of  a  man’s  death  have  caused  the 
printing  of  biographical  notices  that  were  not  at  all 
complimentary  and  much  trouble  has  ensued  when 
the  sui>p(xw*d  dead  man  called  at  the  newspaper 
oflices  and  demanded  an  explanation  or  a  retraction 


of  statements  made  therein.  Perriton  Maxwell,  for¬ 
merly  a  New  York  journalist,  but  now  editor  of 
Nash’s  Magazine,  of  London,  and  therefore  still  in 
the  land  of  the  living,  is  the  subject  of  a  thin,  beau¬ 
tifully  printed  volume  by  Harold  Bolce,  author  of 
the  New  Internationalism,  devoted  to  Mr.  Maxwell’s 
career.  It  must  give  the  editor  of  Nash’s  a  lot  of 
satisfaction  to  read  Mr.  Bolce’s  analysis  of  his  career. 
If  he  does  not  get  a  swelled  head  in  consequence  it 
will  lx*  lx*<*au8c  his  training  as  a  newspaper  man 
leads  liiiu  to  discount  any  statements  that  are  made 
in  print  coneerning  himself  or  other  people. 


AMONG  THE  NEW  BOOKS 

Scientific  Cibculatio.n  Management  for  News¬ 
papers.  By  William  R.  Scott,  author  of  “Ameri¬ 
cans  in  Panama.”  The  Ronald  Press  Company,  New 
York,  publishers. 

For  the  first  time  in  the  history  of  journalism  a 
pretentious  volume  has  been  written  solely  upon  the 
subject  of  newspaper  circulation.  To  the  old-time 
circulation  managers  Mr.  Scott’s  book  will  come  as  a 
shock,  for  it  will  be  difficult  for  them  to  believe  that 
it  is  ]x>Bsible  for  any  one  to  dig  up  enough  worth¬ 
while  information  on  the  subject  to  fill  a  book  of  310 
pages.  And  yet  that  is  precisely  what  the  author 
has  done.  And  the  impressive  thing  about  it  is  that 
Mr.  Scott  has  confini*d  himself  to  the  real  facts 
alxiut  circulation  and  has  wasted  none  of  his  space 
on  data  that  should  lx;  omittixl. 

In  his  new  IxKik  he  starts  out  with  the  contention 
that  the  circulation  department  is  every  whit  as  im¬ 
portant  as  the  advertising  department.  He  even  goes 
a  stop  furtlier  and  states  that  in  a  strictly  logical 
analysis  the  advertising  department  is  tributary  to 
the  circulation  department.  It  is  IxK’ause  the  news¬ 
paper  derives  its  revenue  largely  from  the  sale  of 
space  that  the  mistake  has  liedn  made  of  overestimat¬ 
ing  the  relation  of  the  former  to  the  whole  enter- 
prisi*.  What  the  advertiser  buys,  he  assttrts,  is  the 
privilege  of  talking  shop  to  the  people  assembled  by 
the  newspaper  through  its  circulation  department. 

Having  estalilished  the  importance  of  the  depart¬ 
ment,  Mr.  Scott  procctxis  to  consider  the  factors  af- 
fi*cting  circulation  which  are  outside  the  control  of 
tlie  circulation  manager.  Some  of  the  most  im- 
fxirtant  of  these  are  the  etlitorial  and  advertising 
IMilicies,  the  selling  price,  typographical  dress,  and 
the  color  and  quality  of  the  paper. 

In  a  chapter  on  “Mixlern  Circulation  Management” 
tlie  author  discusses  the  qualifications  of  the  head 
of  the  department.  He  must  have  breadth  of  vision, 
must  he  expert  in  t<;chnical  d<*tails,  must  have  crea¬ 
tive  ability,  ability  to  analyze  (conditions,  and  lx* 
vitally  interested  in  every  factor  that  enters  into  his 
publication. 

Other  chapters  d(*al  with  topics  as  “Advertising 
and  Circulation  Revenue,”  “Advertising  Ratos  and 
Circulation,”  “Standard  Sales  Possibilities,”  "The 
Organization  of  a  Modern  Circulation  Department,” 
"Suhurhan  and  Rural  Circulation,”  “Constructive 
Circulation  Campaign,”  “Premiums  and  C^ontests.” 

In  Ills  final  chapters  Mr.  Scott  presents  a  full  set 
of  all  the  forms  ii8(*d  in  an  up-to-date  circulation 
dcpartm(*nt,  and  a  set  of  rules  for  the  guidance  of 
subscription  solicitors. 

Productive  Advertising,  by  Herbert  W.  Hess,  of 
the  Wharton  School  of  Finance  and  Commerce,  Uni¬ 
versity  of  Pennsylvania;  J.  B.  Lippincott,  Philadel¬ 
phia  and  lAiiidon,  publishers. 

Prof.  Hess,  the  author  of  this  latest  volume  on 
advertising,  for  a  number  of  years  has  been  an  in¬ 
structor  in  the  Advertising  and  Salesmanship  depart¬ 
ment  of  the  Wliarton  School  in  Philadelphia,  and  is 
therefore  qiialifiiHl  to  write  on  the  topic  intelligently 
and  exactly. 

In  “Productive  Advertising”  he  presents  a  work 
adopted  for  inx*  in  school  or  college  as  a  text  book, 
as  the  material  it  contains  is  based  on  his  own  ex¬ 
periences  in  teaching  the  subject.  As  there  are  not 
more  than  half  a  dozen  books  tliat  are  suitable  for 
class-room  work — some  say  only  three — Professor 
Hess’  volume,  which  is  profusely  illustrated,  will  find 
favor  among  the  instructors  in  advertising. 

Like  most  othiir  writers  who  undertake  a  work  of 
this  character,  Prof.  Hess  starts  out  with  a  chapter 
on  the  history  of  advertising  and  then  proceeds  to 
discuss  advertising  as  practised  today.  His ‘method 
of  handling  the  pliases  of  the  subject  leaj^T'^S^e  to 
be  desired  Ixith  from  the  instructor’s  and  the ‘stu¬ 
dent’s  viewpoint.  The  text  matter  is  so  arranged 
and  broken  up  by  sub-heads  that  each  of  the'  sub¬ 
jects  treated  stands  by  itself  and  can  be  quickly 
found  as  occasion  demands.  The  writer  deals  with 
the  principles  underlying  action  and  shows  how  they 
can  be  applied  in  advertising  matter.  The  student 
is  told  how  to  select  mediums,  how  to  write  the  dif¬ 
ferent  kinds  of  advertising,  and  is  instructed  upon 
the  use  and  abuse  of  illustrations.  One  chapter  has 
to  do  with  the  social  and  economic  implications  of 
advertising  and  another  gives  a  very  lucid  demon- 
t  ration  of  the  value  of  color  work. 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 
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PERSONALS 

Paul  Cowles,  superintendent  of  the 
central  division  of  the  Associated  Press, 
spent  last  week  in  New  York  in  consul¬ 
tation  with  General  Manager  Melville 
h'.  Stone  and  Charles  E.  Kohler,  chief 
of  news  departments.  In  company  with 
J.  J.  Jones,  auditor  for  the  central  di¬ 
vision,  plans  for  handling  election  news 
were  gone  over  in  detail.  During  Mr. 
Cowles,  absence  E.  T.  Cutter  was  in 
charge  of  the  division  headquarters  here. 

Erie  C.  HopwotKl,  managing  tnlitor  t)f 
the  Plain  Dealer,  delivered  an  address 
yesterday  before  the  Central  State  Con¬ 
ference  of  the  American  Social  Hygiene 
Association  in  Chicago.  Mr.  Hopwood’s 
subject  was  on  the  opportunities  in  the 
newspaper  field. 

PMgar  A.  Guest,  of  the  Detroit  Free 
Press,  will  be  one  of  the  speakers  at 
the  annual  banquet  of  the  Cleveland 
Hen  Franklin  Club,  at  Hotel  Statler,  Jan- 
tiary  17. 

John  Temple  Graves,  editor  of  the 
New  York  American,  is  stopping  at  the 
lro<juoi8,  Buffalo,  N.  Y, 

F.  Stuart  Crawford,  who  recently  left 
the  New  York  Tribune  staff  to  become 
executive  secretary  for  Lamar  Hardy, 
the  corporation  counsel,  was  kidnapped 
from  his  home  in  Brooklyn  Sunday 
night  and  taken  to  Biistanoby’s  where  a 
score  of  his  former  as80<-iates  had  pre¬ 
pared  a  midnight  supper  in  his  honor. 
A  silver  cigarette  case  was  presented 
him  by  RolH*rt  E.  MacAlarney,  their  city 
editor,  on  l)ehalf  of  the  Tribune  report¬ 
ers. 

W'alter  S.  Duggan,  business  manager 
of  the  Cohan  &  Harris  production,  “It 
Pays  to  Advertim*,’’  was  for  several  years 
a  reporter  on  the  Daily  Post  of  Worces¬ 
ter,  Mass.,  of  which  city  his  father.  Dr. 
John  T.  Duggan,  was  several  times 
mayor. 

Nixola  Greeley  Smith,  who  left  the 
New  York  Evening  World  a  year  ago  to 
l)ecome  identified  with  the  Newspaper 
Enterprisi?  Association,  has  retnrne<l  to 
her  old  position  as  a  feature  writer  on 
the  former  piiblicatioii. 

11.  S.  French,  editor  and  manager  of 
the  Courier-Record  Publishing  Company, 
.Vlanpiette,  Mich.,  has  resigned  and  ac¬ 
cepted  a  position  as  superintendent  of 
a  daily  newspaper  plant  in  Tulare, 
California. 

Frank  Emerich  is  now  Chicago  cor¬ 
respondent  of  the  New  York  Tribune. 
He  was  formerly  an  ^Hlitorial  and  spe¬ 
cial  writer  on  the  Herald,  a  position  he 
held  on  the  Inter  Ocean  before  .Mr. 
Keeley  took  that  paper  over. 

Charles  Elliott,  editor  and  business 
manager  of  the  Carroll  (la.)  Times,  will 
go  next  Monday  to  Mankato,  Minn., 
where  he  will  have  editorial  charge  of  a 
daily  paper. 

Spencer  G.  Sladdin,  formerly  connected 
with  the  Hearst  News  Service,  the  Asso¬ 
ciated  Press,  the  Wall  Street  Journal, 
and  other  big  newspaper  enterprises,  has 
taken  temporary  charge  of  the  office  of 
the  B^ox  F'ilm  Corporation  of  New  York, 
which  has  been  established  in  Dnlla.s, 
Texas. 

,  Ralph  Stout,  managing  editor  of  tlie 
Kansas  City  Star,  accompanie<l  by  his 
son  David,  is  now  visiting  west  Texas 
points,  including  Stamford,  Spur,  Dick¬ 
ens,  and  other  towns  in  that  section,  with 
a  view,  it  is  said,  of  making  some  invest¬ 
ments. 

Jack  Jichane,  Jr.,  formerly  reporter  on 
the  F'ort  Worth  (Texas)  Record,  has 
l)een  appointed  traveling  freight  agent  fo- 
the  Trinity  &  Brazos  Valley  Railroad, 
with  headquarters  in  Fort  VVorth. 

Meigs  (>.  F'rost,  formerly  city  editor 
of  the  Galveston  (Texas)  News,  has  gone 
to  New  Orleans,  where  he  has  taken  a 
position  on  the  stuff  of  the  New  Orleans 
Item. 

Robert  W.  Hayward,  former  editor  of 
New  Bern  (N.  C.)  Journal,  and  now  con¬ 
nected  with  the  News  and  Observer,  was 
recently  injured  by  an  automobile  while 
crossing  the  street  in  his  home  town. 


CHICAGO  PERSONALS 

Ray  Leek,  who  was  a  street  man  on 
the  old  Record-Herald  before  he  became 
assistant  Sunday  editor  of  the  Herald, 
has  gone  over  to  the  Examiner. 

A.  D.  Prince,  an  old  New  York  Ameri¬ 
can  man  and  at  one  time  city  editor  of 
the  Brooklyn  Eagle,  is  reading  local  Copy 
on  the  Tribune. 

Miss  Bilizabt'th  Salkeld,  of  the  .loiirnal. 
Miss  Hetty  Cattell,  of  the  Examiner,  and 
.Miss  Sue  Sexton  of  the  Herald  suffra¬ 
gist  editors,  all  were  in  Peoria  this  week 
covering  the  State  convention. 

Jay  .1.  Williams,  who  covered  the  city 
hall  for  a  good  many  years  for  the  City 
News  bureau,  has  gone  over  to  the  Bix- 
uminer.  In  the  absence  of  Jack  Spell¬ 
man,  who  is  in  Canada,  Williams  is  do¬ 
ing  the  hall. 

Mrs.  Bldith  Brown  Kirkwood,  for  sev¬ 
eral  years  society  editor  of  the  Tribune, 
is  contributing  stories  to  that  paper 
under  the  caption  of  “B’rom  an  Ex-.So- 
ciety  BMitor’s  Notebook.”  l^jiiise  .lames, 
of  the  Tribune  Sunday  staff,  has  re¬ 
ceived  fashions  as  a  permanent  assign¬ 
ment. 

John  Evans,  a  former  Chicago  man,  has 
joineil  the  Associated  Pre.-s  forces  in 
San  Francisco. 

Arthur  Dunn,  formerly  of  the  Herald, 
and  “Bill”  Bliss  of  the  Tribune,  have 
settled  on  the  Denver  Post. 

Charles  .1.  McGuirk  has  resigned  as 
photoplay  editor  of  the  Examiner  and 
has  gone  back  to  writing  scenarios.  Al¬ 
fred  Houser  has  been  transferred  from 
the  street  to  fill  the  vacancy. 

George  11.  Lyon,  city  editor  of  the 
Binghamton  (N.  Y'.)  Press,  was  i)i  Chi¬ 
cago  a  couple  of  days  last  week.  .Mr. 
Lyon  was  a  classmate  of  Dan  C.  Batch¬ 
elor,  of  the  .lournal,  at  Hamilton  t-ol- 
lege. 

Hermann  Reiwitch,  formerly  niglit  edi¬ 
tor  (d'  the  Tribune,  and  later  on  tlie 
Daily  News  staff,  has  returned  from  Wis¬ 
consin  entirely  recovered  from  the  break 
down  he  sufferr-d  a  few  months  back. 

Henry  .1.  Reilly,  the  Tribune’s  recently 
returned  war  corn'spondent,  will  be  a 
captain  of  a  new  artillery  battery  in  the 
process  of  organization.  Mr.  Reilly  re¬ 
signed  a  lieutenancy  in  the  United  States 
army  to  become  a  Tribuiu"  correspomU-nt. 

.Mark  S.  Watson  has  la-en  taken  from 
the  Tribune  rewrite  de.sk  to  rejilace 
B'loyd  P.  Gibbons  as  \  igil  holder  on  the 
Mexican  border. 

Roliert  Strong,  a  Chicago  old-timer, 
who  for  two  years  successfully  ran  a 
weekly  in  B'lorida,  came  back  to  town  a 
while  ago  and  went  to  work  on  a  local 
daily.  He  recently  departeil  for  .Min¬ 
nesota  and  the  Dakotas  to  find  another 
weekly. 

Rols'rt  11.  Rohde  has  left  the  Tribune 
rewrite  desk  and  joined  the  United  Pho- 
tiqilays  company  as  publicity  director. 


WASHINGTON  PERSONALS 

Frank  L.  B'isher,  of  the  Harris  and 
Ewing  News  Photo  Bureau,  is  the  M’ash- 
ington  correspondent  of  the  (Ailunibns 
(G. )  Saturday  .Monitor,  a  new  imblica- 
lion  of  that  city. 

Morton  .M.  Ylilford,  chief  of  the  Louis¬ 
ville  (Ky.)  Courier-.lonrnal  bureau,  is  in 
Kentucky  and  will  remain  there  during 
the  gnhernatorial  campaign. 

R.  B.  Smith,  who  was  the  publicity 
agent  for  the  Villa  tJovernineni  repre¬ 
sentatives  in  Washington,  has  joined  the 
International  News  Service  staff. 

W.  W.  Price,  who  covers  the  White 
House  for  the  tVashington  Star,  and  who 
is  the  veteran  of  the  newspaper  men  sta¬ 
tioned  there,  tisik  a  prominent  part  in 
the  Columbia  Country  Clitb  g<df  tonrna- 
metit,  which  has  just  closed. 

BOSTON  PERSONALS 

11.  !•■.  Br<K-k,  city  editor  of  the  Post, 
was  a  recent  l•aller  in  New'  York. 

BMitor  Balch,  of  the  Transcript,  has 
lieen  doing  much  lectuiing  on  the  war. 
Mr.  Balch  keejw  uji  to  the  moment  with 
his  facts. 

Miss  Salita  Solano,  -Traveler  dramatic 
critic,  is  said  to  be  the  first  regularly  ac¬ 
credited  woman  dramatic  writer  in  Bos¬ 
ton,  She  is  a  good  writer  and  linguist. 
Her  writings  ap|>ear  under  her  signature 
and  photograph. 


“Bill”  Eaton,  sporting  editor  of  the 
Journal,  sprung  a  little  surprise  for  the 
football  dopesters  by  doing  a  little  gum¬ 
shoe  work  at  the  Princeton-Dartmouth 
game  while  everybody  was  anticipating 
his  football  analysis  of  the  Harvard-Cor- 
nell  game.  '  Bill”  journeyed  down  to 
Prineeton  and  did  an  excellent  job  on  the 
comparisons,  as  was  to  lie  expected  as 
he  knows  football  from  all  angles. 

Cl.EV ELAND  PERSONALS 

L.  Bruce  Copeland,  fornierly  of  Bing¬ 
hamton  and  .sicranton  papers,  and  more 
recently  with  the  Press,  has  left  to  take 
up  general  work  on  the  la>ader. 

Floyd  MacGiiff,  manager  of  the  United 
Press,  is  back  from  YY'abash,  liid.,  where 
he  went  to  attcnil  the  funeral  of  his 
father. 

.lames  H.  lainyon,  of  the  Plain  Dealer 
staff,  was  called  home  the  other  day  in 
a  hurry.  He  is  now  the  father  of  a 
baby  girl. 

Lee  W.  Stanley,  cartoonist,  has  joined 
the  art  staff  of  tlie  Central  Press  .-Vsso- 
ciation.  .Mr.  Stanley  was  formerly  con¬ 
nected  with  the  Press  for  HI  years,  and 
more  recently  was  with  the  Hearst  News 
Service,  New  York. 

.Miss  Bivelyn  Bellows,  of  Western  Re¬ 
serve  University,  has  joined  the  staff 
of  the  Central  Press  .Association  as  lit¬ 
erary  editor  and  reviewer  of  liooks. 

y.  y.  .McNutt,  president  of  the  Central 
News  .\ssociat ion,  is  on  the  Pacific  Coast 
looking  over  the  fiebl  there,  and  also 
the  Bixiiosition.  He  is  ex|)eeted  back  in 
about  three  weeks. 

Samuel  .A.  Davis,  until  recently  ad¬ 
vertising  manager  of  the  .May  Company, 
has  taken  up  the  work  of  ‘•business  lec¬ 
turer  and  service  specialist.”  He  will 
lecture  in  the  stores  of  the  May  Com- 
I  any  in  (  leveland  and  .\kron,  and  in 
other  stores  here. 

Beetl  Moyer  is  now  advertising  man¬ 
ager  of  the  .May  Company  in  Cleveland. 

Caroline  Coe,  ('(Hiking  exjiert  writer  for 
the  Newspaper  Binterprise  .-Yssociation, 
was  a  visitor  in  Cleveland  from  the  Chi- 
lago  odice  this  week.  During  her  stay 
'he  addressed  the  Women’s  Club  here. 

Elmer  BL  lloiik.  an  old  newspaper  man 
of  .Memphis.  'H'lin..  who  ic-cntered  the 
practic(“  of  law  two  years  ago,  has  lieen 
named  as  assistant  attorney-general  to 
handle  prosecutions  in  th<*  second  crinii- 
lal  court. 

.SAN  BRANCISCO  PF.RSONAL.S 

Nate  Strauss,  president  of  the  Puck 
Piiblisluiig  Company,  is  here  from  New 
Yiirk.  doing  the  B]xposition. 

.Miller  B'recinau,  the  publisher  of  the 
Paeilic  .Motor  Boat  and  other  trade  pe¬ 
riodicals,  at  Seattle,  Wash.,  with  Mrs. 
B'reenian,  is  visiting  the  city. 

B'red  11.  Gilman,  Pacific  Coast  manager 
for  the  .American  i.uniln'riuan,  of  Chi¬ 
cago.  is  attending  the  Logging  Congress 
at  the  Panaina-Pacilic  Bbxjiosition.  He 
is  accom|ianicd  by  .Mrs.  Gilman  and  by 
.1.  P.  .Austin,  of  the  .Vniericnn  Liimbcr- 
inan’s  Pacific  Coast  Bureau  at  Seattle. 

Desmond  B'itzgerald,  president  of  the 
Desiiiond  B'ilzgerald  Conq'any,  of  New 
York,  is  spending  a  few  days  in  the  city. 

.lohn  .lohnson,  publisher  of  a  newspa¬ 
per  at  Lak(‘  Pleasant,  .Ma.ss.,  and  for¬ 
merly  managing  iditor  of  the  Troy 
Press,  is  visiting  relatives  in  Troy. 

Charles  \V’.  W'hilcy,  former  editor  of 
the  Delaware  Pilot,  of  la'wes,  Del.,  is 
critically  ill. 

George  .A.  Rollins,  former  newspaper 
man,  has  charge  ot  the  new  two-year 
course  in  joiirnalisni  at  the  .Milwaukee 
-Nurinal  !<ch(«d. 

VISITORS  TO  NEW  YORK 

E.  C.  IJoKcrs,  business  ni'in.'l'ier  of  the 
WashiiiKton  Herald. 

(.'tiarles  H.  Taylor,  Jr.,  Boston  tllobe. 

John  B.  W(XHlward,  advert ising  mana 
ger  ('hicago  Daily  News. 

H.  L.  Stoddard,  business  manager  Bal¬ 
timore  American. 

W.  .A.  Butler,  of  the  Bhigene  .McGiickin 
.Vdvertising  .Ygeiicy.  Philadelphia. 


HARRY  W.  STOWE  DEAD 


He  Was  One  of  the  Best  Known  Re¬ 
porters  in  New  York  City. 

H.xkuy  WEt.tii  Stowe,  of  the  New 
Y’ork  B’veuiiig  World,  one  of  the  best 
known  and  most  popular  newspaper  men 
in  New  York,  died  on  Wednesday  at  his 
home.  Whitestone  Landing.  L.  L,  after  an 
illness  of  only  one  week. 

Mr.  Stowe  was  taken  to  B'lushing  Hos¬ 
pital  a  week  ago  and  was  operated  upon 
for  aiipendicitis.  The  aiipendix,  however, 
had  burst,  and  blood  poisoning  ensued. 

He  was  born  in  Bratlleboro,  Vt.,  forty- 
four  years  ago,  and  came  to  New  York 
win  n  a  child.  Since  he  was  ten  years  old 
he  had  been  working  in  newspaper  offic(‘s 
in  New  Y'ork  and  had  been  on  the  staff 
of  the  BN-ening  World  for  nearly  twenty 
five  years.  He  was  one  of  the  best  re¬ 
porters  in  New  Y'ork  and  one  of  the  most 
deiiendable. 

.Mr.  Stowe  is  survived  by  his  wife  and 
two  children,  a  son,  Roy,  and  a  daughter, 
Mrs.  Patrice  Scott.  He  leaves,  in  addi¬ 
tion,  a  brother  and  two  sisters,  Clarence 
and  Miss  Minnie  Stowe  of  Waverly, 
.Mass.,  and  Mrs.  Maude  .McDowell,  of 
.New  Orleans. 

CiiAKi.ES  YV.  lIoiKiE.s,  president  of  the 
Cuvier  Press  Club  of  Ciiu’innati,  and  for 
thirty-five  years  with  the  (’incinnati  Bhi- 
quirer,  died  on  October  HI  at  his  home, 
in  his  sixCieth  year. 

Gkouoe  AitTHi’K  Gkeouky,  managing 
editor  of  the  Savannah  (Ga.)  Morning 
N(‘ws.  died  on  October  l.^i  at  a  hx'al  hos- 
pitnl,  ag(‘d  7u. 

Wii.KY  .Y.  Bi,.\t  KiiiusN,  editor  of  the 
I’rogri'ssive  Star,  of  Purvis,  Miss.,  was 
killed  on  October  2t5  by  Dr.  Samuel  BL 
Re(‘s,  (‘ditor  of  the  Purvis  Booster. 

BK.N.t.v.MtN  B'.  L()i:tiiain,  editor  of  the 
Pharos-Reporter,  died  at  his  home  in 
Logansport,  Ind.,  on  October  17  in  his 
tiitth  .vear. 

Wii.i.iA.M  A.  PiiEi.i*s,  formerly  asso- 
ciati'd  with  the  Pittsfield  (Mass.)  Jour¬ 
nal  and  the  New  Bmgland  Homestead  of 
.Springfield.  Mass.,  di(>d  at  his  home  near 
Cashmere,  Wash.,  on  October  14,  aged  50. 

.Natiia.mei,  Phelan,  ‘2(1,  city  editor  of 
the  Hud.son  County  Observer,  and  Ho¬ 
boken,  N.  .1.,  correspondent  for  the  New 
Y'ork  Blvi'iiing  YY'orld.  met  his  death  early 
last  Saturday  in  the  Observer  building, 
due  to  his  having  mistaken  an  elevator 
shaft  door  for  that  of  a  stairway. 

Gkouue  Bakcikk,  a  linotyiie  oper¬ 
ator  for  the  Star,  St.  laiuis.  Mo.,  died  at 
his  home  on  October  10,  following  a 
stroke  of  apoplexy.  He  was  in  his  ."Mth 
yea  r. 

YY'ii.i.iam  P>aiu(y,  formerly  a  news- 
pa  pm-  man,  di(‘d  at  his  home  in  YY'est 
.Vh'xander,  Pa.,  on  October  21.  He  was 
72  years  of  age. 

Dan  Packaki),  a  newspaiier  adver¬ 
tising  man,  and  formerly  a  ineinber  of 
the  Boston  Ojiera  Coniiiany,  recmitly 
(lied  in  Belh'viie  Hospital,  New  Y'ork 
City. 

Geokce  C.  Beckeu,  who  was  asso¬ 
ciated  with  the  editorial  deiiartment  of 
the  Exiiress,  Buffalo,  (li(*d  on  OctolH*r  18 
in  St.  James  Mercy  Hospital,  Horiiell, 
N.  Y'.,  after  a  brief  illness,  aged  30. 

Edwin  H.  Hoi'uii,  81  years  old, 
founder  of  the  Hornellsville  (N.  Y.) 
Tribune,  now  the  Hornell  Tribune-'rimes. 
(li(Hl  on  October  1!)  at  the  home  of  his 
son.  Ih'oii  1 1.  Hough,  in  Canisteo. 

John  BL  Mi’I.le.n,  former  circulation 
iiMiiagi'r  of  the  Buffalo  ( N.  Y'.)  Times, 
died  on  October  18.  He  was  r>2  years 
old. 

Kai.imi  I.  Trask,  of  the  YY'orcester 
t.YIass. )  Post,  died  at  his  home  last  Sat¬ 
urday,  aged  4."). 

.loiiN  H.  NEL.VIES,  who  was  foreman 
of  the  B'all  River  (.Ylass.)  Blveniiig  News 
s  creotyping'  deimrtinent,  (li(‘d  at  his 
home  on  Octolmr  22,  in  hjs  ."dlth  year. 


Englishmen  Read  Our  Papers 
Lord  Northcliffe,  proprietor  of  the 
London  Times  and  Daily  Mail,  cables 
to  the  New  York  YVorld  that  England 
“knows  practically  nothing  about  the 
course  of  its  own  war.  Many  people  here 
are  buying  American  newspapers  to  read 
the  war  news.” 
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Record  of  Growth 

The  circulation  reports  of  The 
New  York  Times  to  the  Post 
Office  Department,  as  required  by 
law  are  as  follows: 

Average 
for  six 
months 


I.  Report— Oct.  1,  m2 . 2M,7SI 

II.  Report— Apr.  I,  1*13 . 228,534 

III.  Report— Oct.  1,  1*13 . 23*,3M 

IV.  Report— Apr.  1,  1*14 . 248,118 

V.  Report— Oct.  1,  1*14 . 2S*,S73 

VI.  Report— Apr.  I,  1*15 . 2*8,248 

VII.  Report— Oct.  1,  1*15 . 318,274 


$32,000,000 

Is  tLn 

PAYROLL  IN  PITTSBURGH,  PA., 

Per  MoDtb. 

Gazette  Times 

Momiug  and  Sundsjr 

*'Pitt8buri;b'8  One  Big  Newspaper.'* 

Chronicle  Telegraph 

Eirnlnc  Except  Sunday 
•‘The  I’aiier  That  Gws  Horae.” 

Are  the  tiro  liiKrst  and  best  buys  In  Pittsburgh  be¬ 
cause  tb<‘y  reach  the  people  aho  read  adrertlaements. 
They  ran  be  bought  at  a 

FLAT  COMBINATIOK  RATE 
or  IVr  Agate  Line. 

And  give  you  the  laivst  net  circulation. 

For  fiirttn-r  information  and  co-operation,  writ* 

URBAN  E.  DICE 
Foreign  Advertising  .Manager 
I'ittstiiirgb.  reunsylvanla. 

J.  C.  Willsrd'.ng,  225  Flflli  Avenue,  .New  Yorit  City. 

'I  In  John  M.  Itraiiliain  t'oiiipany 
Mallera’  Bldg.,  Chicago.  Chemical  Bldg.,  St.  Louis. 


Deutsclies  Journal 

The  N.  Y.  German 
Journal  is  America’s 

Greatest  German  Newspaper 

{Tlie  ^ork 

burning  illail 

enjoys  the  confidence  of  its 
readers. 

Its  readers  have  a  buying 
power,  per  capita,  second  to 
that  of  no  other  daily  paper 
published  in  America. 

Its  average  net  paid  circula¬ 
tion  for  August  was  in  excess 
of 

158,000 

A  lesirabie  advertising  medium. 


The 

Jewish  Morning  Journal 

The  Only  Jewish  Morning  Paper 

New  York  City 

PRINTS  MORE  “HELP 
WANTED”  ADS  THAN 
ANY  PAPER  IN  THE 
CITY  EXCEPTING  THE 
WORLD. 


Net  Paid  Circulation 
US, 000  Copies  Daily 


According  to  a  compilation  made 
by  the  Mail  Order  Journal  for  the 
llrst  six  months  of  1915,  The  Wash¬ 
ington  Star  carried  not  only  a 
greater  volume  of  display  adver¬ 
tising,  but  also  a  greater  volume 
of  local  display  advertising,  than 
any  other  American  Newspaper, 
whether  morning  or  evening  and 
Sunday. 

THE  EVENING  STAR 
THE  SUNDAY  STAR 

Washington,  D.  C. 


CASH  BACKS  VI(;ILA^CK 

Indianapolis  .Advertisers*  Club  .Arranging 

a  Vigorous  Campaign  to  Blot  Out  False 

Ailvertibers  and  Their  Copy — Much  In¬ 
terest  in  “Sustaining  Membership 

Vieek”  .News  Notes  of  Real  Interest. 

I. MUA.NAroi.i.s.  liid.,  October  28. — The 
Advertisers'  Club  of  Indianajiolis  has 
('.'iHihI  u  s|M>(-iiil  im-etiiig  of  Indianapolis 
business  men  to  orgiiiiize  a  paid  vigilance 
biire.Mii.  Tbe  piiriiose  is  to  ciirry  on  the 
work  wliii-li  won  tlie  Haltiinore  'lYutli 
Trojdiy  for  I  lie  Indiannpidis  f'lub  at  the 
f'liiciigo  couveiitioii  of  the  A.  A.  C.  of  \V. 
The  tropliy  is  awarded  to  tlie  club  show¬ 
ing  the  greatest  impiovemcnt  in  a  year’s 
time  al  tbi  task  of  cleaning  out  false  and 
inisleading  advertising  copy.  The  news¬ 
papers  in  Indianapolis  have  Imh-ii  in  tbe 
forefront  of  the  truth  movement,  and 
inerebants  say  tliat  the  public  confidence 
in  advertising  lias  greatly  increased.  The 
vigilamv  eommiltce  of  tlie  Indianapolis 
club  is  freely  giving  the  new.spapers  credit 
for  tlicir  sncci'ss ;  as  without  their  co- 
oiicralioii.  and  the  space  they  are  donat¬ 
ing  weekly  to  the  work,  it  is  admitteil 
iliat  little  headway  could  have  been  made. 
II.  .T.  Kenner,  seeretary  of  the  national 
eoinmiltis-,  is  assisting.  Mr.  Kenner  was 
llie  sis-relary  of  the  Miuneapidis  bureau 
before  taking  on  his  present  duties. 

.sr.STAIMNG  MKMBIJISIUP  WEEK. 

(Jreat  interest  is  Iwing  sliown  nmoug 
the  local  ad  clnlis  of  the  country  in  the 
“Sustaining  Membership  Week,”  accord¬ 
ing  to  word  from  the  AssociatiKl  Adver¬ 
tising  Cliiiis  of  the  World  headquarters 
in  Indianapolis.  The  work  is  in  charge 
of  Walter  H.  Clicrry  of  Syracuse,  X.  Y., 
as  cliairmaii  of  the  ways  and  means  com¬ 
mittee.  The  we<‘k  of  X'ovemlier  l,*i-20  has 
lK‘cn  set  aside  for  each  local  club  to  make 
a  canvass  for  sustaining  mcmlxTs.  Every 
sustaining  mcmlH-rship  is  for  .$2.‘t,  Ifl.'iO  or 
•'iJlHii  a  year,  for  three  years.  X'o  one  can 
take  a  siisiaining  mcml>ership  and  pay 
more  or  less  than  the  three  figures  named. 
The  local  ad  eliih  gets  twenty-five  [ler 
cent  of  the  first  year’s  collection. 

The  Indiamiisdis  .\d\criiscrs’  ('luh  has 
organi/c<l  Ihrce  new  clubs  in  the  past 
few  wts'ks  one  :il  Anderson,  one  at 
.Miineic  and  one  at  Itra/il.  .\nnther  is  to 
he  organi/.ed  at  ('oliimhiis.  Ind.,  soon, 
and  several  otluM's  are  in  jirosiiect.  Of 
the  tlirce  organ izisl  tlie  Brazil  club  has 
aliiliated  with  tlic  national  organization. 
Tlie  Miiiieie  and  tlie  .Vnderson  clubs  have 
annoiiiicisl  a  purposi-  to  affiliate  later. 

II.  J.  Kenner,  secretary  of  the  national 
vigilniiee  lommittee  of  the  .\.A.  C.  ofW., 
organized  a  vigilance  bureau  in  Cleve¬ 
land  in'  the  past  Week,  and  will  organize 
liureaiis  in  Kansas  City  and  lies  Moines, 
la.,  arriving  in  Des  .Moines  in  time  to 
take  a  pari  in  the  program  of  the  Asso¬ 
ciated  .Vd  ('luhs  of  Iowa  convention. 

THE  TKIAXOLT.AK  KEI.ATIO.NSHIP. 

Paul  Richey,  of  the  Russell  M.  .S»*cd8 
Advertising  Agency,  told  advertising 
managers,  counselors  and  advertisers  at 
a  rei'cnt  meeting  of  the  Indianapolis  Ad¬ 
vertisers  Club  to  consider  advertising  a 
Iriaiigle.  Ever}’  advertising  problem  has 
three  angles — the  manufacturer's  angle, 
the  hu.vor’s  angle,  and  the  consumer's 
angle.  In  every  advertising  campaign, 
lie  said,  the  tendency  was  to  disturb  the 
triangle,  to  develop  one  side  to  the  detri¬ 
ment  of  the  others,  and  that  of  course 
made  the  campaign  ineffective. 

“In  every  campaign  we  should  put  our¬ 
selves  on  llie  side  of  the  dealer,  and  on 
the  side  of  the  consumer,  and  try  to  view 
the  proposition  from  liis  eyes,”  explained 
.Mr.  Ricliey.  “I  know  of  a  saw  campaign 
in  wliich  the  saw  manufacturer  failed  to 
get  on  tile  side  of  the  consumer  in  two 
Iiarticnlars.  lie  was  manufacturing  a 
guaranteed  saw — a  money-back  saw  ;  but 
he  found  tliat  while  the  dealers  knew  it 
was  gunranlei'd,  the  consumer  did  not. 
The  matter  was  very  easily  adjusted  by 
stating  that  the  saw  was  guaranteed  on 
the  box  in  which  it  was  delivered. 

“In  the  s€<-ond  place  he  found  by  get¬ 
ting  on  the  side  of  the  consumer  that  the 
carpenter  ordering  saws  was  calling  for 


a  saw  with  four  teeth  to  the  inch  as  a 
.\o.  4  saw,  with  six  teeth  as  a  No.  ti,  and 
with  eight  as  a  Xo.  8.  The  company  was 
iiumhering  its  saws  in  these  sizes,  Xos. 
.il.  «jl  and  71,  respectively.  The  result 
was  that  the  clerks  in  nearly  every  case 
of  this  kind  of  inquiry  were  supplying  a 
coiniM'titor's  saw.  The  company  changed 
its  numbers  to  4,  0  and  8.” 

Tliose  in  position  to  know  see  in  the 
attitude  of  the  Indianapolis  News  toward 
the  vacancy  left  by  the  death  of  Romeo 
.folinson.  Iiusiness  manager  and  fur  a  long 
time  adverti.sing  manager,  a  tribute  to 
Mr.  Johnson.  In  many  ways,  liy  reason 
of  his  wide  ac-quaintance  and  his  jier- 
sonalily,  Mr.  Johnson  filled  a  place  in 
the  News  organization  that  could  not  la; 
filled  by  any  one  else,  and  Delavan  Smith, 
owner,  has  let  it  he  known  among  the 
News  employes  that  he  diws  not  consider 
that  the  place  can  he  filled.  Tlie  work  is 
Iieing  absorbed  by  other  inemhers  of  llie 
staff.  Xo  one  will  liear  the  title  business 
manager.  Frank  I).  Carndl  is  advertis¬ 
ing  manager. 

HONEST  “ADS”  ARE  GOOD  “ADS” 

Truth  Counts  More  Than  Cleverness,  An 
Ad  Club  Speaker  Said. 

John  H.  Rennard,  president  of  the 
Wheeling  (W.  Va.)  Ad  Club,  and  F.  R. 
Hall,  general  manager  of  the  North¬ 
western  Cliemical  Company  of  Marietta, 
O.,  were  speakers  at  a  recent  luncheon 
given  by  tlie  Kansas  City  Ad  Club. 

Mr.  Rennard  described  the  work  of  the 
Wheeling  eluh.  It  has  secured  the  en¬ 
actment  in  West  Virginia  of  a  law 
against  fraudulent  advertising.  A  full- 
page  advertisement  for  all  the  Wheeling 
newspapers  announced  the  co-operation 
of  the  city’s  merchants  in  enforcing  this 
law. 

“The  ad  club  serves  the  public  primar¬ 
ily,”  Mr.  Rennard  said,  “but  it  also 
serves  the  advertiser  and  the  news¬ 
paper.  It  is  not  enough  tliat  an  adver¬ 
tisement  be  brightly  written.  It  must 
liave  the  ring  of  truth  in  order  to  be 
believed.” 

Substitution  Stopped 

The  Supreme  Court  of  New  York 
granted  on  October  18  a  decree  in  favor 
of  The  International  Ilandkercliief  Mfg. 
Company  against  Benjamin  and  Meyer 
Morse,  New  York  retailers,  involving  the 
substitution  of  liandkerchiefs  in  packages 
as  and  for  “Sealpackerchief”  products. 
Tlie  defendants  handed  out,  without  com¬ 
ment,  some  otlier  packaged  handkerchief 
when  “Sealpackerchief”  was  calltHl  for. 


Chalmers  Motor  Changes 
,1.  R.  Harrison,  advertising  manager 
of  the  Chalmers  Motor  Companj’,  and 
C.  E.  Gilison,  of  the  advertising  depart¬ 
ment,  have  resigned.  Gail  Murphy,  for¬ 
merly  advertising  manager  of  the  .\rt 
Metal  Construction  Company,  James¬ 
town,  N.  Y.,  has  been  appointed  adver¬ 
tising  manager,  and  O.  R.  Hartlwell.  for 
the  past  two  years  sales  and  advertising 
manager  of  the  Caille  Perfection  Motor 
Company,  assistant  advertising  manager. 

Oldest  French  Newspaper  Suspends 
The  oldest  newspaper  in  Frame,  the 
Gazette  De  Friiin’e,  of  Paris,  has  susiieiid- 
ed  piihliention  after  apinniring  for  iieiiily 
.■{(IH  years.  The  puhlisliers  liope  to  revive 
the  pajM-r  after  the  war.  It  was  founded 
in  KiJl  by  Theo|>hraste  Renandot. 


Ward  (ioes  to  N.  Y.  Post 
A.  J.  Ward,  formerly  with  Hearst's 
.Magazine  and  tlie  Chicago  Trihiinc,  lias 
jidned  the  New  York  Evening  Post  as 
finaneial  advertising  representativi-. 

Agnes  Repplier,  second,  a  well-known 
and  popular  newspaper  woman,  formerly 
society  editor  of  the  Telegraph,  has  lieeii 
placed  in  charge  of  the  society  depart¬ 
ment  on  the  Philadelphia  Record,  which 
will  now  devote  increased  space  to  tlic 
subject.  She  is  a  cousin  of  Agnes  Rep¬ 
plier,  tbe  essayist. 


Throw  Away  Your  Pica  Rule! 

The^Mity-Handy’Tad 

issued  by  The  Nation  Press,  meas¬ 
ures  the  advertisement  for  you,  as 
the  sheets  are  ruled  to  pica  squares. 
A  time  saver  for  the  busy  man. 

Price,  25  cents.  By  mail,  35  cents. 

THE  NATION  PRESS,  INC. 

20  Vesey  St.,  New  York  City 
Tel.  Cortlandt  83 


Thousands 
of  Dollars 
a  Day 

(io  iiiUi  Hair 
l*rrs.slng  and 
CuliirInK.  This 
Book  will  tell 
your  reailers 
bow  to  (to  it 
and  what  to 
use.  It  is  a 
hiiihly  appn-- 
rlated 
Premium. 
Headers  will 
thank  you  for 
offering  it. 

Do  it  NOW. 

ELIOT  LORD 

now.  14tt  Si. 

New  York 


Good  News  Service 

Isthatwhidi  readies  you  FIRST 
Is  WELL  WRITTEN,  Is  ACOIRATF 

Tkis  is  the  Specialty  of 

International  News  Service 

238  William  St.  New  York  City 


WHY  IS  IT? 

that  the  Times- Leader  is  the  onijr  one  of 
the  three  evening  newspapers  in  New 
Haven,  Conn.,  that  is  a  member  of  the 
Audit  Bureau  of  Circulations.  Think  it  over. 
BRYANT.  GRIFFITHS  FREDRICKS 
Z2S  Fifth  Ave.  710  Paopiss  Gas  Bldg. 
Naw  York  City  Chicago 


NEWSPAPER 

prosperity  is  based  on  circulation. 

FEATURE 

elements  of  the  right  kind  make 
and  hold  circulation. 

SERVICE 

by  experts  means  material  and 
methods  that  have  been  PROVED. 

Ltt  us  sand  you  tampUs  of  our  col¬ 
ored  comics,  daily  and  Sunday  pages 
in  black  and  colors. 

Newspaper  Feature  Service 

M.  Xoenigsbarg,  Msnagsr 
41  PARK  ROW  NEW  YORK 


IN 

Colorado  Springs 
THE  TELEGRAPH 

J.  P.  McKINNEY  &t-  SON 
New  York  Chicago 


LIVE  PAPERS 

will  heed  this  call  and  wire  im¬ 
mediately  for  full  particulars  of 
Scenario  Contest  Lessons  fur¬ 
nished  gratuitously. 

Greatest  circulation  builder 
brought  out  in  a  long  time. 

The  Vitagraph  Company 
of  America 


EaM  1 3th  St.  &  Locust  Ave.,  B'klyn.N.Y. 
NEW  YORK  LONDCJN 

CHICAGO  PARIS 
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“MOUNDVILLE  ARGUS” 


That’s  the  Fanciful  Name  That  Jason 
Rogers  of  the  New  York  Globe  Puts 
Upon  the  Specimen  “Newspaper  Sur¬ 
vey”  That  He’s  Making  Effective  by 
States. 

If  you’re  a  publisher,  or  otherwise  in- 
tercsU-d  in  newspaper  advcrtisini;, 
write  to  .Tason  Rogers,  publisher  of  the 
New  York  Globe,  and  he  will  tell  you 
how  you  can  make  the  “Moundville 
(Ind.)  Argus”  survey  idea  cover  your 
town  in  a  way  that  will  make  you  sit 
up  and  take  notice,  beyond  a  doubt. 

It  literally  tells  “all  about”  the  paper 
and  its  home  town — circulation,  names 
and  varieties  of  merchants,  population, 
industries,  school  facta,  and  so  on  and 
so  on. 

There  isn't  any  such  place  as  “Mound¬ 
ville,  Ind.,”  of  cour.se ;  but  there  is  such 
a  i)lace  as  pour  town,  and  there’s  such  a 
l)aper  as  pour  paper.  Hence — 

Thk  Editor  akd  I’UBLi.stiER  inter- 
\  iewed  Mr.  Rogers  yesterday.  Said  he  : 

“The  newspapers  are  going  to  put 
over  the  plan  of  graphic  commercial 
surveys.  I’m  just  back  from  addressing 
neW8pai)er  meetings  in  Illinois  and  In¬ 
diana. 

"We  now  have  four  states  perfecting 
surveys  and  twenty-two  waiting  for  us 
to  visit  them  and  start  tlie  ball  rolling. 
Within  two  weeks  I  am  planning  to 
start  on  a  12,000-mile  trip  which  will  in- 
<-lude  about  20  state  meetings. 

"Illinois  and  Indiana  have  now  joined 
Wiscon.sin  and  Ohio  in  adopting  the  plan, 
and  within  a  week  or  ten  days  I  shall 
have  material  of  a  sort  that  it  has  never 
been  possible  for  any  manufacturer  or  ad¬ 
vertiser  to  seiaire. 

“It  is  going  to  be  the  simplest  possible 
thing  for  the  newspapers  to  render  this 
service,  which  will  be  the  greatest  demon¬ 
stration  of  their  power  and  superiority 
as  advertising  mediums. 

"Hundreds  of  letters  from  advertising 
agents  and  advertisers  now  coining  to  me 
stand  ns  convincing  evidence  of  the  use¬ 
fulness  of  the  service  I  have  indicated, 
.lust  let  me  read  you  extracts  from  a  few 
of  the  letters  received  in  the  early  mail: 

This  is  the  most  ambitious  plan  I  have 
ever  seen  in  connection  with  the  dissemina¬ 
tion  of  information  about  a  newspaper  and 
tlie  city  in  which  it  is  published.  A  few 
years  ago,  we  would  have  said  that  such  a 
plan  -as  you  propose— could  not  be  carried 
out  successfully ;  but  there  has  l>cen  a  grow¬ 
ing  desire,  on  the  part  of  advertisers,  to 
know  something  about  the  territory  in  which 
tliey  are  spending  their  money- — and  if  you 
can  got  any  considerable  number  of  papers 
to  comply  with  the  rules,  that  you  lay 
down,  this  ought  to  develop  into  a  fine  thing 
not  only  for  the  papers  that  go  into  it, 
hilt  for  the  advertisers  who  have  money  to 
spend.  C.  F.  ALWiRD, 

Adv.  Mgr.  The  N.  O.  Co.,  Buffalo. 


I  have  looked  over  with  a  great  deal  of 
interest  .vour  proposed  local  survey,  and  it 
appeals  to  me  as  excellent. 

Chas.  W.  Mears, 

The  Winton  Co,,  Cleveland. 


To  my  mind  it  is  the  most  constructive 
effort  I  have  ever  seen  on  the  part  of  the 
newspapers  to  further  their  own  interest 
and  that  of  the  national  advertiser,  which 
are,  of  course,  linked  together. 

Gay  Bradt, 

licvln  &  Bradt  Adv.  Agcy.,  New  York. 

Something  of  this  line  has  always  been  a 
pet  theory  of  mine,  which  I  hoped  to  put  in 
practice  should  I  ever  again  be  directly  con¬ 
nected  with  newspaper  advertising  work. 
This  co-operation  you  plan  should  be  the 
means  of  forcing  home  the  value  of  news¬ 
paper  advertising  on  manufacturers  who 
have  not  awakened  to  its  value. 

Ef.  A.  Vekmilte, 

Duffy  Malt  Whiskey  Co.,  Rochester,  N.  Y. 

We  think  this  an  excellent  idea,  and 
would  like  to  see  all  of  the  papers  of  the 
country  execute  a  plan  of  this  kind,  as  it 
would  certainly  help  the  agencies  to  have 
accurate  data  at  hand,  rather  than  the  pre¬ 
served  opinion  of  solicitors. 

A.  J.  Picard, 

Picard  &  Co.  (Advertising),  New  York. 

1  have  not  had  a  chance  to  give  more 
than  a  cursory  glance  at  your  survey,  but 
the  whole  thing  looks  good  to  me.  I  wish 
you  every  success. 

A.  C.  ReileYj  Adv.  Mct., 
Remington  Typewriter  Co.,  New  York. 

Your  Graphic  Commercial  Survey  is  a  far 
reaching  step  in  helping  advertisers  and 
advertising  agencies  to  intelligently  make 
their  Investments.  J.  J.  Gbisinobr, 

Federal  Adv.  Agcy.,  New  York. 


At  first  glance  your  suggested  Commercial 
Service  plan  is  an  excellent  one.  I  am  sure 
all  advertising  agents  and  advertisers  would 
he  glad  to  pay  2  cents  a  sheet  for  such  in¬ 
formation  in  towns  which  they  desire  to 
cover.  Richard  A.  Foley, 

Foley  Adv,  Agcy.,  Philadelphia. 


We  believe  it  is  of  the  utmost  importance 
to  advertisers  and  advertising  agencies  and 
will  work  to  the  ultimate  benefit  of  those 
interested,  ns  well  as  redound  to  the  credit 
of  the  newspapers  participating. 

S.  J.  Brown, 

R.  T.  Howard,  Inc.,  Adv.  Agcy.,  New  York. 


It  seems  to  us  that  such  data  In  the 
hands  of  national  advertisers  who  need  local 
information  of  great  detail  would  lie  very 
valuable  indeed.  We  have  noted  your 
charges  for  copies  of  your  surveys  aud  will 
call  upon  you  whenever  the  need  for  tills 
detailed  information  may  arise. 

C.  A.  Weeks, 

Tobacco  Dept.,  American  Tobacco  Co.,  N.  Y, 

It  strikes  me  that  It  should  he  of  great 
assistance  to  an  advertiser  in  .sizing  up  the 
Held  in  and  about  Moundville,  liul..  and 
shows  conclusively  the  opportunities  which 
the  local  newspapers  afford  In  reaching  the 
business  people  and  the  general  piiblie. 

,T.  llA.Ml-TON  HAUMUAKTEX, 

Publicity  Rep., 

Baltimore  &  Ohio  R.  R.,  Baltimore. 

I  think  tlie  Grapliic  (Commercial  Survey 
idea  Is  an  excellent  one  and  does  the 
“Globe”  great  credit  in  that  it  shows  enter¬ 
prise  In  developing  something  original  aud 
helpful  to  the  advertiser. 

F.  Nelson  Carle,  .\dv.  Mgr., 
General  Vehicle  Co..  Ijong  Island  City,  N.  Y. 

Your  plan  to  secure  the  co-operation  of 
newspapers  in  the  trading  centres  is  admir¬ 
able.  The  service  It  will  render  advertisers 
and  agents,  to  say  nothing  of  the  newspa 
pers  themselves.  Is  inestimalile.  'llie  scheme 
is  remarkably  simple  and  beyond  criticlsni. 

Geo.  W.  Bricka, 

General  .Vdv.  .\gt..  Now  York  City. 


From  the  standpoint  of  utility  to  the  ad¬ 
vertiser  and  advertising  agent  it  seems  very 
effective,  and  covers  tlie  ground  which  here 
tofore  has  had  to  be  ascertained  by  personal 
investigatioti. 

Percy  R.  Bro.mfiei.d, 

Bromfleld  &  I'Meld,  Adv.  Agcy.,  New  York. 

This  covers  in  excellent  form  the  informa 
tion  that  would  lie  of  use  to  advertisers  and 
agents,  and  should  be  undertaken  by  as 
manv  publishers  as  possible. 

S.  .1.  Brackett, 

Brackett  &  Parker  Co.,  New  York. 

It  seems  excellent.  Tliere  is  no  ipiestlon 
in  our  minds  as  to  the  neeM  and  usefulness 
of  such  a  survey.  F.  M.  I’ercivai,, 

Hoyt's  Service,  New  York 

As  I  understand  your  plan  of  Graphic 
Commercial  Surveys,  it  should  be  quite  an 
assistance  to  advertisers  in  the  selection  of 
towns  and  mediums  in  making  out  an  ad¬ 
vertising  camiialgn. 

W.  A.  Ct.ARK,  Adv.  Mgr., 
Winchester  Repeating  Arms  Co.,  New  Haven. 

We  would  slate  that  we  consider  the  plan 
an  excellent  one,  and  the  form  In  which  this 
specimen  gives  the  information  adnilrahle 
in  every  respect.  The  information  to  be 
made  available  will  be  most  valuable  to 
agents  and  advertisers  alike. 

G.  K.  Barton, 

Pres.  Amsterdam  .\dv.  .Vgey.,  New  York. 

I  certainly  think  that  your  |ilan  would  be 
a  great  hel|»,  not  only  to  every  advertising 
agency,  but  of  great  assistance  to  all  ad¬ 
vertisers.  .\nything  that  we  can  do  to  assist 
you,  kindly  count  on  us. 

S.  WEIt.ER, 

Bloomingdale  Weller  .\dv.  Agcy.. 

Philadelphia. 

“Tills  forty-eiglit-hour  resiionse  to  Hie 
sending  out  of  sample  surveys  to  2,0BB 
advertisers  and  agencies  is  sufficient  guar¬ 
antee  of  the  general  interest  of  a  real 
service  that  newspapers  can  easily  render. 

“By  the  end  of  the  week  I  exiiect  to 
have  such  a  volume  of  similar  letters  as 
will  compel  the  attention  of  newspapers 
everywhere.  .\s  previously  staled,  my 
only  motive  in  pre.senting  tlie  jilaii  for 
consideration  is  to  serve  the  hrond  inter¬ 
est  of  newspajM'r  advertising  as  superior 
to  any  other  kind.” 


Big  Money  for  Mr.  Kerr 

Because  Frederic  M.  Kerr,  a  New  York 
advertising  man,  was  given  twenty-eight 
shares  of  Bethlehem  in  lilOil  and 
proceeded  to  forget  it,  lie  found  himself 
richer  on  Tuesday  liy  $15,004.  The 
original  investment  was  $.‘13(i.  On  Tues¬ 
day  his  holdings  in  Bethlehem  “at  the 
market”  were  worth  $10,240.  Mr.  Kerr 
didn’t  know  he  had  the  stock  until  Tues¬ 
day  morning.  He  was  engaged  in  clean¬ 
ing  out  his  desk,  when  he  ran  across  a 
bundle,  and  opening  it  by  chance  dis¬ 
covered  an  engraved  certificate  calling 
for  twenty-eight  shares  of  Bethlehem 
common. 


“THE  WORLD'S  NEWSPAPERS' 

“Americans  Head  Papers  .Mure;  English 
Believe  In  Them  More,”  Says  Mr.  Peel. 

Hubert  I’eet,  of  Sell's,  Limited,  Lon¬ 
don,  Eng.,  spoke  on  "The  World’s  News- 
paper.s’'  liel'ore  tlie  (.’oliiiiiii  Club  of  Man¬ 
chester,  England,  oil  (ictoiMT  II. 

Mr.  Peet  had  with  liim  for  the  inspec¬ 
tion  of  members  copies  of  Butter’s 
Weekly  News  of  "tlie  liist  British 

newspaper,”  which  lived  for  some  16 
years,  coming  out  more  or  less  at  weekly 
intervals,  together  witli  other  papers,  in¬ 
cluding  the  Alerciirius  I’ragiiiaticus, 
which  said  some  impolite  things  of  its 
contemporary,  Oliver  Croiiiwell.  Me  also 
showtsl  a  copy  of  the  Times  in  its  first 
year,  and  of  its  piedecesMir,  the  Uni¬ 
versal  Register,  as  well  as  the  first  iium- 
lier  of  tlie  Manchester  Ciiarilian  in  1821. 

Diseiissing  the  elVect  of  the  war  upon 
tlie  press,  Mr.  Peet  said  that  war  news 
had  sent  up  some  daily  papers'  circula¬ 
tions  hy  5(1  and  I (1(1  per  cent.  As  for 
the  iiiaga/.iiies,  tliere  was  a  big  slump 
at  the  hegiiiiiiiig,  hut  some  of  tlie  best 
and  longest-founded  had  iioL  only  re¬ 
turned  to  the  normal  but  the  iiurnial  was 
steadily  rising. 

Ill  actual  casualties  during  tlie  war 
jieriod  the  newspapers  laid  had  few.  In 
the  first  two  months  of  the  war  there 
was  only  a  record  of  .'lO  weeklies  having 
alKisoliitely  gone  out.  Several  chang(‘d 
from  weeklies  to  iiioiit lilies,  and  tliere 
had  since  hcen  a  good  many  deaths;  hut 
the  deaths  since  the  hegiiiiiing  had  been 
to  great  extent  balanced  by  new  papers 
coming  into  existence.  .Making  up  a  list 
last  Marcli,  lie  found  that  in  15  months, 
including  nine  months  of  war,  106  papi-rs 
had  dropped  out. 

Daily  iiewsiiajiers  on  the  Continent 
were  not  coinparahle  with  Britisli  news¬ 
papers.  Some  which  puhlisheil  news 
were  really  (liimniies.  The  (Jermaii  Gov- 
eriinient  invited,  lie  did  not  say  com¬ 
manded,  the  publication  of  certain  items 
of  “news” — which  were  intended  as  kites 
for  neutral  countries  and  then  diplo- 
atically  “siirpressed’’  the  papers.  A 
French  journalist  had  told  him  there 
was  every  indication  that  after  the  war, 
wlien  things  had  returned  to  the  normal, 
Freiicli  pajiers  were  likely  lo  take  on  the 
guise  of  Anierieaii  papers  both  as  to 
the  serving  up  of  news  and  the  adver¬ 
tising. 

It  was  for  every  business  man  to  see 
that  advertisements  were  made  as  in¬ 
teresting  as  the  news.  Aitoss  the  At¬ 
lantic  this  was  appreciated.  Mr.  Peet 
devoti'd  niiich  of  his  address  to  the  dis¬ 
cussion  of  newspapers  in  Ann  rica,  many 
of  which  he  said  siitTered  from  a  greater 
parochialism  than  English  pa|)ers  do.  In 
America  "the  peojile  read  llieir  news- 
[lapeis  more,  while  we  Isdieve  in  them 
more.’' 


CLUB  PLANS  AD  EXHIBIT 


Advertisers’  Organization  to  Be  Opened 

to  Public  in  January,  in  Milwaukee 

The  Advertisers’  Chib,  of  .Milwaukee, 
W'is.,  will  eoiiduet  an  ailvertising  exhiliit 
in  its  rooms  during  the  second  week  in 
.Faniiary.  It  will  he  purely  along  edu¬ 
cational  lines,  lieing  under  the  charge  of 
the  educational  comniittej;,  assisted  by  a 
s|)ecial  joint  committee  of  ten.  Non 
nienibers,  advertisers  in  general,  and 
non -advertisers  will  be  invited. 

-All  elements  of  advertising  matter  will 
lie  shown,  and  everything  will  he  of 
local  prodtiction  from  local  advertising 
representatives  and  from  local  ail- 
vertisers. 

Tile  committee  in  eliarge  of  prejiara- 
tion  is  Frank  P'flinger,  chairman;  N.  L. 
MaeLean,  Hoseoe  .Moon,  C.  A.  Xetz- 
hammer,  Paul  C.  Treviraiius,  W.  F.  Ditt- 
manii,  Gustave  Klau,  A.  AI.  Caiidee,  .A.  M. 
Locke,  Carl  Zimmerman,  I-oiiis  Boos. 
Robert  llaniiiicn,  (,’lifford  Loew,  Edward 
Hover  and  .lohii  .1.  Krill. 


John  E.  Wocxlman,  of  Cone,  Lorenzeti 
&  Woodman,  New  York  special  agents, 
gave  a  luncheon  to  some  special  friends 
at  Hotel  Morrison  on  the  22d. 


Over  100  National 
Advertisers 

including  the  fifty  Hated  below 
use  the 

REGISTER  AND 
TRIBUNE 

Exclusively  in  Des  Moines 

American  Conservatory  of  Music 
Atlas  Powder  Co. 

Barney  &  Berry  Skates 
Priestly’s  Cravanette 
B.  V.  D.,  Underwear 

California  Associated  Raisin  Growers’  Ex¬ 
change  (Sun  Maid  Raisins) 

Chalmers  Knitting  Co. — Porosknit 

Chicago  Musical  College 

Chocolate  Cream  Coffee 

DuPont  Powder  Company 

DeVine  Safety  Razor 

Durham  Duplex  Razor 

Fidelity  Trust  Co.,  Baltimore 

Funk  &  Wagnalls 

Grape  Smash 

Hyatt  Roller  Bearings 

J.  I,  Case,  Automohiles 

Kabo  Corset  Co. 

Kalamazoo  Corset  Co. 

“Kissel  Car” 

Lanpher  Hats 
Laurence  Barrett  Cigar 
Luden’s  Cough  Drops 
Mercantile  Trust  Co.,  Baltimore 
Mitchell  Motor  Car 
McKibben  Hats 
McDonald  Shirts 
Michelin  Tires 

National  Association  of  Life  Underwriters 
Nomordust  Chemical  Co. 

New  Bachelor  Cigar 

North  German  Lloyd  S.  S.  Lines 

Ohio  Electric  Co. 

Olus  Underwear 
Paramount  Films 
Paris  Garters 

Pathe  Exchange,  Inc.  (Films) 

Pathfinder  Automobile 
Perrin  “No  Glares” 

Pierce  Arrow  Motor  Car 
Pratt’s  Poultn'  Food  Co. 

Pictorial  Review 
Packard  Motor  Car 
Priestly  Cravenette 
Reo  Automobile 
Runkel’s  Cocoa 
Rumford  Chemical  Co. 

Shinola,  Shoe  Polish 
Selz  Royal  Blue  Shoes 
Standard  Oil  Company  “Nujol” 

V-Ray  Spark  Plug 
Velvet  Smoking  'Tobacco 
Valparaiso  University 
Vassar  Underwear 
Willard  Storage  Battery 

Gov.  Stat.  Oct.  2,  1915 
NET  PAID 

DAILY  70,256 
SUNDAY  51,376 

Far  the  largest  in  Iowa 
Member  Audit  Rurrau  of  Circulations 
Representatives — 

I.  A.  KLEIN,  NEW  YORK 
JOHN  GLASS,  CHICAGO 


Get  the  Best  Always 
l^ltiaburg 

Greater  Pittsburg’s  Greatest 
Newspaper 

WALIJtCE  O.  BROOKB, 

Brunswick  Building,  New  York 

HORACE  M.  FORD, 
reopICK  Ohm  Itiiilding.  Chlrago 

H.  C.  ROOK, 

Real  Estate  Trust  Building,  Philadelphia 


YOU  MUST  USE  THE 

LOS  ANGELES 

EXAMINER 

to  caver  the  GREAT  SOUTHWEST 

g{SR/T^N“:“”  150,000 


TBE  PITTSBURG 
PRESS 

Has  the  LARGEST 

Daily  and  Sunday 

CIRCULATION 
IN  PITTSBURG 

Foreign  Advertising  Representathree 

I.  A.  lUIN,  Metropolitan  Tower,  N.  Y. 
JOHN  GLASS,  Peoples  Gas  Bldj,,  Chicago 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


NEWS  OF  THE  SCHOOLS  OF  JOURNALISM 


oiyo 

Mor*  Circulation! 

Houston  Chronicle’s 
Lead  in  Its  Field 

Covaninwnt  Report  for  •  Months 
Ending  Septembor  M,  ltl$ 

Chronicio  . 37,892 

Nonrnst  Compotitor . 28,810 

Chronicio  gained  2,MZ  over  last  P.  O. 
statement 

Other  paper  lost  144  during  same  period 

The  Sunday  Chronicle’s 

Circulation  is  over  44,7M 

Chronicle  Advertisers  Are 
Satisfied  Customers 

More  Circulation 


The 

Detroit  Free  Press 

**MlchigaB*s  Groatast  Newspaper** 

The  Largest 

2-Cent  Morning  Circulation 
In  America 

Rates  and  information 
direct,  or  from 

VERREE  A  CONKLIN,  INC, 

Bruaswich  Bldg.  Stager  Bldg. 

New  Yorh  Chicago 


THE  SEAHLE  TIMES 

‘‘Tbs  Bast  That  Koasy  Can  Bay" 
Average  Circulation  for  Sept.,  1915 

Daily,  71,875 

Sunday,  83,745 
54,000  in  Seattle 

A  copy  to  every  family. 

Largest  rlrenlation  by  many  thousands  of 
any  dally  or  Sonday  paper  on  the  North 
Parlge  Coast. 

Largest  Qaaatitj  Best  Quality  Circalaliea 

The  S.C.  BeckwithSpecul  Agency 

■ole  Porvlgn  Beprescntatlvea 
Hew  Talk  Ohloage  It.  Lenis 

Fvery  reader  of 

ItKTHOIT  SATIHDA  Y  MGIIT 

if*  a  proapeet.  .No  waste  eireii- 
lation. 

G.  LOGAN  PAYNE  CO. 

New  York  Chtca#o  Boston  Detroit 

IL  PROGRESSO 

ITALO-AMERICANO 

Established  1880 

(Member  Audit  Bureau  of  Circulations) 
Daily  average  net  circulation  last 
postoffice  statement,  134,286  copies 
II  Progreiso  I talo- Americano  enjoys 
(be  distinction  of  being  the  largest  and 
most  successful  Italian  paper  among 
the  Italians  in  the  United  States,  which 
meant  among  a  responsive  and  re¬ 
sponsible  class  with  purchasing  power 
to  buy  advertised  go^s. 

IL  PROGRESSO  ITALO-AMERICANO 
CHAV.  CARLO  BARSOTTI, 

Ed.  and  Pub. 

42  Elm  Straat,  Nsw  York  City 


Buffalo  News 

EDWARD  H.  BUTLER 

Bditor  nad  Publlahcr 

“The  only  Buffalo  newspaper  that 
ceniors  its  advertising  columns. 
Many  of  our  advertisers  use  our 
columns  exclusively.  The  above  is 
one  of  the  many  reasons  why.’* 

Fortifn  Advtrlitini  Rtprtstntativtt 
KELLV-SMITH  COMPANY 
220  Fifth  Avenue  Lytton  Building 

NEW  YORK  CHICAGO 


[/n  thU  department  will  he  presented 
each  week  news  items  from  the  Colleges 
and  L'niversities  in  which  journalism  is 
taught.  Occasional  rontrihutions  are  in¬ 
cited  from  such  institutions,  the  only 
restriction  being  that  the  matter  sent 
in  shall  be  brief,  important,  and  of  gen¬ 
eral  interest. — Ed.] 

University  of  Wisconsin 

lirHiit  .M.  Hyde,  iiistriK-lor  in  joiirnal- 
istn  ill  the  departiiient  of  joiirnaliHiii, 
was  fi-atiin*  editor  of  tlie  New  York 
Kveniiig  .Mail  during  a  part  of  the  mini- 
iner,  and  was  inanaging  editor  of  Pop¬ 
ular  .Seienee  Monthly  and  the  World’s 
Advance  during  the  latter  part.  He  re¬ 
sumed  his  academic  work  at  Wisconsin 
at  the  opening  of  the  University  the  last 
week  in  SeptemlsT.  Me  will,  in  addition 
to  his  other  duties,  edit  Ihe  Wisconsin 
State  Itulletin. 

Alvin  H.  Kessler,  a  graduate  of  the 
course  in  journalism,  who  was  instructor 
in  journalism  at  the  University  of  Pitts- 
hiirg  and  who  was  acting  in  a  similar 
capacity  at  Wisconsin  last  year,  has 
Itoiight  an  interest  in  an  old  and  well 
estahlished  weekly  pup<‘r  in  southwestern 
Wisconsin,  the  Lineaster  Teller,  of 
which  he  is  editor  and  manager.  He 
was  marriisl  to  Mi«s  (Sertiiide  Frish  of 
.Madison,  a  graduate  of  the  University 
of  Wi.seonsin,  (k-toln'r  30. 

.1.  I.s-sfer  .Ashiiry,  a  gradual*'  of  l)e- 
I’aiiw  University,  who  for  some  time 
was  eoniKH-ted  with  Terre  Haute,  Ind. 
papers,  and  who  did  journalistic  work 
in  Porto  Itico,  has  lieen  ap|siinted  in¬ 
structor  in  journalism  at  the  University 
of  Wiseoiisin. 

The  enrollment  in  the  l'onr-y<'ar  course 
in  journalism  at  the  University  this  fall 
is  I'il,  the  largest  in  the  history  *>f  the 
conrs*'.  (If  this  nnmU'r  ar*-  graduates, 
Is  are  s«'niors,  21  are  juniors,  27  soph¬ 
omores,  and  40  freshmen.  Th*'  freshman 
class  is  iiniistially  large.  Thris'  of  the 
graduate  stiidi-nts  are  eHiididutes  for  the 
d<'gr»s'  of  master  of  arts  in  journalism. 

Forty  students  in  the  class  in  news- 
pafM'r  n-portiiig  are  given  practical  ex- 
IM-rieiK-e  in  reporting  for  the  two  .Mad¬ 
ison  tiaily  papers,  the  tVisi'onsiii  State 
•loiirnal  and  the  .Mailison  Denioi'rat, 
iimler  the  Hn|H'rvisioii  of  th*'  instructors 
in  joiirnalisui,  c)Mi|H'rating  with  the  city 
editors  of  these  pa|M'rs. 

(ioliimhia  University 

Dr.  Talcott  Williams,  direi-tor  of  the 
.School  of  .loiirnalism  at  Cnliimhia  Uni¬ 
versity  gave  an  address  to  the  stmleiits, 
a  few  days  ago,  on  "The  School  and  Its 
Work.”  It  was  a  resume  of  the  work  the 
stmleiits  had  Ix'en  iloing  during  the  past 
Slimmer.  In  his  talk  he  stated  that  there 
are  l.'i  of  th*'  graduates  n*iw  on  metro- 
{sditaii  dailies.  Two  are  in  IWrlin  as 
war  (■*irrespondents,  and  one  in  Pekin, 
China,  as  an  e*lit*irial  writer. 

The  niimlier  of  students  who  have 
r*'gi«t*'r***|  in  the  .loiirnalism  courses  is 
I4<l,  of  whom  4<i  are  in  the  First  Year 
Class  ami  27  in  the  Fourth  Y*'Ar  Class. 
This  d*M'H  not  iin-liide  the  young  women 
at  Harnard. 

tii'org*'  Kenneth  Kiid  has  written  his 
exfieriences  on  his  trip  to  Servia,  and 
the  article  has  l>e<'ii  accepte*!  liy  the 
Saturday  Kveiiing  Post. 

Milton  l>i*'tz  was  award*'*!  the  $500 
prize  hy  the  Fatima  Cigarette  Company 
for  writing  the  liest  a*lverti8ement  in 
a  e*int*'st  which  closed  early  in  the  sum- 
m*'r. 

I.  .Mfred  Crunlierg  has  had  stsiries  ac- 
ce|it«'d  by  the  Miinsey  corporations, 
Street  and  Smith,  and  the  publishers  of 
Smart  Set.  Snapp.v  St*>ries  this  nionih 
piihlished  a  one  act  play  hy  Mr.  Grun- 
herg. 

Michigan  University 

The  Michigan  Daily,  the  publication 
put  out  by  the  student  liody  of  the  Uni¬ 
versity  of  Michigan,  has  raised  the  sal¬ 
aries  of  its  managing  editor  and  hiisiness 
manager  to  $1,000  a  year.  F.  F.  McKin¬ 
ney,  of  Wasliingtfin,  I).  C.,  holds  the 
f*irmer  position,  and  .lohn  S.  lA'onard,  of 
Towanda,  N.  Y.,  the  latter.  Their 
salaries  now  are  $1,000,  double  the  former 
figure. 


Fred  N.  Scott,  professor  of  rhetoric  and 
founder  of  the  school  of  journalism  at 
the  uiiiva'rsity,  is  head  of  the  board  of 
c*>ntrol  that  supervises  the  student  pub- 
li(-ati*>ns.  The  Daily  is  publishcMl  every 
morning  except  Monday.  It  is  now  run¬ 
ning  a  Hix-Coliiniii  page,  13x10  inches. 
l.*H'al  a<lv*'rtising  in  .Ann  Arbor  is  a 
fa*'t*>r  f*»r  big  business  in  the  paper,  and 
niii*-li  nati*>nHl  advertising  is  carried. 
Teb'grapli  news  K*'rvice  is  reeeiv*'d  fr*im 
(lie  X*'w  A’ork  Sun. 

IMlii'r  appointments  fur  the  present 
y*'ur,  U'sides  .Messrs.  McKinney  and 
l.eonHr<l,  are:  -iHim's  M.  Harrett,  Jr., 
Fort  Wayn**,  Ind.,  telegraph  edit*)r;  E.  P. 
M'riglit,  D«!troit,  Mich.,  sporting  e<litor; 
K.  itiHlgers  Sylvesti'r,  Port  Huron,  Mich., 
assignment  inlitor;  Kirk  White,  Owosso, 
.Mil'll.,  advertising  manager;  Y.  H.  .Mtli- 
Hi'ler,  l»uisville,  Ky.,  circulation  inan- 
agi'r;  C.  V*.  Sellers,  llartlesville,  Okla., 
aei'oiintant;  C.  T.  Fislileigli,  Chicago,  Ill., 
assistant  business  manager. 

University  of  Missouri 

Two  young  men  from  the  South,  one 
fniiii  Oklahoma  anil  the  other  from 
Ti'xas,  this  yi'ar,  are  managers  of  the 
ilestinii's  of  the  University  Missourian, 
the  ilaily  newHpa|M'r  piihlished  hy  the 
stiidi'iits  in  the  S<'liool  of  Journalism  of 
the  University  of  Missouri,  the  year 
round. 

Ralph  H.  Taylor,  the  *slitor,  from  Bar¬ 
tlesville,  Okla.,  is  twenty  yi'ars  old  and 
a  senior  in  the  school.  He  has  special- 
iz,*'*!  in  re¬ 
porting  ami 
editorial 
writing.  Dur¬ 
ing  vaca¬ 
tions  .Mr. 
Taylor  has 
served  as 
city  *j*litor 
of  the  En¬ 
terprise,  pub- 
lislii'd  in  his 
iKiiiie  town. 

Alec  C. 
Hayless,  the 
h  u  H  i  n  e  H  s 
manager,  is 
from  Cle¬ 
burne,  Tex. 
He  is  a 
junior  and  is 
Kxr.PH  H.  Tayi.ob.  twenty  -  one 
years  old. 

•Mr.  Hayless  has  taken  the  course  in  ad¬ 
vertising  and  is  fitting  himself  for  n  posi¬ 
tion  in  the  business  (jepnrtment  of  some 
iK'wsparier. 

In  a  class 
*1*' voted  to 
the  sales¬ 
manship  o  f 
a  d  vertising. 

.Mr.  Hayless 
obtained 
more  husi- 
iiess  for  the 
.M  i  s  Hourian 
than  any 
other  stu- 
d  e  n  t  in 
seliiNil.  Dur¬ 
ing  one  va- 
e  a  t  i  o  II  he 
w  a  s  e  III  - 
I'  • '» •*  d  in  .V.  r.  BAVI.EH8. 

the  ailvertis- 

ing  ih'partmi'iit  of  the  Daily  Okla- 
lioman  at  Oklalionia  City. 


University  of  Kansas 
Til*'  Ik'imrtinent  of  Journalism  of  the 
University  of  Kansas  at  lAiwrenee  re- 
|Mtrt.->  an  increase  of  53  students.  In 
order  to  lietter  ai'commodate  the  classes 
four  more  rcHims  have  lieen  added  to 
those  hitherto  occupied  by  the  depart¬ 
ment.  The  work  is  also  lieing  broad¬ 
ened  so  as  to  take  in  graduate  students, 
five  of  whom  are  candidates  for  the 
niHMtei's  degre*;. 

The  S.  S.  White  Dental  Mfg.  Oi.,  Phil- 
adelpliiii,  is  advertising  S.  S.  White  Tooth 
Paste  in  25  I'cnl  tulx's,  or  the  powder  in 
25  cent  tins,  at  the  druggists  or  mailed 
on  receipt  of  the  price. 


OFFSET  PRESSES  FOR  THE  TIMES 

Walter  Scott  &  Co.  to  Instal  Them  There 
Next  Month. 

Two  roll-fe*Hl,  offset,  web  jierfecting 
anil  folding  printing  presses,  the  first 
ever  constructed  for  newspaper  use  in 
America,  will  he  installed  in  the  office  of 
the  New  York  'finies  next  month.  They 
are  Isdiig  liiiilt  hy  Walter  Scott  &  Co.,  of 
I’lainfielil,  N.  .1.,  at  a  cost  of  $3(*,000  each, 
anil  will  Is*  employed  in  the  production 
of  the  Sunday  eilitinn  of  that  newspaper, 
which  now  has  a  ein-ulatiun  exceeding 
4(K),0tK)  c'ojiies. 

'I'liHt  so  fsinservative  a  daily  as  the 
Tiiiii's  has  Is'eume  a  convert  to  ofl'set 
liriiitiiig  gives  to  this  method  of  repru- 
diiction  an  importance  it  has  nut  hither¬ 
to  enjoyed  among  newspaper  publishers. 
Magazine  supplements  have  been  printed 
on  fiat  lied  olTset  presses  fur  several 
y*!ars,  hui  Iwcause  of  slow  speed  limita¬ 
tions  and  other  reasons  the  process  has 
not  he**n  very  jMipular. 

The  recent  production  of  an  offset 
press  that  prints  from  the  roll  and 
duiihles  the  speed  of  delivery;  the  inven¬ 
tion  of  a  new  process  for  making  the 
printing  plates  that  reduces  the  cost 
more  than  onc-lialf,  and  other  improve¬ 
ments,  will,  in  the  opinion  of  experts, 
bring  aliout  a  revolution  in  newspaper 
printing.  The  prediction  is  freely  made 
that  within  the  next  ten  years  this  meth¬ 
od  will  tM*  in  general  use  for  supplemeut 
work  ill  the  office  of  every  large  news¬ 
paper. 

'fhe  first  successful  weh  offset  press  in 
this  country  was  const  meted  last  year 
hy  Walter  Scott  &  Co.  for  G.  Schirmer, 
the  music  publisher.  New  York,  and  was 
installed  in  the  Bank  street  plant  in  Au¬ 
gust.  Within  the  past  month  the  ScRir- 
mer  iilant  has  lieen  moved  to  Long  Island 
(3ty,  where  it  occupies  a  mo<leI  and 
commodious  new  hnilding  especially 
erected  for  the  purpose.  The  Times’  me¬ 
chanical  experts  studied  this  press  in 
ojKTation  and,  he*'oming  convinced  of  its 
|s)ssihiliti*'s  for  newspaper  magazine 
printing,  recommemksl  the  adoption  of 
this  method  of  printing,  with  the  result 
already  stated. 

A.  L.  Shuman  Elected  President 

Dai.lah,  Texas,  Oetolier  23.  —  Tin* 
'I’cxas  Dailies’  Advertising  Men’s  Asso¬ 
ciation  met  here  in  annual  session  for 
one  day  on  Oi'tolaT  21.  Rejiresentatives 
from  eleven  of  the  aevent«*en  dailies  that 
are  members  w«‘re  present.  This  being  the 
animal  meeting,  the  session  was  given 
over  largely  to  business  and  officers  were 
elected  ami  Houston,  Texas,  selected  for 
the  next  mi'cting,  which  will  be  held  in 
Novemtier  at  some  date  during  the  No- 
Tsu-Oh  to  1)0  selected  later. 

Officers  eleeteil  are :  A.  L.  Shuman, 
Fort  Worth  Star-Telegram,  president; 
M.  II.  Rowz.e,  Austin  Statesman-Tribune, 
first  vii'e-pri'sident ;  J.  L.  Greer,  Denison 
Herald,  second  viiMi-president ;  A.  E. 
Clarkson,  Houston  Post,  treasurer;  J.  1*. 
Black,  Temple  Telegram,  secretary ;  J.  (5. 
Wilinnrtli  of  El  Paso,  J.  C.  Traylor  of 
San  Antonio,  Ward  Delaney  of  Dallas, 
and  Herman  Phillipson  of  Dullas,  hoard 
of  directors. 

The  executive  *'ommittee  of  the  Texas 
Slate  Press  AssfK'iation  has  designated 
the  first  Tuesday,  Wednesilay  and  'riiiirs- 
day  in  June,  1910,  as  the  dates  for  the 
next  annual  convention  of  the  Texas 
editors. 

S.  S.  McClure  En  Route  to  Coast 

S.  S.  Mi'Clure,  head  of  the  McClure's 
Syndicate,  founder  of  McClure’s  Maga- 
z,ini‘  and  publisher  of  the  New  York  Eve¬ 
ning  Mail,  was  a  visitor  In  Forth  Worth, 
Texas,  last  week,  spending  one  day  in 
that  city  en  route  to  the  Pacific  ('oast. 
He  also  made  brief  stops  in  El  Paso  and 
San  Antonio  to  gather  information  on 
Mexii-o  and  the  Texas  border  situation. 
.Mr.  McClure  In  an  address  at  Forth 
Worth  declared  that  Mexico  would  not  be 
capable  of  self  government  for  tens  of 
thousands  of  years,  and  that  the  Unite*! 
States  should  establish  a  protectorate 
over  that  country. 
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LIVE  TOPICS  DISCUSSED  BY  READERS 


Wnder  thi*  caption  tee  thaU  print,  each 
treek,  lettere  from  ottr  reader*  on  eubfeott 
of  interest  connected  icith  newspaper  pub- 
Ushinff  and  advertisina.  Any  publisher  who 
desires  help  in  the  solution  of  his  problems, 
or  who  has  pronounced  views  on  any  sub- 
feet  connect^  with  the  business,  is  invited 
to  contribute  to  this  column.  We  are  con¬ 
fident  that  such  a  column  can  be  made  of 
Streat  value  through  the  co-operation  of  our 
readers. — Ed.  ] 


Localized  Publicity  Is  the  Remedy 

Tub  Nkw  Ori.banh  Itkm. 

OctolM'r  20,  lOl.'i. 
Tub  KiimiR  and  I’i'mi.ihiikk  ; 

'ITic  editorial  of  October  10  deiilliif;  with 
the  lark  of  cooperation  l>etween  department 
stores  and  manufacturers  of  advertlm-d 
lirands  surely  hits  at  a  vital  factor  In  ad- 
vertlalnu  etllclency  and  newspaper  develop¬ 
ment. 

It  la  my  unprejudiced  belief  that  a  Rood 
hit  of  this  “unfriendly  attitude"  arises  out 
of  the  fact  that  the  manufacturer  has  too 
frequently  and  too  peralatently  used  me¬ 
diums  of  Reneral  circulation,  Inatead  of  con- 
centratlnR  hla  expenditure  In  the  pivoted 
distribution  polnta  where  the  copy  most 
likely  will  take  the  merchandise  olT  of  the 
dealers'  shelves. 

Hlnce  I  have  Is-en  located  In  the  South 
the  fallacy  of  this  condition  has  been  more 
especially  emphasized  to  my  mind.  An  In 
vestlRaJlon  will  show  that  the  Southern 
States  (the  I.oulsiana-MIssIssIppI  territory 
In  particular)  do  not  furnish  larRe  suhscrip 
tion  lists  to  the  standard  maRazInes,  or  to 
the  we»'klles.  It  is  a  fact,  that  any  one  of 
our  lo>?al  pnimrs,  for  example,  has  more 
readers  In  a  day  In  this  territory  than  all 
the  standard  maRazInes  have  In  a  month. 
I’ractically  one-thirtieth  of  all  the  people 
in  the  United  States  live  In  ls>ulslnna  anil 
Mississippi.  Therefore  when  the  nmnufac 
tnrer  tells  onr  local  stores  that  he  otTers  an 
article  for  which  there  Is  already  a  created 
demand,  he  Is  most  frequently  telllnR  some 
thInR  that  Is  not  so. 

The  old  line  in  maRuzine  advertisements, 
“Kor  sale  at  nil  dealers,"  has  cony  to  mean 
little,  If  nnythinR.  This  newspaper's  Pro¬ 
motion  Department  has  checked  our  local 
situation,  and  we  find  that  In  a  majority  of 
cases  the  leadinR  stores  do  not  sell  a  major¬ 
ity  of  brands  advertised  solely  In  the  na¬ 
tional  mediums. 

On  the  other  hand,  wln-n  a  manufacturer 
comes  to  us  with  a  proposition  to  advertise 
a  brand  and  the  names  of  local  dealers  in 
our  paper,  we  have  Itivarlahly  been  able  to 
obtain  a  satisfactory  Htartinu  distribution 
and  to  pave  the  way  ftir  a  permanency  of 
sales. 

Of  course,  maRazine  adverllsinR  and  all 
other  forms  of  ndvertlsIUR  are  Rood  and 
each  has  its  particular  mission ;  but  the 
manufacturer  who  hopes  for  blR  store  co¬ 
operation  cannot  Ret  It  in  New  Orleans  by 
advertlslnR  that  reaches  readers  In  Kala¬ 
mazoo  or  Keokuk.  Ixx-allzed  pubib'lty  Is 
the  remedy  for  the  "unfriendly  attitude," 
and  until  the  manufacturer  studies  the  lo¬ 
calized  selllnR  problems  of  his  dealers,  nod 
until  the  space  buyer  leaves  his  desk  and 
Rets  the  local  vlewpidiit  In  at  least  each  of 
the  flfty-thre<'  pivotal  distribution  points  in 
this  country,  national  advertlslnR  and  news- 
Iiaper  advertlslnR  and  dealer  cooperation 
cannot  he  broiiRht  to  a  pay-it-all  basis. 

A.  a.  Nbw.mvbk. 


Inventor  of  Moviiir  Picture  Serial  Objects 

New  York.  Octot>cr  27,  liU.'. 
Tub  Editor  and  I'itiii.ikhkii  ; 

A  point  of  vital  Interest  to  me  Is  touched 
upon  In  an  article  In  your  Issue  of  October 
22.  referrInR  to  motion  pictures. 

In  this  article  you  concede  to  the  ChlcoRO 
Tribune.  “The  Tribune’s  successful  entry  In 
the  niotion  picture  field  Is  due  primarily  to 
the  lesson  learned  from  the  public  Interest 
In  the  first  movInR  picture-serial  story  com 
binatlon,  "The  Adventures  of  Kathlyn.’  ” 
"IlavlnR  been  the  pioneer  In  this  phase  of 
the  moving  picture  business,  etc.” 

This  statement  Is  unqualifiedly  wronR. 
The  ChbaRo  Tribune  did  not  Invent  the  mo¬ 
tion  picture  serial  story,  nor  were  they  the 
idoneeis  in  this  field. 

If  you  will  refer  to  the  MovIor  Ificture 
World  of  .lime  '20.  1012,  you  will  find  on 
page  No.  1212  that  the  movinR  picture  s<‘rlnl 
idea  was  Invented  by  me  while  on  the  staff 
of  tin  l.adies'  World  and  produced  by  the 
Edison  t'omiiany.  It  Is  an  Injustice  to  the 
Edison  Company,  The  lAidles'  Worlil  and  to 
nii‘  that  such  a  statement  should  be  made. 

I'lie  first  serial  was  “What  Happened  to 
.Mary?”  It  was  started  In  the  lAidies' 
World  AuriisI,  1012.  I  used  It  as  a  clrcu 
lotion  plan  and  havloR  cash  prizes  and 
other  inducements,  we  extended  the  right 
of  participation  in  this  (ontest  to  newspa- 
i*ers  which  were  making  circulation  club 
blng  itffers  with  the  laidies'  World,  and 
among  the  papers  circularized  was  the  Chi¬ 
cago  Tribune. 

In  the  fall  of  1013  I  had  a  s<>rles  of 
conferences  with  William  Kandolph  Ilearst, 
and  It  was  decided  to  take  the  Idea  Into  the 
newspaper  field.  While  these  plans  were 


being  developed  the  Chicago  Tribune 
launched.  In  the  spring  of  1014,  “The  Ad¬ 
ventures  of  Kathlyn"  (sixteen  months  after 
“What  Happened  to  .Mary?”).  .\t  almut  the 

same  time  we  launched  "The  Perils  of 
Pauline."  This  matter  was  syndicated  to  a 
large  number  of  newspapers  throughout  this 
country.  The  list  was  practically  the  same 
which  collaborated  wllh  the  laidies'  World 
pro|S)sltlon. 

"Tile  Perils  of  Pauline"  established 
world's  records  In  the  motion  jdeture  in 

dustry.  “The  Exploits  of  Elaine. . I’he 

New  Exiilolls  of  Elaine,”  and  "Tlie  Komance 
of  Elaine"  followed,  making  id'W'  world's 
records  "The  tioddess”  followed  that  fea¬ 
ture,  making  new  world’s  records,  and  each 
of  these  features  carried  with  them  substan 
tial  advcrtisiiiR  apiiropriations  creating  a 
new  source  of  advi'rtisinR  revenue  for  i>ub 
Ushers. 

Ever  since  1!lt2  then'  have  Is-en  various 
claims  made  concerning  the  origin  of  motion 
ideture  serials,  but  I  have  not  taken  the 
trouble  to  dispute  them. 

I  am  sure  that  neither  Mr.  MH'ormack 
or  .Mr.  Patterson  of  the  Chicago  Tribune 
would  want  llielr  staff  to  be  on  reciird  with 
claims  which  could  not  be  substantiated. 

Edwaud  .\.  .M.vrMANfN. 

(ieneral  .Maangcr. 


Why  Leave  Out  New  York? 

Nkw  Youk  I'nivkusitv. 

(Ictober  22,  l!ll.">. 
TmK  ElUToa  AND  I'l'III.ISIlKR  : 

I  was  mu<-b  Interested  In  an  editorial  in 
Tiik  Editor  and  Pi’iii.isiibk  for  this  week. 

I  was  a  little  surprised,  however,  that  you 
did  not  mention  New  York  I'nlverstty 
among  other  universities  offering  technical 
Instruction  In  journalism.  .\h  a  matter  of 
fact,  of  the  Institutions  in  the  East  now 
offering  work  in  journalism.  New  York  was 
the  first  —  a  fact  that  Is  too  often  lost  sight 
of  .Ias.  .Mei.vin  Ebb. 

I  The  editorial  to  which  reference  Is  made 
dpi  not  pretend  to  give  a  list  of  universities 
In  which  journalism  is  taught.  Only  thre<>, 
selected  at  random,  were  mentioned  solely 
to  Illustrate  the  point  made  by  the  writer 
that  before  these  and  other  schools  were 
established  the  only  place  in  which  jour¬ 
nalism  cotild  be  studleil  was  a  newspaper 
olllce.  I-Td.  1 

Fa.shioii  Department  Material  Wanted 
To  The  Kni-nm  a.nd  rtHii.isiiEU ; 

<ieiitleni(*n  —  'nie  VirRiiiian  Fruit 
(Irower  is  very  anxious  to  begin  a 
Fasliion  Department,  sliowiiig  cuts  of 
patterns,  etc.,  of  interest  to  women  on 
tilt*  farm.  Will  you  Ist  so  kind  as  lo 
recommend  to  us  where  we  may  obtain 
such  service 'f  Y'ou,  of  course,  are  fa¬ 
miliar  with  the  fact  that  farm  journals 
everywhere  run  such  departments,  and  it 
is  something  of  a  similar  nature  that  we 
retutire. 

Kindly  let  us  have  an  early  reply. 

Very  truly  yours, 

VllMilMA  Fm'IT-tJKOWER  &  FakMER 
Dy  li.  C.  Kandolph,  (!en.  Mgr. 

Charlottesville,  Va.,  October  111. 

Journalism  Not  Taught  By  Mail — Yet 
Millersbiirg,  I’a.,  October  2‘2,  IDl'i. 

Do  any  of  the  reliable  schools  of  jour¬ 
nalism  otter  correspondence  <'ourses  In  Jour 
ualism?  If  so,  please  name  them.  Which 
method  of  shorthand  Is  standard  among 
tiewspa|ier  men? 

We  do  not  know  of  any  of  the  schools 
of  journalism  that  offer  correspondence 
courses  in  journalism.  There  is  no  one 
system  of  shorthand  that  is  prcfernal 
alsive  all  others.  The  Pitman  and  thtt 
Miinson  are  two  of  the  l>est. 


The  Man  Who  (Juits 

The  man  who  quits  has  a  brain  and  hand 
.\s  go<Ml  as  the  next,  but  lacks  the  sand 
That  would  make  him  stick,  wllh  a  courage 
stout. 

To  whatever  he  tackles,  and  fight  It  out. 

He  starts  with  a  rush,  and  a  solemn  vow 
That  he'll  soon  be  showing  the  other  how  ; 
Then  something  new  strikes  his  roving  eye, 
.\nd  his  task  Is  left  for  the  bye-and  bye. 

It's  up  to  each  man  what  becomes  of  blm  : 
He  must  find  In  himself  the  grit  ami  vim 
That  bring  success ;  he  can  gel  the  skill. 
If  he  brings  to  the  task  a  steadfast  will. 

No  man  Is  beaten  (III  he  gives  In  : 

Hard  luck  can’t  stand  for  a  cheerful  grin; 
The  man  who  falls  needs  a  better  excuse 
Than  the  quitter's  whining,  "What's  the 
use  ?” 

Kor  the  man  who  qidts  lets  his  chances  sll|), 
.fust  because  he's  too  lazy  to  keep  hla  grip. 
The  man  who  sticks  goes  ahead  with  a 
shout. 

While  the  man  who  ipilts  Joins  the  "down 
and  out.” 


''The  Circulation 
Question  in  a 
Nutsheir 


you  CAN’T  sell  a  news- 
^  paper  for  Three  Cents 
and  have  a  circulation  of 
several  hundred  thousand. 
The  two  don’t  work  to¬ 
gether. 


IF  we  wanted  “large 
^  quantity”  circulation 
we  would  reduce  the  price 
of  the  New  York  Evening 
Post  at  once,  but 


^HIS  is  the  SECRET: 
^  we  prefer  to  put  the 
extra  amount  back  into  the 
paper  and  thereby  secure 
and  maintain  a  QUALITY 
’  circulation. 


^HE  EVENING  POST 
^  reader  is  usually  more 
able  to  invest  Three  Cents 
in  a  newspaper  than  the 
average  person  is  able  to 
pay  One  Cent  for  a  news¬ 
paper. 


QTIje  Kjettr  )40rli  ^Ujewiiijg 

More  Than  a  I^eu'spaper  .4  Sntional  Institution 


I’ubliciitioii  ((flier 
20  V'cscy  Street.  .NKW  YORK 
Member  Audit  lliirr.vu  of  Circulations 


Special  Advertising  Offices 
ClIICAliO,  McCormick  Building 
NEW  YORK,  World  Building 
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Editors  Who  Know 


The 

Hartford 
Courant 
hat  found 
the  Bain 
tenrice 
closer  to 
the  news 
and  more 
diversified 
than  any 
other. 
Yours 
truly, 

C.  L. 

Sherman. 


BAIN  NEWS  SERVICE 
32  Union  Sq.,  E.,  N.  Y.  City 


You  can  now  lease 

for  small  monthly  rental 

National  Electric  Bulletins 


Publishers  everywhere  should 
investigate.  Write  or  wire 
for  particulars. 


National  Electric  Bulletin  Corp. 

New  York  City 


— 

IF  you  are  intending  to  do 
some  national  advertising, 
the  Promotion  Department 
of  the  Shaffer  Group  of  news¬ 
papers  will  gladly  assist  you 
with  information  regarding  the 
trade  territories  in  which  these 
newspapers  are  legated. 

Chicago  Evening  Post 
Indianapolis  Star 
Muncie  Star 
Terre  Haute  Star 
Rocky  Mountain  News 
Denver  Times 
Louisville  Herald 

PROMOTION  DEPT. 
SHAFFER  GROUP 

12  S.  Market  Street,  Chicago 


IIJ.BIDWEUCO. 

Pacific  Coast  Representative  of 

LOS  ANGELES  TIMES 
PORTLAND  OREGONIAN 
SEATTLE  POST-INTELLIGENCER 
SPOKANE  SPOKESMAN-REVIEW 
THE  EDITOR  AND  PUBLISHER 
PORTLAND  TELEGRAM 
CHICAGO  TRIBUNE 
ST.  LOUIS  GLOBE-DEMOCRAT 
KANSAS  CITY  STAR 
OMAHA  BEE 
DENVER  NEWS 

SALT  LAKE  HERALD  REPUBLICAN 
NEW  YORK  TIMES 

742  Market  Street 
SAN  FRANCISCO 


TEXAS  AD  MEN  MEET 


Dailiet^  Afcsociation  Hold:,  Sestiion  at 

Dallas — A.  L.  .Shuman  Elected  Presi-. 

dent — Carl  Crow  Returns  from  the 

Orient — 300  Eklitors  at  State  Fair. 

Fully  ;{(K>  «><litors  of  Tcxa.s  were  in  DmI- 
las  for  Press  Day  at  the  Te.xas  State  Fair 
on  Monday,  Oetol>er  18.  Headquar¬ 
ters  for  the  Texas  Press  Association 
had  been  established  in  a  tent  inside 
the  fair  grounds  by  Secretary  Sain  II. 
Harben,  of  the  Richardson  (Texas)  ^Eclio. 
After  an  informal  program,  at  which 
addresses  were  delivered  hy  Mayor 
Henry,  1).  Lindsley  of  Dallas,  President 
\V.  I.  Yopp  of  the  Fair  Association,  Wal¬ 
ter  B.  Whitman,  president  of  the  Texas 
Press  Association.  Lee  J.  Koimtrei*  of 
(!(*orgetown.  W.  M.  Florer,  president  of 
the  Dallas  Press  Cliih,  and  others,  the 
editors  were  turned  loose  in  the  fair 
grounds  with  credentials  that  admitted 
lllein  free  to  every ,  hinu. 

The  Dallas  Advertising  League  has 
niuler  eonsideration  a  proposition  of  an 
ink  manufaetnring  coneern  which  is  eon- 
templating  locating  in  Dallas  to  take 
over  and  handle  that  firm’s  advertising. 
The  proposition  submitted  hy  the  ink 
making  firm  at  the  last  meeting  of  the 
ad  men,  it  is  said,  grew  out  of  the  pub¬ 
licity  given  tlie  eiliieational  activities  of 
the  club  in  the  organization  and  promo¬ 
tion  of  the  fictitious  firm,  known  as 
the  Waiitmore  T’iekle  Company.  The 
ink  manufaetnring  eomfiany  asked  the 
ad  clnh  to  handle  ifs  advertising  for  six 
months,  and  at  the  end  of  that  time 
.«1.000  would  be  jiaid  for  the  services, 
which,  if  satisfactory,  would  lie  con¬ 
tinued  at  a  more  remunerative  compen- 
satinn. 

<  enow  ISAIK  KliOM  .lAPAX 

Carl  Crow,  formerly  associate  editor 
of  the  Forth  Worth  (Texas)  Star-Tele¬ 
gram,  who  left  the  ITnited  States  sev¬ 
eral  years  ago  and  has  since  resided  in 
Cliina,  the  Philifipines  and  Japan,  has 
returned  to  Texas  to  gather  material  on 
cotton  enltiire  for  a  magazine  article 
Since  leaving  Fort  Worth,  Mr.  Crow  has 
had  a  varied  news|»ap<‘r  experience,  his 
latest  venture  lieing  in  Tokio  where  he 
w,Ts  business  manager  of  the  'I'okio  ,\d- 
verfiser,  with  an  F.ngli«hman.  a  Seoteh- 
nian.  an  Australian  and  on  .American  as 
co-laborers,  and  sixty  joyful  .Japanese 
to  juggle  type  and  get  the  paper  out. 
Mr.  Crow  has  just  arranged  to  publish 
a  iKKik  on  the  .American  policy  in  the 
Philippines,  which  was  written  while  he 
was  in  the  Orient. 

Following  the  recent  Texas  Coast  storm 
in  which  croat  damage  was  done  in 
TTnnston.  Texas,  liecanse  of  swingin'! 
signs,  the  city  eommission  has  drafted 
an  ordinanee  governin'!  this  kind  of  out¬ 
door  advertising.  The  ordinance  pro¬ 
vides  that  merchants  must  secure  per¬ 
mits  before  erecting  swinging  signs, 
owners  of  such  signs  must  assume  lia¬ 
bility  for  damage  they  might  cause, 
signs  must  not  extend  more  than  five 
feet  from  the  wall  and  must  lie  at  least 
ten  feet  from  the  ground,  and  persona 
or  firms  engaged  in  erecting  signs  must 
make  bond  with  the  city  in  the  sum  of 
.$10,000.  The  ordinanee  applies  to  all 
swinging  signs,  electrical  and  otherwise. 

The  Sunset  System  of  San  .Antonio 
has  just  been  chartered  to  do  a  general 
advertising  business.  The.eompanv  has 
a  capital  stock  of  $10,000.  and  its  in¬ 
corporators  arc:  Otto  Wahrmnnd.  Emma 
Koehler.  Louis  M.  Sanr.  C.  T.  Priest  and 
Ben  S.  Sibley. 


Guy  Comley  Joins  Majority 

Gi'y  CoMi.FY.  well  known  news)iaper 
writer  and  anthorit.v  on  financial  news, 
died  at  his  home  in  rolnmbns.  Ohio, 
following  an  illness  of  more  than 
a  .vesr.  Mr.  Comley  was  a  son  of  the 
late  General  .Tames  M.  Comley.  editor  of 
the  Ohio  State  .Journal,  and  at  one  time 
minister  to  TIonoluln.  Mr.  Comley  was 
engaged  in  newspaper  work  in  New  York 
City  for  many  years. 


EFFECT  OF  OREGON  TRADING 
STAMP  DECISION. 

{Continued  from  page  .527.) 
made  to  the  contrary ;  and  tliis  “profit 
sharing’’  in  ill-gotten  gains,  arising  from 
the  forfeiture  of  rebate  tickets,  is  the 
profit  that  keeps  the  trading  stamp  sys¬ 
tem  alive. 

From  information  derived  from  in¬ 
terior  sources  of  the  trading  stamp  com¬ 
panies  themselves,  it  is  elHime<l  that  from 
one-third  to  one-half  of  the  iniinens.> 
■■profits’’  which  these  eoniMin  and  trading 
stamp  eoniitanies  are  piling  up  is  atirihii- 
tiible  directly  to  the  failure  of  purchasers 
to  present  their  wup'ins  for  rtHleinption. 
Without  these  forfeitures  the  trading 
stamp  eoinpanifs  would  go  out  of  hns- 
iness. 

Anti  trading  stamp  legislation  does  not 
produ(*e  “iinsiuality.’’  hut  seeks  to  destroy 
it.  It  is  not  “class  legislation,’’  hut  de¬ 
mands  ecpiality  for  all  purchasers  in  tlie 
prices  they  pay  for  goods.  It  rioes  not 
interfere  with  legitimate  ■■|)rotit  sliaring.” 
hut  it  seeks  to  prevent  unearned  gains 
from  forfeitures.  It  stands  for  selling 
goods  on  their  merits  and  not  hy  lottery 
methods. 

The  proposed  hill  of  the  National  Re¬ 
tail  Dry  Go'kIs  AsstK'iation  was  frecpiently 
put  aside  hy  tlie  merchants  lieeause  of  the 
other  laws  that  were  already  on  the  stai- 
iite  books  of  different  Stales.  Now  that 
these  other  laws,  one  hy  one,  have  been 
de'dared  unconstitutional  hy  th<>  eonris. 
it  would  he  well  to  take  down  this  pro- 
|)osed  bill  of  the  National  Retail  Dry 
G'kmIs  Association  and  see  if  it  ths's  noi 
effecinally  accomplish  that  which  tlie 
merchants  of  the  country  in  general  so 
earnestly  demand. 

BOUND  TO  ADVERTISE 

N.  Y.  Suffragists,  Blocked  on  Car  Cards, 
Use  I.apboards  and  “Sandwiches” 

One  phase  of  the  campaign  in  favor 
of  woman  suffrage  in  New  York  has  beim 
tlie  development  of  friction,  this  week, 
between  the  suffragist  boomers  and  tli" 
firm  of  Ward  &  Gow,  well  known  tis 
'eontrolling  much  advertising  space  in  the 
subway  and  elevated  trains  and  stations. 

So  acute  did  the  situation  become  on 
Tne.s<lay  that  Mrs.  Norman  de  R.  White- 
house  sent  a  letter  to  the  Public  Service 
Commission,  as  follows: 

I  wish  to  nsk  for  a  hearing  before  your 
eommission  In  order  to  enter  a  coniidaiiit 
ag:iinst  Ward  &  Gow  as  having  diseriiiiini- 
niiled  Hg.ainst  the  Press  and  Pnhlielty  Conn- 
eil  of  the  Empire  State  Campaign  Commit¬ 
tee  in  regard  to  taking  advertisements  to 
lie  placed  In  the  subway  and  elevated  sta¬ 
tions.  Ward  &  Gow  were  first  approaeliod 
some  months  ago  and  refused  to  consider 
any  proposition  In  regard*  to  suffrage  adver¬ 
tising,  saying  that  It  was  their  polley  to 
lake  no  political  advertisements. 

Subsequently,  the  West  Disinfecting  Com¬ 
pany,  known  as  “C.  N.,’’  offered  the  Press 
and  Publicity  Council  the  use  of  tlieir 
spaces  for  suffrage  advertising  matter  the 
last  week  of  the  campaign,  on  condition 
tliat  they  should  be  given  credit  for  the 
gift.  Ward  &  Gow  refusi-d  to  allow  tlie 
West  Disinfecting  Company  to  donate  the 
spa'-p  in  the  manner  proposed. 

Mr.  Cohen,  manager  of  Ward  &  Gow, 
stat'Kl  to  Thk  Editor  and  Pubi.isiikk  in 
regard  to  the  foregoing:  “The  ladies  are 
mistaken.  We  were  willing  to  sell  them 
anything  that  we  had  to  sell,  but  we 
eoiildn’t  sell  them  what  we  didn’t  have.” 

As  an  offset  to  the  alleged  anti-suf¬ 
frage  “eaptiire”  of  subway  and  elevated 
advertising  space,  lapboards  to  be  car¬ 
ried  ill  subway  travel  by  women,  and 
sandwiehes  to  be  worn  by  men  paraders 
at  subway  and  elevated  entranees,  were 
approved. 

Mrs.  .John  Blair,  who  devised  the  lap- 
Imard  plan,  said  that  she  would  travel 
lip  and  down  Manhattan  a  whole  day  in 
the  subway  carrying  a  lapboard  urging 
men  to  vote  “Yes.”  Miss  Ethel  Lloyd 
Patterson  and  Miss  Theodora  Bean  de¬ 
clare  d  themselves  in  on  that  scheme. 

Enough  other  volunteers  apiieared  to 
supply  every  subway  train  with  lajiboard 
bearers,  so  (hat  in  tlie  ehising  days  of 
the  campaign  strap  liangers  arc  seeing 
lapboards  staring  af  them  from  the 
knees  of  well-dressed  women,  informing 
them  that  anti  arguments  are  folderol 
and  urging  them  to  vote  “Yes.” 


CHANGES  ON  NEW  YORK  MAIL 

Mr.  Badger  Becomes  Circulation  Man¬ 
ager  and  Mr.  Gunnison  Assistant. 


Walter  S.  Badger  is  now  circulation 
manager  of  the  New  York  Mail.  His  pre¬ 
vious  con¬ 
nections  were 
witli  tlie  1.08 
Angeles  Tri¬ 
bune  ( four 
years),  St. 
Louis  Post- 
Dispatch,  St. 
.J  o  s  e  p  li 
News  -  Press, 
B  a  1 1  i  m  ore 
Sun  and  New 
Orleans 
Item.  Charlie 
M.  Gunnison 
is  now  as¬ 
sistant  cir- 
c  u  1  a  t  i  o  It 
manager  of 
the  Mail,  in 
W.  S.  Badger.  charge  of  de¬ 

livery.  H  c 

was  formerly  with  the  San  Francisco 
Bulletin,  Denver  Post,  Denver  Times 
and  New 
York  Globe, 
and  was  re¬ 
cently  siip- 
e  r  intendont 
of  magazine 
delivery  for 
the  Interbor¬ 
ough  News 
Company. 

Earl  Jones 
succeeds  him 
with  the  In- 
t  e  r borough, 
having  pre¬ 
viously  been 
with  the 
Globe. 

'Phe  Editor 

A  X  D  PUB- 
i.i.sHEK  is  al-  Charles  Gunxisox. 
ways  glad  to 

sm*  young  men  ‘‘moving  up”  as  well  as 
older  men  continiiiiig  to  “make  good.” 


EFFICIENT— INTELLIGENT” 


Miss  Margaret  Wilson  Compliments  Miss 
Traver  of  the  Erie  (Pa.)  Dispatch 

The  Erie  (Pa.)  Dispatch  of  Sunday 
last  printed  at  the  head  of  its  editorial 
page  the  following  letter  from  Mrs.  A. 
IT.  Roth,  recording  secretary  of  the 
Woman’s  Club  of  that  city: 

I.est  It  may  not  otherwise  be  brought  to 
your  attention.  I  take  this  opportunity  to 
apprise  you  of  the  compliment  which  was 
paid  to  your  paper  by  Miss  Margaret  Wil¬ 
son  In  the  brief  Informal  address  which  she 
made  to  the  women  of  Erie  who  met  her 
at  luncheon  at  the  Lawrence  hotel  today. 
Miss  Wilson  spoke  on  the  Community  Cen¬ 
ter  Movement,  and  she  said.  In  part :  “In 
one  respect,  at  least,  I  think  Erie  is  the 
most  fortunate  city  I  have  ever  visited. 
5'ou  have  In  your  city  the  most  efficient  and 
intelligent  newspaper  woman  I  have  ever 
met,  one  who  understands  the  meaning  of 
democracy.  Miss  Traver  is  the  first  news- 
[laper  woman  with  whom  I  have  oome  In 
contact  who  grasped  my  meaning  and 
wrote  It — oh.  Infinitely  better  than  I  spoke 
It !  I  wish  to  congratulate  the  Dispatch, 
and  also  the  women  of  Erie,  on  having  as 
their  representative  on  the  press  so  com¬ 
petent  and  broadminded  a  woman." 

Miss  Wilson,  in  these  remarks,  only 
voiced  the  sentiments  of  hundreds  of  Erie 
women  who  have  realized  and  appreciated 
the  service  the  Dispatch  has  given  to  their 
Interests  along  the  many  lines  In  which 
they  are  working. 


Hats  Off,  Gentlemen! 

New  York  and  a  few  other  states  arc 
to  vote  on  woman  suffrage  on  November 
2— but  if  the  United  Press  staff  in  Texas 
had  their  way  about  it,  the  men  would 
hand  the  vote  right  over  to  the  fair 
ones  imniedintely. 

When  Gen.  Huerta  skipped  out  of  New 
York  there  were  all  sorts  of  reports  as 
to  his  whereabouts.  It  remained  for  a 
twenty-two-year-old  society  editress. 
Miss  Fannie  Mae  Rucker  of  the  Live- 
wire  Daily  Panhandle  at  Amarillo,  Tex., 
to  locate  him. 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


545 


SECRECY  DOES  HARM 


‘Publicity  Is  the  Cure  for  Many  of  the 
Ills  from  Which  the  Country  Has  Been 
Suffering,”  Says  the  Head  of  the  U.  S. 
Steel  Co. — Great  Change  in  Attitude  of 
“Big  Business.” 


A  million  dollar  advertising  campaign, 
stimulating  a  demand  for  steel  pr^ucts 
and  opening  new  selling  fields,  was  urged 
as  a  cure  for  business  depressions  by 
George  H.  Jones  of  Chicago  before  the 
American  Iron  and  Steel  Institute  in 
session  in  Cleveland  last  week.  He 
talked  on  ‘‘Under-Advertising  of  the 
Steel  Business.” 

His  address  and  that  of  Judge  Elbert 
II.  Gary,  chairman  of  the  board  of  di¬ 
rectors  of  the  United  States  Steel  Cor¬ 
poration  and  president  of  the  institute, 
who  spoke  on  “I'ublicit.v  in  Business 
Methods,”  were  well  received. 

“There  is  no  industry  that  is  so  lack¬ 
ing  in  progressiveness  in  the  most  mod¬ 
ern  method  of  stimulating  trade  as  the 
steel  business,”  said  Mr.  Jones.  “More 
money  is  spent  in  advertising  tooth 
paste  in  this  country  than  in  advertising 
steel  products.  Steel  men  can  pave  the 
way  to  make  depressions  less  severe  by 
stimulating  a  demand  for  steel  products. 

“The  badge  of  sanity  ttday  is  the 
ability  to  co-operate.  Competition  may 
have  been  the  life  of  trade  once,  but  it 
is  no  longer,  ('oinpetition  be<’aine  stii- 
cidal  when  the  inventive  genius  of  .\mer- 
ica  devised  machines  that  would  manu¬ 
facture  beyond  present  economic  wants.” 

A  CUSTOM  DISAPPROVED. 

Judge  Gary  opened  his  address  with 
a  comment  on  the  statement,  “The  Pub¬ 
lic  Re  Damned.”  He  said  he  doubted 
if  it  had  been  used  by  the  person  to 
whom  it  was  attributed,  but  declared 
that  the  sentiment  of  the  phrase  had 
actuated  the  conduct  of  many  business 
men.  ‘  He  spoke  of  the  change  of  senti¬ 
ment  in  the  last  few  years  and  said 
that  business  had  been  antagonized  by 
this  attitude,  which  now  was  changing 
l»ecause  of  publicity.  “If  the  public  is 
approached  in  a  fair  spirit,  it  will  gen¬ 
erally  reciprocate,”  he  said. 

“It  is  not  practicable  to  determine  a 
standard  for  publicity  which  is  exact  and 
applicable  to  all  cases.  Circumstances 
and  conditions  must  be  considered;  but 
a  general  rule  may  be  stated  thus: 
There  should  be  published  whatever  of 
business  matters  the  )aibli<'  is  legally  en¬ 
titled  to  know  and  also  whatever  may 
affect  the  public  interest  and  may  be 
exposed  without  detriment  to  the  cor¬ 
poration  or  individual  concerned. 

I.EOISI.ATIOX  UEGAIIDI.NO  PUBl.K  ITY. 

“Legislation  or  administration  of  laws 
or  any  practice  of  governmental  agen¬ 
cies  that  seeks  to  go  further  than  this 
rule  is  vicious  and  shotild  be  condemned. 
I  believe  thoroughly  in  publicity,  so  far 
as  it  is  practicable  and  proper.  We 
should  not  be  like  owls. 

“However,  during  the  present  decade 
there  has  been  a  pronounced  change  in 
the  attitude  of  large  busin<>ss  interests 
concerning  the  disclosure  of  facts  and 
figures  to  the  general  public.  Many 
now,  voluntarily  and  without  the  re¬ 
quirement  of  law,  make  regular  and 
complete  reports  .so  that  any  one  in¬ 
terested  may  know  the  icsults  of  the 
business  and  the  general  policy  of  the 
company. 

"And  what  fidlows?  It  will  not  be 
<pieationed  that  the  great  business  in¬ 
terests  of  the  country  have  iM-en  bene¬ 
fited  by  this  change  in  disposition  toward 
the  public  which  has  become  less  dis¬ 
trustful  of  capital  and  its  controlling 
influences.  It  has  been  more  con.siderate 
of  the  rights  and  claims  of  those  en¬ 
gaged  in  great  enterprises  and  less  in¬ 
clined  to  listen  to  the  plea  of  dema¬ 
gogue. 

“Is  it  too  much  to  urge  that  from 
every  standpoint  it  pays  the  business 
•nan  or  any  man  possessed  of  informa¬ 
tion  which  affects  the  public  weal,  to  dis¬ 
close  the  same  so  far  as  practicable  and 
reasonable?  Is  it  too  much  to  insist 
that  publicity  is  the  cure  for  many  of 


the  ills  from  which  the  country  has  been 
suffering  in  the  past?  Publicity  has 
never  done  as  much  harm  as  secrecy.” 


-MR.  GOODWIN’S  CAREER 


New  Manager  of  Shreveport  (La.)  Times 
a  Man  of  Wide  Newspaper  Experience. 

Last  week’s  Editor  and  Publisher  an¬ 
nounced  the  change  of  Thomas  O.  Harris 
from  the  managership  of  the  Shreveport 
(La.)  Times  to  the  head  of  the  Evening 
.loiirnal  of  the  same  city. 

Thomas  B.  Gowlwin,  who  sutn-eeds  .Mr. 
Harris  on  the  Times,  has  had  a  varied 
and  successful  newspaper  career,  dating 
back  to  18!>d,  when,  as  a  school  boy,  he 
began  reportorial  work  on  the  Nashville 
-Vmerican.  He  was  s(d)se(|uently  <'il.v 
editor  and  news  editor  of  that  itajier, 
leaving  it  at  the  close  of  the  Spanish- 
•tmerican  war  to  go  to  the  Atlanta  Jour¬ 
nal,  where  he  remained  for  less  than  one 
year,  being  called  back  to  Nashville  to 
accept  the  position  of  managing  editor  of 
the  Nashville  Daily  News,  an  afternoon 
paper  which  was  launched  in  I'.MW).  He 
was  subsequently  editor  and  then  general 
manager  of  that  newspaper,  whose  sus- 
liension  was  brought  about  by  ils  purchase 
by  the  Nashville  Banner  in 

Mr.  Goodwin  next  became  news  editor 
of  the  Atlanta  Daily  News  and  later  on 
editor  of  the  Paducah  News-Democrat. 
From  the  latter  viosilion  he  was  called  to 
Atlanta,  in  lt¥H5,  to  become  managing 
editor  of  the  Atlanta  Georgian,  estab¬ 
lished  April  2!}  of  that  year  by  Fred  L. 
Seely.  One  year  later  he  was  made  gen¬ 
eral  manager  of  that  pajier.  and  he  con¬ 
tinued  in  that  capacity  until  ItktS.  when 
he  was  offered  a  berth  on  the  New  York 
.Vmerican  by  .John  Temple  Graves,  who 
had  just  been  made  its  editor-in-chief. 

From  New  York  Mr.  Goodwin  went  to 
New  Orleans  as  news  editor  of  the  Hem. 
shortly  after  the  purchase  of  that  i)aper 
by  Fred  I.  Thomi)son  and  .lames  .M. 
Thompson.  From  that  paper  he  went  to 
the  Cincinnati  Post  as  news  editor,  where 
he  remained  until  1010,  leaving  Cincinnati 
to  become  managing  editor  of  the  Bir¬ 
mingham  News,  which  had  been  only  re¬ 
cently  pur<-hased  by  Victor  H.  Hanson 
and  Frank  P.  Glass.  He  continued  with 
the  News  until  1012.  when  he  returned 
to  the  Atlanta  Georgian  as  managing  e<li- 
tor,  in  which  position  he  continued  for 
a  few  months  after  M’.  R.  Ilearst’s  pur¬ 
chase  of  that  newspaper  from  Mr.  Seely. 
From  the  Georgian  he  went  back  to  the 
Birmingham  News  as  managing  editor, 
and  after  a  sh<»rt  term  in  that  position, 
was  offered  a  post  on  the  New  Orleans 
States,  of  which  Robert  Ewing  is  owner 
and  publisher.  .Mr.  Ewing  is  also  owner 
and  publisher  of  the  Shreveport  ’I'iraes; 
and  recently,  when  the  position  of  mana¬ 
ger  of  the  latter  newspaper  became  vacant. 
Mr.  Ewing  transferred  Mr.  Goodwin  to 
his  present  post. 

Mr.  Goodwin  is  to  have  as  his  assistant 
.John  Ewing,  formerly  circulation  mana¬ 
ger  of  the  New  Orleans  Daily  States. 
'ITie  latter  is  the .  son  of  Col.  Robert 
Ewing.  He  is  a  graduate  of  the  Vir¬ 
ginia  Military  Institute.  His  fellow  em¬ 
ployes  on  the  States  gave  him  a  banquet 
as  an  expression  of  their  good  will. 


THE  COUNTRY  EDITOR 

He  might  have  been  a  millionaire. 
•Vncl  won  financial  fame. 

Or  sat  In  a  director’s  chair. 

Had  money  been  his  aim; 

He  chose  Instead  to  spend  his  years 
In  service  poorly  paid. 

.\nd  with  the  paste  pot  and  the  shears 
\  humble  living  made. 

He  chronicled  the  town's  events-- 
The  local  goings-on  : 

His  fellow  townraen's  hopes  and  bents 

Inspired  his  lexicon. 

lie  felt  the  public  pulse  that  heat 

.Vround  him,  and  he  tried 

To  make  his  little  country  sheet 

A  thing  of  local  pride. 

Tbiselfishly.  with  all  his  heart. 

He  strove  but  to  upbuild 

His  town,  of  which  he  was  a  part, 

With  great  ambition  filled. 

He  spoke  well  of  his  fellow  men  ; 

H.»  praised  when  piaise  was  due; 

He  wielded  but  a  kindly  pen. 

And — no  reward  be  drew. 


70%  INCREASE! 

•^HAT  is  a  pretty  good  indication  of  the 
^  return  of  business  confidence  and 
renewed  activity. 

When  general  advertisers  see  that  the  sun  shines 
on  four  sides  of  everything,  they  become  encouraged 
to  reach  out  for  more  business. 

Knowing,  as  they  do,  that  the  NEW  YORK 
AMERICAN  is  one-fourth  of  the  Advertising  Sun  in 
the  New  York  territory,  it  is  one  of  the  first  news¬ 
papers  they  use  to  get  more  business. 

General  advertisers  have  given  more  money  by 
70' ,  to  the  NEW  YORK  AMERICAN  so  far  this 
Fall  than  they  did  in  the  same  period  of  1914. 

They  have  shown  a  preference  for  the  NEW 
YORK  AMERICAN  because  they  know  its  readers 
give  immediate  impetus  to  their  business  by  buying 
their  wares  in  great  quantities. 

Advertisers,  through  long  association  with  the 
NEW  YORK  AMERICAN,  have  learned  that  its 
readers  can  be  depended  upon  to  give  them  good 
cheer  and  patronage  when  they  are  pessimistic,  and 
that  they  sustain  their  optimism  through  a  longer 
period  than  the  readers  of  any  other  paper. 

This  attitude  is  directly  traceable  to  the  belief 
on  the  f>art  of  the  readers  of  the  NEW  YORK 
AMERICAN  that  it  is  their  duty  to  make  its  adver¬ 
tisers  prosperous.  They  know  they  have  the  power 
to  make  successful  any  business  advertised  in  the 
NEW  YORK  AMERICAN,  and  they  exercise  that 
power  out  of  pure  loyalty  to  the  paper. 

It  is  a  fact,  based  on  a  1 9  year  experience,  that 
NEW  YORK  AMERICAN  readers  are  very  respon¬ 
sive  to  advertising.  Which  is  why  advertisers  find 
that  their  money  invested  in  its  advertising  columns 
yields  them  a  very  big  dividend. 
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THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


In  PITTSBURGH 

Our  Competitors  are  amazed  at  the 
nowth  in  Circulation  and  Advertising 
being  made  by 

The  Post  N  The  Sun 
WHY? 

Because  The  Pittsburgh  Post  and  The 
Pittsburgh  Sun  are  today  the  best  news¬ 
papers  in  Pittsburgh.  The  most  wide¬ 
awake,  up-to-date  Daily  papers  ever  pub¬ 
lished  in  that  city,  and  the  great  public 
is  realizing  the  fact  more  and  more  every 
da/. 

CONE,  LORENZEN  &  WOODMAN, 
Special  Representatives 
New  York.  Detroit.  Kansas  City.  Chicago. 


TI1[  NEW  ORLEANS  ITEM 

Accepts  advertising  on  the  ab¬ 
solute  guarantee  of  the  largest 
net  paid  daily  circulation  of  any 
New  Orleans  newspaper  or  no 
pay. 

THE  JOHN  BUDD  COMPANY 
Advertising  Representatives 
New  York  Chicago  St.  Louis 


USE 

UNITED 

PRESS 

FOR 

Afternoon  Papers 

General  Office*.  World  Bldg.,  New  Yerk 

There  is  a  real  demand  for 

DAILY  LASHIONS 

We  offer  a  combination  line  and 
half-tone  feature — in  both  1  and 

2  col. 

Photos  by  Joel  Feder — Sketches 
by  Ethel  Demarest. 

THE  INTERNATIONAL  SYNDICATE 

Features  for  Newspapers 
Established  ISM  Baltimore,  Md. 

Circulation  Features 

All  Big  Business  Getters 

Maps  and  Charts,  Needle  Books,  Foun¬ 
tain  Pens,  Dictionaries,  Sewing  Awls, 
Carving  Sets,  Sewing  Sets,  Spring  Ten¬ 
sion  Shears,  Electric  Lanterns,  Valuable 
Paper  Wallets  and  Pocket  Knives. 

Can  Supply  Anything  You  Want  in 
the  Premium  Line 

Write  for  Descriptive  Catalog 
and  Quantity  Prices 

S.  BLAKE  WILLSDEN 

Premium  and  Advertising  Specialties 

1606  Heyworth  Bldg.  Chicago 

HOLLISTER’S  CONTESTS 
PRODUCE  RESULTS 

Below  is  shown  our  records  on  six 
campaigns  in  different  parts  of  the 
United  States.  BecfipU. 

Un  Angela  Tina,  les  Angela,  Cal. .  .$67,970.00 

Coarter-Janmal,  LouisrlUe,  Ky .  60,000.00 

Tbe  Exprea,  8sn  .tntonlo,  First  Contot.  50,000.00 
Tlie  Exprea,  San  Antonio.  Second  Contest  78,000.00 
Deseret  News,  Sslt  Lskr  City.  Utsb. ...  83,000.00 

Cspltal-Nevs,  Botse.  Idaho .  22,000.00 

Nees-Conria,  Chsriestoo,  8.  C .  25.000.00 

SO/Xn  new  subscribeis  were  secured  for 
the  above  papers.  If  you  want  more  cir¬ 
culation  call  upon  our  old  established 
dependable  organization. 

THE  NOtTH  EASTEBH  CIRCUUTION  CO. 

C.  B.  HOLUSTEB,  Gen.  Mgr. 

DAVEHPOBT,  IOWA. 

SPOKANE  AD  CLUB  GROWS  MR.  EDMUNDS’  PICTURE  ALONG  THE  ROW 


Better  Financial  Condition,  Likewise— 
Good  Advice  to  Carrier  Boys 

Spokane.  Wash..  October  2-3. — Will¬ 
iam  K.  Shissler,  new  president  of  the 
Spokane  .\d  Club,  was  greeted  in  his 
official  capacity  at  this  week’s  meeting. 
The  retiring  president.  Dr.  H.  S.  Cleni- 
iner.  was  presented  with  a  silver  en¬ 
graved  plate  inclosed  in  a  velvet-lined 
sealskin  fold  la-aring  a  life  nieinlK'rship 
in  the  cliih.  J.  .J.  Schiffner  received  a 
silver  cup  as  a  reward  for  having  man- 
ag«*d  the  largest  meeting  of  the  past  year, 
while  Maiiric»>  Wittinghani  was  awarded 
a  similar  iirize  for  the  la'st  attendance 
rei-ord. 

A  finani'ial  re|H>rt  for  the  year  ending 
t  Ictolw'r  1!*  was  r€*ad  by  W.  K.  Ude  for 
ti  e  auditing  (‘ommittee.  showing  that  lia¬ 
bilities  amounting  to  -$1.2-48  a  year  ago 
have  now  la'cii  reduc<*d  to  $28(t.  Collec¬ 
tions  this  year  were  $3,027  as  against 
$2,370  last  :  and  active  memliersbip  has 
grown  from  234  to  277. 

’I'lie  S|Mikesman-Iteview  is  carrying  on 
a  ipiiet  campaign  of  education  among  its 
carrier  boys  by  means  of  a  series  of  cards 
la'aring  mottes's  encouraging  first-class 
service.  These  are  placed  conspicuously 
near  the  window  at  which  the  Isiys  settle 
wi  h  the  lasbier  and  have  had  a  iiotiis'- 
able  effei't  in  helping  to  keep  the  delivery 
fons'  keyeil  up  to  a  high  jioint  of  effi¬ 
ciency.  The  following  are  some  of  the 
statements  usihI  : 

Every  iiaper  folileil  on  ever.v  porch  in 
front  of  the  door  every  day.  That  means 
perfect  delivery  every  day  of  the  year.  Yon 
can  do  It. 

A  satisth'd  suhscrllwr  pa.vs  liest.  Perfect 
delivery  and  promptness  with  your  collec 
tions  will  satisfy  aii.v  subscriber. 

Pi-opie  i»ay  for  service  -  whether  for  gro¬ 
ceries.  milk  or  newspapers.  The  fellow  who 
gives  the  service  gets  the  business. 

Itusiness  Is  sensitive  and  must  be  well 
tn'ated. 

If  you  can't  |iut  .vour  whole  heart  into 
your  work.  quit.  Ihm't  stand  in  the  way 
of  some  other  fellow  who  has  ambition. 

No  matter  how  unreasonable  or  abusive 
a  suliscriher  may  be,  don’t  lower  yourself 
to  his  |>lane  by  arguing. 

Stoddard  King,  of  the  Sis(kc:-man-Ue- 
view’s  eilitorial  staff,  is  recedving  sub¬ 
stantial  royaltii's  from  a  song  entitle<l 
“There’s  a  lAUig.  I»ng  Trail.’’  luiblished 
by  West  &  Company  of  I/uidon.  and 
issued  in  .\nierica  by  Witmark  &  Sons. 
New  York.  King  is  author  of  the  words, 
which  were  set  to  music  by  a  student  at 
Columbia  University.  Thotigh  issued  be¬ 
fore  the  war.  the  song,  like  “'Pipperary.’’ 
has  isime  into  its  own  through  its  ai>i»eal 
to  sentiments  arousiul  by  the  stirring 
events  of  the  last  year.  .Vnother  song, 
••.Vbdullab,’’  by  the  same  authors,  has 
also  Immui  iuiblishial  in  Guidon. 

SEEIN(;.THE  WAR  NEAR  TO 

Correspondent  Clark  Tells  National  Press 
Club  of  His  Experiences 

Wa.siiixuton,  Dctola-r  27.  .Vt  the  Na¬ 
tional  Press  Club  last  Saturday  night 
hidwanl  K.  Clark,  Washington  corresiion- 
dent  of  the  Chicago  Kvening  Post,  gave 
I  he  memliers  and  their  guests  some  of  his 
IM'rsonal  exiierienci's  during  the  three 
months  he  siient  in  the  war  /.one.  lie 
told  of  the  visits  to  a  big  camp  of  (Jer- 
man  jirisoners  in  England,  to  one  of  the 
“forbidden  cities’’  on  the  channel,  and 
to  the  training  canqis  at  .Aldershot  and 
Salisbury. 

He  de-scrihed  battle  conditions  as  the 
<*orrespondents  are  allowed  to  experieiici* 
them,  saying,  however,  that  no  matter 
how  willing  a  man  might  lie,  if  willing¬ 
ness  is  coiK'eivable  under  such  circtim- 
stances,  he  is  not  allowed  if  it  can  be 
hel|K‘d,  to  get  under  rifle  fire. 

Mr.  Clark  paid  a  tribute  to  the  work 
in  h^ngland  of  Edward  tJ.  Ixiwry,  for 
years  the  AVashington  corresimndent  of 
the  New  York  Evening  Post,  and  now  is 
connected  with  the  .American  Embassy. 
Ilis  duties  are  to  look  after  the  welfare 
of  the.  German  prisoners,  the  interned 
(Jermans,  and  to  do  all  other  things 
which  |)roi>erly  can  be  done  for  the  sub- 
jec'ts  of  Germany  residing  or  imprisonetl 
in  the  land  of  an  enemy. 


Likeness  of  the  Man  Who  Helped  Largely 
In  Securing  Carranza’s  Recognition 
As  stated  in  last  week’s  Editob  and 
Pl’blisuer.  George  L.  Edmunds,  of 
AA'ashington,  formerly  a  member  of  the 
bureau  staff  of  the  New  York  Sun  in  that 
Cit.v,  and  assoidateil  in  an  advisory  ca- 
l»acity  with  the  publicity  bureau  of  the 
Republican  Congressional  Committee  dur- 


Georce  L.  Edmunds. 

ing  the  1!H4  campaign,  conducted  a  very 
suisessfiil  i»ress  camimign  for  r«*cognition 
of  Gen.  Carranza’s  government  from  the 
.Mexican  Emba.ssy  offices  in  AA’ashington. 

•A  lot  of  other  facts  were  jirinted  about 
him — but  not  his  iiicture.  To  make  “full 
measure,’’  that  is  given  today. 

BRISK  VIGILANCE  SPIRIT 

The  Movement  to  Crush  Fake  .Advertis¬ 
ing  Seems  Country-Wide 

The  Town  Criers’  tlub  of  St.  Paul, 
Minn.,  has  started  an  active  advertising 
vigilance  movement  in  co-operation  with 
local  retailers  through  the  retail  division 
of  the  Association  of  Commerce.  “The 
vigilance  movement  is  not  aimed  toward 
the  prosecution  of  offenders,  but  rather 
to  their  education,’’  says  Pres.  C.  E. 
1.4»wrence.  “It  lias  lK*en  proved  again 
and  again  that  truthful  advertising  pays 
iH'st.  It  is  necessary,  however,  to  have 
an  organi/ation  of  advertisers  who  will 
work  togellier  to  enforce  the  principle 
of  trntli  in  advertising.” 

Fake  advertisers  and  persons  who 
swindle  the  public  by  tlie  sale  of  inferior 
articles  in  temporary  stores  will  lie  in¬ 
vestigated  hy  tlie  Philadelphia  Chamber 
of  Commerce.  Tlie  members  of  the  or- 
gaiii/ation  will  la*  kept  informed  regard¬ 
ing  the  activities  of  such  swindlers.  The 
matter  will  come  under  the  charities 
luircan.  now  laung  organized. 

The  day  of  the  ‘fake”  advertisement 
has  ].assed.  according  to  AA'illis  M.  Haw¬ 
kins  of  Kansas  City,  aii  advertising  ex- 
]M-rt,  who  was  the  principal  speaker  at 
the  first  dinner  of  the  St.  .Toseph  (Mo.) 
-Advertising  Chib  recently.  “The  ad¬ 
vertising  world  has  taken  Truth  as  its 
emblem,  and  is  constantly  striving  to 
bring  advertising  to  the  liigliest  stand¬ 
ard.’  be  said.  “Closer  eo-operation  .lie- 
tweeii  the  buyer,  seller  and  producer  of 
a<lvertl->ing  has  made  this  possible.  Mr. 
Hawkins  deserilied  the  activity  of  the 
vigilance  committees  of  the  As.sociated 
-Advertising  Clubs  of  the  W’orld.  and  how 
they  trace  out  tlio-e  who  use  untruth¬ 
ful  advertisements,  and  show  them 
where  they  are  wrong. 

Dcs  Moines  (la. I  ailvertising  men  have 
in<-or|Mirated  an  organization  to  watch 
fraiiiliilcnt  advertising.  The  corporate 
name  is  the  Associatisl  A'igilance  Com¬ 
mittee  III  Iowa  and  it  is  capitalized  at 
.'Slll.iNMi.  T.  AA’.  Le(,>natte  is  president; 
George  Mercer,  secretary;  .1.  K.  Elwell, 
vice  prcsiiieiif ;  C.  E.  Erickson,  treasurer. 
’Pile  articles  declare  that  the  corporation 
has  been  formed  for  the  purpose  of 
supplying  data  and  information  pertain¬ 
ing  to  and  conni*cted  with  the  advertis¬ 
ing  copy  used  in  general  merchandise  ad¬ 
vertising. 


HOW  IT  WORKS 

Advertising, 

Experts  state. 
Brings  in  money 
AA’hen  it’s  straight. 
AV’hen  it’s  crooked 
It  supplies — 

Not  a  cent,  when 
Folks  get  wise. 


TWO  CITB  STORIES 

Some  old-timers  were  telling  stories 
about  cub  reporters  the  other  night,  and 
two  of  them  were  as  follows ; 

AA'hen  the  New  York  Star  was  in  exis¬ 
tence  it  was  the  organ  of  'J’ammany  Hall, 
and  everything  touching  on  and  apper¬ 
taining  to  the  organization  was  “Must” 
copy.  Oue  night  a  prominent  member  of 
the  general  committee  expired  and  Cal 
Tracy,  the  editor,  told  tlie  man  in  charge 
of  the  night  desk  that  he  wanted  a  first 
class  obituary  written.  It  so  happened 
that  the  only  man  in  the  office  at  the 
time  was  a  cub,  and,  as  it  was  growing 
late,  he  was  hustled  out  on  the  assign¬ 
ment. 

An  hour  or  so  went  hy,  and  the  city 
editor  was  growing  nervous,  and  then  in 
came  the  cub.  “Did  you  get  a  good 
story ■/■’  shouted  the  cit,v  editor.  “No,” 
answered  the  cub,  “I  didn’t.”  “AA’hy  in 
hell  didn’t  you?”  howled  the  city  boss. 
•‘I’ll  tell  you.  sir,”  replied  the  cub. 
“AA’hen  1  got  up  to  the  house  I  saw  crepe 
on  the  door  knob.  I  knew  the  people 
were  grief-stricken,  and  I  didn’t  have  the 
heart  to  ring  the  bell  and  disturb  them !” 

In  the  days  before  the  telephone,  when 
Flatbush  was  a  sort  of  a  howling  wilder¬ 
ness,  a  youth  who  resided  there  covered 
the  sec'tion  for  all  the  New  York  papers, 
and  it  didn’t  keep  him  very  busy  at  that. 
One  night  there  was  to  be  an  important 
meeting  of  the  vestry  of  a  certain  church, 
and  the  Flatbush  correspondent  was  told 
by  ilie  Tribune  to  cover  it. 

.No  coiiy  came  from  him  on  the  night 
of  the  meeting,  and  when  he  next  visited 
tl'.e  Tribune  city  room,  he  was  asked  why 
he  had  not  covered  the  meeting.  “It 
didn’t  take  place,”  he  said.  “How  was 
that?”  asked  the  city  editor.  “AYell,” 
cxiilained  the  cub,  “a  goat  somehow  or 
other  got  into  the  church,  smashed  things 
u]!,  knocked  one  deacon  down,  and  was 
chased  hy  another  for  a  mile  or  so.  All 
the  vestry  joined  in  the  chase  and  were 
so  exhausted  when  it  was  over  that  the 
meeting  was  postponed.  As  it  wasn’t 
held,  of  course  there  was  nothing  to 
write  about.” 


THE  WALL  STREET  AUTIHRAT 

'I’his  is  the  time  that  the  AA’all  Street 
rejiorter  can  afford  to  haik  with  s<‘orn  on 
the  war  »•orres|S)nde.nts.  iiolitical  writers 
and  even  the  football  exiierts.  Little 
over  a  year  ago  AVall  Street  was  like  a 
tomb,  and  the  AA’all  Street  scribe  filled 
in  time  covering  ))olice  courts  and  writing 
obituaries.  Now  he  is  it — juggling  with 
million  dollar  trnnsai  tions  every  minute, 
while  the  whole  staff  liegs  him  to  pul 
them  wise  to  war  brides,  babies,  and 
other  good  things. 


HARD  LINES 

It’s  DO  wonder  the  editors  of  German- 
American  paiiers  look  somewhat  shop¬ 
worn.  Telling  us  how  much  Germany 
loves  us,  and  then  having  to  explain  how 
in  spite  of  this  di*ep  affection  her  agents 
are  trying  to  blow  up  our  ships  and 
factories,  is  no  editorial  ■  cinch. 


CALLING  FOR  CASH 

The  Call  neeils  ten  thousand  dollars  to 
keep  itself  afloat.  Let’s  hope  it  gets  it. 
Hate  to  see  any  imper  go  under.  The 
(’all  is  a  Socialist  organ,  but  the  Social¬ 
ist  party  has  some  good  things  alniut  it. 
One  is  that  it  does  not  have  to  change  its 
lilatform  every  year. 


I’REPAREDNESH 

In  the  plate  iilants  cuts  of  (’upid 
Now  have  all  the  call. 

Ev’ryliody  knows  the  reason — 
Wilson — that’s  all. 

Tom  W.  Jackson. 
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IS  KING’S  PRINTER  NOW 


Mr.  May  an  Investor  Only 
.As  a  result  of  the  recent  reorganiza¬ 
tion  of  the  Davenport  (la.)  Democrat 
and  Leader,  Charles  H.  May,  one  of  the 
stockholders,  directors  and  vice-president 
of  the  company,  who  is  also  general  sales 
manager  of  the  Thompson  Type  Machine 
('oinpany,  will  not  be  active  in  the  man- 


Editor  Wilgress,  of  the  Brockville  (Ont.) 
Times,  (Tets  Important  Appointment — 
C.  P.  A.  Sending  Out  Standard  Circula¬ 
tion  and  Information  Forms — Drowning 
.  of  Alan  Gillies — News  Notes. 


Toko.m'o,  October  1115. — Arthur  Wil 

gress.  editor  and  projirietor  of  the  Krock- 
'ille  Times,  has  received  the  upi>uintmeut 
of  King’s  Printer  for  the  Province  of 
Ontario,  an  office  that  has  been  vacant 
for  some  months.  1 1  is  selection  for  the 
position  will  necessitate  his  removal  to 
Toronto,  where  he  will  have  charge  of 
all  the  contracts  for  printing  entered  into 
hy  the  government.  Mr.  Wilgresa  has  al¬ 
ways  taken  a  prominent  place  among 
l.'anadiaii  newspaper  men.  He  is  a  man 
of  good  education  and  high  literary  at¬ 
tainments,  a  cultured  speaker  and,  withal, 
a  pleasant  companion.  Prior  to  purchas¬ 
ing  the  'rimes,  twenty  years  ago,  Mr. 
Wilgress  was  in  the  banking  business. 

'I'almage  Lawson,  who  was  in  partner¬ 
ship  with  W.  If.  Herman,  manager  of 
I  lie  Saskatoon  Daily  Star,  prior  to  the 
lieginning  of  the  war,  and  who  enlisted 
for  active  service,  has  been  killed  at  the 
front. 


now  has  a  com¬ 
posing  room 
where  its 


MULTIPLE 

MAGAZINE 

LINOTYPE 


Two  Model  9’8  in  the 
Ad  Alley 


battery  can  be  utilized  to  the  greatest 
advantage. 

5  Model  K*s  were  added  when  the 
SUX  moved  and  out  of  30  Linotypes,  27 
are  Multiple  Magazine  Machines. 


MERGENTHALER  LINOTYPE  CO. 

TRIBUNE  BUILDING,  NEW  YORK 
CHICAGO  SAN  FRANCISCO  NEW  ORLEANS 


Frank  D.  Thkoop, 

New  Business  Manager  Davenport  (la.) 
Democrat. 


agement  of  the  newspaper.  He  still  con¬ 
tinues  with  the  'rhompson  Type  Machine 
Company  in  the  same  capacity,  but  his 
connection  with  the  Democrat  and  Leader 
is  only  that  of  an  investor. 


CANADIAN  LINOTYPE.  LIMITED.  TORONTO 


So  many  advertisements  have 
been  written  that  it  often  seems 
impossible  to  put  any  freshness 
of  viewpoint  into  the  advertis¬ 
ing  of  an  old  product. 

But  it  can  be  done.  The  Foley 
Agency  has  “rejuvenated” many 
old  accounts. 

If  you  have  an  account  that 
has  been  “written  out,”  send  for 
samples  of  Foley  copy  that  has 
remedied  cases  like  yours. 


the  last  annual  meeting.  There  are  standard;  J.  S.  Oate,  Ottawa  Journal; 
four  forms  for  the  use  of  dailies,  week-  'p  j  King,  Toronto  World;  F.  Smith, 
lies,  magazines  and  technical  papers,  re-  Toronto  News;  V.  McAreae,  Toronto 
spectively.  The  forms  adopted  include  Mail-  w.  Banks,  Jr..  Toronto  C.lolie: 
practically  all  the  important  features  of  r  McEvoy,  Toronto  Telegram ;  H.  Mc- 
tbe  Audit  Bureau  of  Circulations,  and  Uvov,  Canadian  Press;  John  .Apple- 
many  very  valuable  features  not  m-  Financial  Post,  Toronto;  Mr. 

I'luded  in  the  Bureau  s  forms.  The  addi-  AVebbling,  Newspaper  Sviidicate,  To- 
tional  features  incliide  provision  of  ^onto;  A.  E.  H.  Coo,  Winnipeg  Tele¬ 
physical  data  and  information  regard-  gram;  E.  A.  Blow,  Free  Press.  Winnipeg; 
ing  advertising  rates,  by  use  of  which  Richardson,  Tribune,  Winnipeg, 

an  advertiser  or  advertising  agency  may  Cates,  a  Moose  Jaw  newspaper 

secure  from  a  publication  s  report  prac-  ,„an.  having  sent  ont  a  circular  to  the 
Wcally  all  the  information  regarding  publishers  of  Saskatchewan,  asking  their 
that  publication  that  could  be  desired,  opinion  on  the  advisability  of  holding  a 
Canadian  newspaperdom  mourns  the  Provincial  convention  and  having  re- 
tragic  death  of  drowning  of  Allan  ceived  numerous  favorable  replies,  a 
tllllies.  proprietor  of  the  Lindsay  (Ont.l  meeting  has  been  called  for  November  5 
Daily  Warder,  who  was  upset  from  Rpjrina. 

his  launch  while  on  a  pleasure  trip  Huriiig  the  past  few  weeks  the  Quebec 
on  the  Seugog  river.  Mr.  Gillies  was  Telegraph  has  installed  a  complete  new 
Ixirn  in  Lindsay  and  learned  the  print-  battery  of  typesetting  machines,  replac¬ 
ing  business  in  the  Watchman  in  that  machines  which  have  been  in  use  for 

city.  He  later  worked  on  the  Hamil-  pjjgt  fifteen  years.  The  improvement 

ton  Morning  Post  and  the  Stratford  the  typographical  apjiearance  of  the 
Herald,  becoming  business  manager  of  Telegraph  is  marked. 

the  latter  paper.  A  few  years  ago  he  _ 

returned  to  Lindsay  and  bought  the 

Watchman-Warder,  establishing  the  National  Press  Club  Doing  Things 

Daily  Warder.  He  was  prominently  'Hie  first  of  a  series  of  Thursday  table 

identified  with  the  (Canadian  Press  As-  talks  was  given  at  the  National  Press 
sociation  and  a  past  president  of  the  Club  Thursday,  October  28,  by  Taylor 
Midland  Counties  Branch  of  that  asso-  Holmes,  the  star  of  “Bunker  Bean.”  now 
eiation.  He  was  extremely  popular  with  iilaying  at  the  Belasro  theatre, 
his  brother  publishers.  Hawaiian  music  was  a  feature  at  the 

The  complete  list  of  newspaper  men  at  National  Press  Club  last  Wednesday  eve- 
present  accompanying  the  first  through  ning.  The  performers  were  marksmen 
train  on  the  Canadian  Northern  Railway  who  are  making  a  tour  of  the  United 
from  Eastern  Canada  to  the  Pacific  coast  States  before  returning  to  the  Island 
is  as  follows;  J.  K.  Ohl,  New  York  Her-  Territory  after  engaging  in  the  national 
aid;  E.  Birchall,  New  York  Times;  J.  rifle  match  of  the  militia  and  the  regular 
B.  Shale.  Financial  America ;  F.  .A.  Kois-  branches  of  the  army  service  at  Jackson- 
meyer.  Wall  Street  Journal;  R.  G.  ville.  All  the  members  of  the  troop  were 
Tobin,  Chicago  Tribune;  J.  J.  Brady,  as  expert  with  the  guitar  as  they  were 
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For  Sale 

DUPLEX  mm  NEWSPAPER  PRESS 

Prints  from  type,  4-6-8-10-12-page 
papers,  length  of  page  22^',  7  col¬ 
umns  to  page,  folds  to  half  or  quarter 
page  size.  Speed  up  to  ,4,500  per  hour. 
Press  is  in  good  condition  and  was 
replaced  by  a  Scott  Three-Tiered 
Stereotype  Newspaper  Press.  Write 
for  price. 

Walter  Scott  &  Co. 

Plainfield,  N.  J. 


SPECIFY 

CLINE.  WESTINCHOUSE 

Motor  and  Control 
Equipments 

FOR  WEB  PRESSES 

SPECIAL  MOTOR  DRIVES  FOR 
STEREOTYPE  MACHINES 

UNOTYPE  MOTOR  DRIVES 


CLINE  ELECTRIC  MFC.  CO. 

Fisber  Bldg.,  Chicago 


The 

Automatic  Press  Blanket 

Is  everything  the  name  implies. 
Eliminates  all  tympan  cloth. 

Saves  paper,  time  and  increases  press 
efficiency. 

Write  for  sample  and  descriptive  mat 
ter.  We  are  the  sole  manufacturers 

“Quadity  Goods  Only” 

New  Elngland  Newspaper 
Supply  Co., 


Worcester,  Maas. 


Successful 

Meo  In  ^rerj  walk  of  life  are  all  familiar 
with 

Romeike’s  Press  Clippings 

Among  our  patrons  sre  professions!  snd 
bosinen  men  snd  women,  public  personages 
snd  the  leading  Banks,  Trust  Companies  and 
Corporations. 

Romeike  Clippings 

are  an  Indispensable  adjunct  in  every  bosl- 
nass.  If  you  have  never  used  them,  write 
for  Information  and  terms  today. 

UEHRT  SOKEIKE.  IirC.. 

164-110  Seventh  Ave.,  New  York  City. 


ELBERT  HUBBARD  made 
a  little  journey  to  the  Atlas 
press  clipping  community. 
If  you  want  to  read  of  some* 
thing  new  and  original,  send 
10c.  for  this  Journey,  to 
Charles  Hemstreet,  218  East 
42nd  Street,  New  York  City. 


“ADVERTISING  DID  IT” 


Newspapers  Frankly  Given  Credit  for  Big 
Cincinnati  Business  Success. 

The  aiiiioiiiicenient  has  just  been  made 
ill  Cincinnati  that  the  Dow  and  Weath- 
erhead  drug  companies  have  been  con¬ 
solidated  into  a  $1,000,000  corporation, 
in  which  1).  C.  Keller,  of  Gifton,  Ohio, 
is  to  be  the  president  and  general  man¬ 
ager. 

Tiitil  eight  years  ago  Mr.  Keller,  who 
is  on  the  right  side  of  middle  life,  knew 
hii-iiness  only  by  reputation  and  tlie 
drug  business  in  particular  only  from 
his  purchases  at  the  Weatherhead  store 
across  from  his  office.  He  was  a  law¬ 
yer,  head  of  the  firm  of  Keller,  Dornette 
&  Dornette.  A  small  kindness  per¬ 
formed  for  Dr.  1).  E.  Weatherhead  in 
1007  resulted  in  a  personal  friendship. 
Keller  was  called  info  conference  by  the 
druggist.  His  business  sense  showed 
itself.  He  was  taken  into  partnership. 
He  liked  the  business.  In  1013  he  had 
operated  it  so  successfully  that  he  in¬ 
terested  other  capital  and  became  the 
sole  manager  of  the  store.  Now  he  will 
liecome  the  liead  of  the  biggest  drug 
corporation  in  Ohio  and  one  of  the  larg¬ 
est  in  the  United  States. 

“Advertising — newspaper  advertising 
— is  what  did  it.”  declared  Mr.  Keller 
when  interviewed.  “It  made  the  Dow 
stores  and  it  made  the  Weatherhead 
stores.  It  is  going  to  make  the  stores 
of  the  new-  company  in  the  same  way. 
Quality  and  service  are  first  requisites. 
But,  without  advertising,  few  can  know 
you  have  them  in  the  rush  of  modern 
iife.” 


WOULD  ADVERTISE  PARKS 


Expert  Calls  Publishing  of  Constitution  a 
Waste  of  Money. 

“One  of  the  most  serious  wastes  of 
public  money  is  in  public  advertising.” 
said  E.  A.  Moree.  advisory  expert  in  pub¬ 
lic  health  education  of  the  New  York 
State  Department  of  Health,  and  assist¬ 
ant  secretary  of  the  New  York  State 
t'harities’  Aid  Association,  in  an  address 
in  Springfield,  Mass.,  last  week,  before 
the  New  England  tuberculosis  conference. 
An  inquiry  covering  practically  every 
city  in  the  country  of  more  than  30.000 
Iiopulation  reveals  the  fact  that  very  few 
are  doing  anything  to  secure  the  use  of 
public  utilities,  according  to  Mr.  Moree. 

“Hundreds  of  thousands,  and  even 
millions,  of  public  money  are  wasted  for 
parks,  playgrounds,  hospitals,  dispensa¬ 
ries.  milk  stations  and  the  like,  because 
these  necessary  and  useful  public  utilities 
are  not  advertised.”  he  said.  “Merely 
providing  a  pla.vground,  hospital  or  dis- 
l»ensary,  even  where  the  need  is  extreme, 
does  not  mean  that  the  public  is  going 
to  know  about  them.  A  million  dollars 
spent  for  a  park  that  is  only  half  used 
means  that  half  of  that  million  is  wasted. 
We  should  take  this  element  of  chance 
out  of  onr  public  work  and  insert  cer¬ 
tainty — the  certainty  which  can  come 
only  through  judicious  and  extensive  use 
of  newspaper  advertising  space. 

“Publication  of  session  laws  that  prac¬ 
tically  no  one  ever  reads  is  a  waste  of 
hundreds  of  thousands  a  year  in  New 
York  and  other  slates.  Thousands  of  dol¬ 
lars  have  been  spent  during  the  last  few 
weeks  in  printing  the  entire  text  of  the 
New  York  State  Constitution.  It  has 
been  presented  unattractively,  and  in  type 
so  small  that  I  venture  to  say  no  one 
has  obtained  whatever  knowledge  he  may 
have  of  its  provisions  from  the  thousands 
of  dollars  of  advertising  that  the  state 
has  spent.” 

Major  O’Keefe  Talks  to  Sales  Managers 

Major  Patrick  F.  O’Keefe,  former 
president  of  the  Pilgrim  Publicity  Asso¬ 
ciation,  in  an  address  before  the  mem- 
liers  of  the  Boston  5?ales  Managers’  Chib, 
at  the  Boston  City  Club,  Wednesday, 
noon,  paid  a  high  tribute  to  the  club  and 
said  that  such  organizations  were  in  a 
position  to  replace  millions  of  dollars’ 
worth  of  goods,  formerly  imported  from 
abroad,  with  goods  made  In  this  country, 
if  backed  hy  a  proper  campaign 


of  education  in  the  press.  “Ger¬ 
many,”  he  said,  “has  been  the  keen¬ 
est  competitor  of  America  in  the  mar¬ 
kets  of  the  world  during  <he  past  gen¬ 
eration.  Her  success  has  been  due  iu  a 
large  measure  to  the  fact  that  her  con¬ 
sular  service  has  been  the  ablest  of  any 
country.” 


Merchants’  Association  Year  Book 
The  Year  Book  of  the  Merchants’  As¬ 
sociation  of  New  York  is  now  being  dis¬ 
tributed  to  members.  It  is  a  volume  of 
240  pages  as  compared  with  212  pages 
in  the  Year  Book  of  1014,  the  increase 
indicating  the  incre-ise  in  the  activities 
of  the  association.  The  alplmlH-tical  and 
classified  lists  of  the  association’s  mem¬ 
bers,  more  than  3,300  in  iiumla'r,  fill  139 
pages  of  the  Year  Book,  the  names  con¬ 
stituting  the  enrollment  on  October  1. 
The  membership  consists  of  individuals, 
firms  and  corporations,  representing 
every  trade,  industry  and  profession  in 
the  city.  The  preponderance  of  the 
membership  is  that  of  firms  and  cor¬ 
porations. 


The  Boston  Post  and  48  Other  Papers 
Irving  W.  Humphrey,  vice-president 
of  the  11.  B.  Humphrey  Advertising 
Agency,  Boston,  informed  50  members  of 
the  class  in  advertising  in  Boston  Uni¬ 
versity,  Tuesday  eveniug  that  the  Boston 
Post,  with  its  great  circulation,  is  equal 
in  circulation  and  advertising  value  to 
48  of  the  leading  daily  newspapers  of 
New  England  outside  of  Boston.  He  said 
that  he  had  found  that  the  combined 
circulation  of  the  48  largest  newspapers 
published  in  New  England  outside  of 
Boston  is  503,000  copies,  which  almost 
coincides  with  the  Post’s  daily  circula¬ 
tion  of  508,000  copies;  but  that  the  com¬ 
bined  cost  of  advertising  space  in  these 
48  papers  was  almost  three  times  the  cost 
of  the  same  space  in  the  Post.  Mr. 
Huiniihrey  said  that  he  made  this  state¬ 
ment  not  at  ail  in  disparagement  of  the 
out-of-town  newspapers,  whose  rates  are 
low. 


Advertising  in  Colombia 
La  Union  Comercial,  a  daily  news¬ 
paper  published  at  Cartagena,  Colombia, 
has  recently  sent  a  representative,  Mr. 
J,  A.  Gownder,  to  New  York  City  for  the 
purpose  of  increasing  American  advertis¬ 
ing  in  its  columns.  La  Union  Comercial 
believes  that  there  is  a  favorable  oppor¬ 
tunity  for  developing  American  trade 
with  Colombia  and  that  one  of  the  im¬ 
portant  methods  in  establishing  closer  re¬ 
lations  between  the  two  countries  will  be 
through  advertising.  A  plan  has,  there¬ 
fore.  been  worked  out  'by  which  Ameri¬ 
can  manufacturing  firms  can  take  adver¬ 
tising  space  in  La  Union  Comercial  and 
at  the  same  time  obtain  exhibit  space  for 
samples  to  be  placed  in  a  hall  in  Carta¬ 
gena  under  the  direct  supervision  of  the 
American  consul,  Mr.  Hazeltine. 


Shoes  That  Literally  “Sell  Themselves” 

Germans  are  making  effective  use  of 
motion  pictures  in  advertising.  The 
Dorndorf  shoe  stores  in  Breslau  recently 
used  a  kind  of  puzzle  picture  in  which 
the  letters  D-o-i-n-d-o-r-f  were  made  to 
appear  in  irregular  order,  but  each  letter, 
after  more  or  less  confusion,  finally  ar¬ 
ranged  itself  in  place.  This  was  followed 
by  a  display  of  shoes,  which  were  made 
to  walk  out  upon  the  screen,  arrange 
themselves  in  military  style,  and  then 
parade  around  the  picture  doing  the  fa¬ 
mous  “goose  step.”  In  another  instance 
a  customer  was  made  to  appear  in  one 
of  their  six  stores  in  Breslau,  the  shoe 
boxes  came  from  their  places  on  the 
shelves,  opened  themselves,  the  shoes 
came  forth,  placed  themselves  upon  the 
customer’s  foot  one  after  another  until 
the  customer  showed  by  his  happy  smile 
that  he  was  satisfied.  Clerks  were  not 
in  attendance  at  all.  The  motto  was 
“Dorndorf  shoes  sell  themselves.” 


“Fine  Business”  in  Dallas,  Tex. 

A  recent  issue  of  the  Dallas  (Tex.) 
News  included  a  10-page  supplement  giv¬ 
ing  a  fully  illustrated  detailed  descrip¬ 
tion  of  the  various  departments  of  the 
paper — a  highly  creditable  exhibit. 


“NOT  ONE  CENT  TO  PAPERS’ 


Jewelry  (Free)  Publicity  Scheme  Starts 

Well  Through  Editorial  Good  Nature 

The  current  issue  of  the  Jewelers’  Cii- 
cnlar  devotes  several  pages  to  combatting 
the  charge  made  by  the  American  News¬ 
paper  Publishers’  Association  recently. 

I  hat  the  new  “publicity  campaign”  of  the 
jewelry  interests  should  uot  be  permitted 
lo  be  used  free  iu  news  columns  but 
should  be  published  ns  advertising  at 
regular  rates,  and  paid  for  in  cash. 

The  Jewelers’  Circular  states  that  the 
campaign  “is  one  for  the  benefit  of  the 
public  as  well  as  the  jewelers.”  and  that 
“there  is  no  fund  of  any  kind  behind  it 
nor  will  there  lie  one  cent  spent  in  any 
newspaper  lo  buy  spaix;.”  It  adds: 
“Fortunately,  most  of  the  editors  of  the 
daily  papers  of  the  eouiilry  know  more 
of  the  merits  of  the  work  than  does  the 
association  that  has  asked  them  to  de¬ 
mand  payment  for  their  co-operation.” 

The  publication  then  “points  with 
pride”  to  several  pages  of  fac  similes, 
showing  that  the  following  newspapers 
have  already  opened  their  eoliimns.  fns', 
in  generous  space: 

Milwaukee  Free  Press.  Uraiol  Itupids 
News,  lai  Porte  Herald,  Allentown  Demo 
crat,  Washington  Herald,  Duluth  News  and 
Tribune,  I'tlca  Observer,  Ix>well  Sun,  Jack 
sonville  Metropolis,  Baltimore  Sun,  New 
York  Evening  World,  New  York  Globe,  Mil 
wuukee  Free  Press.  Jacksonville  Times 
t’nlon.  Wheeling  Intelligencer,  Montgomery 
Advertiser,  Danville  Register,  Providence 
Journal,  Y’oungstown  Telegram,  .Tackson 
Patriot,  Bangor  Commercial,  Wheeling 
Register,  Wichita  Beacon,  Philadelphia 
Telegraph,  Columbia  State,  Camden  Courier. 
Providence  Bulletin,  Brooklyn  Eagle,  North 
Attleboro  Chronicle,  Pawtucket  Times. 
Nashville  Banner,  Utica  Tribune,  Louisville 
Post,  Attleboro  Sun,  Newark  News,  Newark 
Call,  Cleveland  Lender,  Newark  Star,  Baltl 
more  Sun,  Omaha  News,  St.  Louts  Post-Dls 
patch,  Arkansas  Democrat,  New  Y’ork  Her 
aid.  New  York  EN'ening  Sun,  Milwaukee 
Wisconsin,  Canton  Repository.  Brooklyn 
Standard-Itnlon. 

.Ad  Men  for  State  Bond  Issue 

The  Advertising  Association  of  San 
Francisco  has  undertaken  a  campaign  to 
secure  the  passage  of  a  state  bond  issue 
of  $2.50,000.000.  this  fund  to  be  available 
for  rural  credits  to  assist  worthy  far¬ 
mers  to  buy  and  improve  land  in  this 
slate.  Henry  Eilers,  who  advanced  the 
proposition,  said  that  the  object  was  to 
secure  a  means  to  carry  on  the  develop¬ 
ment  started  by  the  Exposition  and  to 
prevent  the  much-discussed  “post-exposi¬ 
tion  slump”  suffered  by  other  world’s 
fair  cities.  “The  big  business  question 
confronting  California  today,”  he  said, 
“is,  ‘After  the  Exposition — what?”’  The 
matter  was  referred  to  a  committee 
with  instructions  to  take  up  with  the 
state  authorities  the  subject  of  a  work¬ 
ing  plan. 


-An  Ideal  Advertisers’  Directory 
All  essential  to  publishers  and  others 
interested  in  advertising  is  the  National 
fxiose  Leaf  Directory  of  Advertisers  is¬ 
sued  by  the  James  McKittrick  Co.  of  140 
Broadway,  New  York.  It  contains  12,- 
000  national  advcriisers  vvitli  the  eorreci 
addresses;  name  of  advertising  manager; 
name  of  advertising  agent  placing  for 
them;  product  advertised  and  medium 
used;  trade  mark  names  with  name  ol 
firm  controlling  the  product;  general  ad¬ 
vertising  agents.  The  directory  is  kept 
strictly  up  to  date  by  means  of  constant 
revision. 

To  Protect  Tobacco  Interests 
Thirty  directors  have  been  chosen  by 
the  Tobacco  Merchants’  Association,  who 
will  meet  in  a  few  days  to  complete  the 
organization  by  the  election  of  execu 
lives.  Headquarters  will  be  established 
in  New  York  and  it  is  stated  that  a 
nation-wide  propaganda  will  be  starteil 
to  protect  the  interests  of  the  tobaccti 
trade.  Among  the  matters  with  which 
the  association  will  deal  are  proposed  in 
creases  of  taxation  of  tobacco  products, 
price  maintenance,  trade-mark  protection, 
misbranding,  etc.  The  concerns  that  are 
members  of  the  association  represent  $1,- 
.500,000,000  of  active  capital. 
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BEGAN  WHILE  IN  COLLEGE 


Horace  M.  Ford  of  Chicago  Has  Had  An 
“Upward  and  Onward”  Career. 

Horace  M.  Ford — president  of  the 
newly  organized  Ford-Parsons  Co.,  ad¬ 
vertising  representatives  of  daily  news¬ 
papers,  with  offices  in  the  Peoples  Gas 
Building,  Chicago — really  began  his  busi¬ 
ness  career  during  his  college  days  in 
Syracuse  University,  where  he  served  as 
a  substitute  reporter  on  the  Standard. 
r.ater  he  went  to  Kansas  City  and  was 
with  both  the  Star  and  the  Journal  iu 
a  reportorial  capacity ;  and  finally  he 
found  himself  in  the  advertising  depart¬ 
ment,  with  considerably  more  money  on 
Saturday  night  than  he  bad  bad  while 
shoving  the  reportorial  pencil.  Perry 
Lukens,  of  New  York,  the  well-known 
newspaper  representative,  was  then  ad¬ 
vertising  manager  of  the  Kansas  City 
Journal.  He  taught  young  Ford  the  rudi¬ 
ments  of  the  business.  The  Journal  sent 
him  to  Chicago  in  1892,  and  there  he  has 
been  since. 

Mr.  Parsons  has  been  in  Mr.  Ford’s 
office  for  about  sixteen  years,  and  all  he 
knows  about  advertising  he  has  learned 
there. 


Kiehardson  Leaves  J.  H.  Smith  Co. 

\.  G.  Richardson,  for  twenty  years 
active  in  the  management  of  the  J.  Hun- 
gerford  Smith  Company,  of  Rochester,  in 
the  marketing  of  its  nationally  known 
soda  fountain  products,  resigned  a  few 
days  ago  as  vice-president  and  sales 
manager.  The  reason  given  for  this  sud¬ 
den  action  is  that  the  board  of  directors 
:ind  Mr.  Richardson  could  not  agree  upon 
policies  advocated  by  the  latter.  Mr. 
Kichardson’s  move  has  occasioned  much 
surprise  in  advertising  circles  because 
during  the  past  fifteen  years  he  has  dic¬ 
tated  both  the  advertising  and  the  sales 
policy  of  the  company,  and  under  his 
management  the  company  has  built  up 
the  business  from  $4.5,000  annual  sales  to 
.$1 .5()0.0(H). 


Mr.  Laughlin’s  Dinner 
\V.  M.  Laiighlin,  advertising  manager  of 
the  El  Paso  (Texas)  Herald,  gave  a  dinner 
recently,  to  the  following  members  of 
the  advertising,  collection  and  account¬ 
ing  staffs  of  the  paper:  W.  M.  I..augh- 
lin,  Norman  K.  V'eazey,  R.  W.  Veazey, 
•leff  Darnell,  A.  W.  Trotter,  R.  VV.  Page, 
K.  H.  Foster,  A.  H.  E.  Becket  and  Nor¬ 
man  E.  Snodgrass.  The  other  guests 
were:  II.  D.  Slater,  editor  and  presi¬ 
dent;  J.  C.  Wilmarth,  general  manager; 
<t.  A.  Martin,  news  editor;  H.  H.  Fris, 
circulation  manager;  Norman  Walker, 
I'ity  editor. 


Phelps  Directs  Dodge  Bros.’  Ads. 

George  C.  Hubbs,  assistant  general 
sales  manager  of  Dodge  Brothers,  manu¬ 
facturers  of  automobiles,  Detroit,  an¬ 
nounces  the  appointment  of  George  II. 
Phelps  as  director  of  advertising.  For 
the  past  year  Mr.  Phelps  has  been  as¬ 
sistant  to  Mr.  Hubbs,  who  has  filled  the 
position  of  both  assistant  general  sales- 
manager  and  director  of  advertising. 

Miss  Archer  Resigns 
Miss  E.  A.  Archer,  advertising  man¬ 
ager  of  the  M.  Heminway  &  Sons  Silk 
Company,  New  York,  has  resigned,  to 
specialize  in  needle-work.  She  was  pre¬ 
viously  needle- work  editor  for  the  But- 
terick  Publishing  Company. 


NEWS  OF  THE  AD  CLUBS 

The  Roanoke  (Va.)  Ad  Club,  at  their 
meeting  on  October  19,  named  Walter 
C.  Michael  their  president. 

Other  officers  elected  were:  Vice- 
president,  Leo  F,  Henebry,  secretary; 
C.  W,  Richardson;  treasurer,  S.  S.  Wile; 
executive  committee,  A.  J.  Airheart,  R. 
Lee  Lynn,  Sam  Spiegel,  Jake  Rosen¬ 
berg,  J.  E.  Driscoll,  Frederick  Blore, 
Charles  Bowman  and  E.  A.  Shubert, 

“Truth  in  Municipal  Advertising”  was 
the  subject  chosen  by  Mayor  Wyndham 
R.  Mayo  when  addressing  the  Norfolk 
(Va.)  Ad  Oub  on  October  21. 

At  a  recent  election  of  the  Chicago 
Advertising  Club.  William  H.  Raulsin, 


“But  didn't  Jsu  know  that  the 
women  purchase  67  per  cent,  of 
the  men’s  wearing  apparel  for 
them?  The  American  woman  is 
the  purchasing  agent  of  the  coun¬ 
try,  and  so  it  is  to  her  that  the 
manufacturer  with  goods  to  sell 
must  appeal ;  naturally  a  woman 
knows  better  than  does  a  man  what 
is  going  to  appeal  to  a  woman. 
.\ud  that  is  the  reason  that  women 
make  such  good  advertisers.  The 
point  of  the  League  of  Advertising 
Women  is  that  for  four  years  it 
has  been  helping  women  to  become 
better  advertisers.”  —  Jane  J. 
Martin,  president  of  the  New 
York  League  of  Advertising 
Women. 


of  Evanston,  was  made  dire<-tor  for  a 
term  of  three  years. 

Tile  monthly  meeting  and  dinner  of 
the  (Quaker  City  Ad  Club  was  held  on 
(X'tober  21  at  the  Hotel  Walton  with 
seventy-live  members  present.  After 
dinner,  plans  for  the  future  were  dis- 
eiissrd  and  committees  were  appointed 
l>y  the  president  to  arrange  for  topics 
and  speakers. 

'I'he  Fort  Worth  Ad  Club  at  its  last 
meeting  adopted  a  resolution  urging  that 
Dallas  be  selected  as  the  city  in  which 
the  National  Democratic  Convention  will 
be  held.  A  committee  was  also  appointed 
to  confer  with  the  authorities  of  the 
Fort  Worth  Y.  M.  C.  A.  conceruing  the 
advisability  of  establishing  a  night  school 
in  advertising  in  connection  with  the 
educational  campaign  to  be  conducted  by 
that  institution  during  I  he  winter 
months. 

Byron  W.  Orr,  associate  editor  of 
Southern  Motoring,  published  at  Dallas. 
Texas,  and  publicity  director  of  the  Dal¬ 
las  .Xdvertising  League,  aildressed  the 
Waco,  Texas,  Ad  flub  on  the  night  of 
Oct.  21,  his  subject  being  “What  the 
.\d  Club  Does  for  the  Town.”  Mr.  Orr 
outlined  the  activities  of  a  well  directed 
club  and  pointed  out  the  benefits  in  the 
way  of  publicity  that  would  be  derived 
through  these  activities. 

Iowa  Ad  Men  to  Convene 

The  State  convention  of  the  Associated 
-Vdvertising  Clubs  of  Iowa  will  take 
place  in  Des  Moines  on  November  1  and 
2 — the  date  having  been  changed  from 
November  8  and  9  to  accommodate  the 
principal  guest  of  the  occasion.  President 
Houston  of  the  A.  A.  C.  W.  Other  speak¬ 
ers  will  be  Laft  Young,  vice  president: 
Frank  Stockdale,  official  lecturer;  H. 
Kener,  national  vigilance  committee,  and 
.1.  R.  Woltz.  In  the  chair  will  be  T.  W, 
Quatee,  president  of  the  Des  Moines 
Ad  Club. 


WEDDING  BELLS 

Alfred  Bloor,  editor  of  the  Herald,  of 
Penetanguishene,  Out.,  was  recently  mar¬ 
ried  to  Miss  Vigrass,  of  Parry  Sound. 

Russell  Bryan  Porter,  former  city 
editor  of  the  Bridgeport  Sunday  Post  and 
Bridgeport  Telegram,  now  assistant  dra¬ 
matic  editor  of  the  New  York  World, 
and  Miss  Emma  Florence  Lake,  daughter 
of  Mr.  and  Mrs.  Eugene  I>ake,  of  Bridge¬ 
port.  Conn.,  were  married  on  October  21 
at  the  home  of  the  bride’s  parents. 

L.  W.  Allbright,  editor  of  the  Wood¬ 
bury  (Pa.)  Constitution,  and  Miss  Anna 
A.  Ritchie,  of  Camden,  N.  J.,  were  mar¬ 
ried  on  October  20  in  the  New  Ridgway 
Hotel,  Camden. 

.John  L.  Marlin,  of  the  reportorial  staff 
of  the  Washington  Star,  was  married  last 
week  to  Miss  Bertha  A.  Reinburg,  of 
this  city.  Perry  Miller,  of  the  Star, 
acted  as  Mr.  Martin’s  best  man. 

Harold  H.  Baer,  city  editor  of  the 
Brownsville  Telegraph,  and  Miss  Marne 
Thornton,  of  Orlando,  Florida,  were  re¬ 
cently  married  in  Uniontown,  Pa. 


A  Coming  Wedding 
Newbold  Noyes,  of  the  Washington 
Star,  and  Miss  Alexandra  Ewing, 
daughter  of  the  Commissioner  of 
Patents,  will  be  married  in  Washington 
on  November  27. 


How  Editors  Get  Rich 

.\  great  many  persons  have  wondered 
how  editors  all  get  rich  so  quickly  witb 
so  small  effort.  One  of  them  who  has 
grown  rich  has  at  last  told  the  secret  of 
It.  He  outlines  It  as  follows : 

“Nursery  firm  will  send  us  a  25-cent 
rosebud  for  only  I.T  worth  of  advertising 

“For  running  a  slx-Inch  advertisement  for 
one  year,  we  can  get  a  gross  of  pills. 

“About  one  dozen  firms  are  wanting  to 
give  ns  shares  of  gold  mines  for  advertls 
Ing. 

“For  $40  worth  of  advertising  and  $25 
cash  we  can  own  a  bicycle.  The  wheels  sell 
at  Just  $12. 

"A  fellow  out  West  wauls  us  to  run  a  lot 
of  advertising  for  him  for  nothing,  and  If 
It  brings  results  he  may  become  a  customer. 

“For  running  $12  worth  of  locals  we  can 
get  two  tickets  admitting  us  to  n  circus  In 
the  city  and  pay  our  own  fare  on  the  rail¬ 
road. 

“Gun  firm  wants  us  to  run  $19  worth  of 
advertising  and  then  send  $10  In  exchange 
for  a  shotgun.  Such  a  gun  would  retail  at 
about  $0." — Maysville  (Ky.)  Hulletln. 


PUBLISHER’S  NOTICE 

The  Editor  and  Publisher  and  the  Journalist 
iiialntaiiis  an  elUrieut  corps  of  pnld  rnrre 
s|ioiidonts  at  the  following  liniM>rtnnt  Irailo  eeii 
ters:  Itoatnn,  Plilladelpliia,  Toronto,  Cleveland. 
Chicago,  Atlanta,  New  Orleans.  Dallas,  Indian, 
apolia,  Washington,  Baltimore,  aii<I  San  lian 
Cisco.  OtIiiT  correspondents  will  lie  added  from 
time  to  time.  .Advertisers  and  newspuper  men 
will  find  a  ready  market  for  stories  of  adver 
tlalng  achievements,  news  lieats,  etc.,  Iiy  ad 
ilresaiiig  the  main  offlee,  1117  World  Itiiilding, 
New  York  (Tty. 

Branch  offices  are  located  as  follows:  Chicugo. 
T;{2  S.  .Michigan  .Ave.,  Kyaii  &  Inman,  mgrs.. 
'phone  Harrison  21111;  San  Francisco,  742  .Mar 
ket  St.,  R.  .1.  Bidwoll,  manager,  'phone  Kearney 
2121 

'File  Editor  and  I'libllslicr  page  contains  072 
agate  lines,  108  on  four.  C’oluinus  are  10  picas 
wide  and  twelve  Inches  deep. 

Advertising  Kale  Is  2.’>c.  an  agate  line,  $100 
a  page,  $75  a  half  page  and  $42  a  quarter  page, 
rositicn  extra.  Time,  space  and  cash  discounts 
arc  allowed  on  contracts. 

Small  advertisements  under  proper  classifica¬ 
tion  will  be  charged  a.s  follows:  For  Sale  and 
Help  Wanted,  fifteen  cents  a  line;  Business  Op- 
IHirtnnity  and  Miscellaneous,  twenty-five  cents  a 
line,  and  Situations  Wanted,  ten  cents  a  line, 
count  six  words  to  the  line. 

Benders  are  urged  to  have  the  paper  mailed  to 
the  home  address.  This  will  insure  prompt  de¬ 
livery. 

The  Editor  and  Publisher  sells  regularly  at 
lOc.  a  copy,  $2.00  per  year  In  the  Dulled  States 
and  Colonial  Possessions,  $2.50  in  Canada  and 
$3.0(1  foreign,  and  Is  on  sale  each  week  at  the 
following  news-stands: 

New  York — World  Building,  Tribune  Bnlliliiig, 
Park  Row  Building,  140  Nassau  street,  .Man¬ 
ning's  (opposite  the  World  Building),  33  Park 
Bow;  The  Woolwortb  Building,  Times  Building, 
Forty-second  Street  and  Broadway,  at  basement 
entrance  to  Subway;  Brentano's  Book  Store, 
Twenty-sfxtu  Street  and  Fifth  Avenue  and 
Mack's,  opimsite  Macy's  on  Thirty-fourth  Street. 

Philadelphia — L.  G.  Kau,  7th  and  Chestnut 
Streets. 

Boston — Parker  House  News  Stand. 

Plttstiurgh — Davis  Book  Shop,  416  Wood 

Street. 

Washington,  D.  C. — Bert  E.  Trenls,  511  Four¬ 
teenth  Street,  N.  W. 

Chicago— Post  Ollice  News  Co.,  Monroe  Street. 

Cleveland — Sebroeder's  News  Store,  Superior 
Street,  opposite  Post  Offlee;  Solouion  News  Co., 
Ill  Walnut  Street. 

Detroit — Solomon  News  Co..  09  Lamed  St.,  W. 

San  Francisco— R.  J.  Bidwell  Co.,  742  Market. 


A.  B.  Kirschbaum  &  Co.  (clothing), 
I’hiladelphia,  will  advertise  through 
I.«vin  &  Bradt  Agency,  1269  Broadway, 
New  Y'ork.  K.  N,  Barrett  is  the  adver¬ 
tising  manager. 


Fletcher  Co.,  Philadelphia,  will  handle 
(lie  Pullman  Motor  Car  Co.  advertising. 
A.  R.  Cosgrove  is  sales  and  advertising 
manager. 


The  Detroit  office  of  Erwin  &  Wasey 
Co.  are  handling  Goodyear  Tire  &  Rubber 
Co.,  Akron,  O. 


Runkel  Bros,  (chocolate),  451  West 
JOth  street,  New  York,  is  plated  by 
Frank  Seaman,  116  West  .‘12d  street.  New 
York. 


Meccano  Co.  (toys)  will  shortly  begin 
a  campaign  through  the  M.  P.  Gould 
.\gency,  120  West  32d  street.  New  York. 


$9,000 or  LESS 

cash  will  be  used  as  first  payment 
on  satisfactory  daily  or  weekly 
newspaper  property.  Weeklies 
must  be  in  county  seats.  Northern 
Illinois  and  northern  Ohio  loca¬ 
tions  preferred.  Proposition  M.  V. 


CHAS,  M.  PALMER 

Newspaper  Properties 

225  Fifth  Ave.,  New  York  City 


$10,000  CASH 

A  high  class  and  experienced  Daily 
newspaper  publisher  has  $10,000 
cash  which  he  is  willing  to  invest 
in  a  half  or  controlling  interest  in 
a  run  down  Daily  in  a  field  where 
there  is  a  good  development 
opportunity. 

HARWELL,  CANNON 
&  McCarthy, 

Newspaper  Sr  Magaeine  Properties, 

Times  Bldg.,  New  York 


SITUATIONS  WANTED 


Adrvrtiscmcnts  under  this  classlftcation  ten 
fintH  per  line  each  insertion.  Count  sim 
words  to  the  line. 


EDITOR — Editorial  writer,  experienced.  .A.  B.. 
c29  North  13th  St.,  Coshocton,  Ohio. 


Young  advertising  solicitor,  8  years'  experi¬ 
ence,  now  with  leading  Italian  newspaper,  de¬ 
sires  to  make  a  change  where  future  is  assured. 
Personal  interview  solicited.  Address  D  1.547. 
c/o  Editor  and  Publisher. 


Magazine  Editors — Have  you  a  Job  for  a  live 
young  newspaper  man?  Am  now  on  the  staff  of 
a  New  York  morning  newspaper  as  writer  and 
copy-reader.  Have  had  four  years’  experience  In 
this  work.  Will  start  on  a  moderate  salary  if 
your  proposition  has  a  future.  What  kind  of 
opening  have  you  for  a  hnstU-rt  1)  1554,  care 
Editor  and  Publisher. 


WANTED — A  newspaper  man  of  ex|)erlence  Is 
at  liberty  to  consider  a  proposition  as  business 
or  general  manager.  For  further  partlculara. 
address  K.  L.  M.,  c/o  Editor  and  Publisher,  New 
York  City. 


FOR  SALE 


Advertisements  under  this  classification  fif¬ 
teen  cents  per  line,  each  insertion.  Count 
six  words  to  the  tine. 


FOR  SALE — Automatic  Toledo  web  press,  14  x 
22  bed;  has  bronzing,  rewinding  and  two-rolor 
attachment;  also  six  slitters  and  choppers;  coat 
$2,100;  in  operation  ten  months;  w'lll  sell  for 
$1,600,  and  machine  is  in  first-class  condition. 
The  Herald,  Passaic,  N.  J. 


A  plan  telling  in  detail.  “HOW  TO  GET  A 
SATISFACTORY  'SITUATION',’’  mailed  |iost- 
paid  for  $1.00.  Some  say  it's  worth  a  hundred. 
Your  copy  is  ready.  H.ARRIS-DIRBI.E  COM¬ 
PANY,  171  Madison  Avenue,  New  York. 


A  weekly  newspaper  and  Job  printing  plant 
doing  a  large  and  profitable  business  in  a  suburb 
of  a  city  in  Pennsylvania  is  -offered  for  sale  at 
a  bargain  price  and  on  easy  terms.  Address 
Siiburl)an  Newspaper,  c/o  Fkiitor  and  Puhllsher 


The  Churchill-Hall  Co.,  50  Union 
Square,  are  placing  the  E.  P.  Dutton  & 
Co.  (publishers)  advertising,  631  Fifth 
avenue,  New  York. 

N.  \V.  A.ver  &  Son,  308  Chestnut  street, 
Philadelphia,  are  handling  the  advertis¬ 
ing  of  Peterman’s  Roach  Food,  54  West 
13th  street,  New  York. 


.4  Question  and  An  Answer 
New  York.  October  25.  1915. 

Are  there  any  publications  In  New  York 
devoted  to  prDiting?  If  so,  please  name 
two  or  three  of  the  best. 

Yes.  Those  having  the  largest  circu¬ 
lation  are  The  American  Printer  and 
the  Printing  Trade  News. 
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We  can  increase  your  business— 
you  want  it  increased. 

You  bava  thought  of  press  clip* 
pings  yourself  But  let  us  tell  you 
how  press  clippings  can  be  made  a 
business-buQder  for  you. 

BURRELLE 

60-62  Warren  Street,  New  York  City 
Bstablished  a  Quarter  of  a  Centuri 


Canadktm  Press  Clippings 

Hie  problem  of  coveiing  tbe  CanadUn 
Held  la  auawered  by  obtalnloe  the  aerrlee  of 

The  Dominion  Press 
Clipping  Agency 

which  (Iree  the  rlippingt  on  all  mattera  of 
intereat  to  yon,  printed  In  oeer  M  per  rent, 
of  the  newapapera  and  pnblicatlona  of  CAN¬ 
ADA. 

We  rover  every  foot  of  Canada  and  New¬ 
foundland  at  oar  bead  offlce. 

74-76  CHUBCH  ST.,  TOBONTO,  CAN. 
Prlre  of  aervire,  Tegnlar  preaa  clipping 
rateo — apeclal  ratea  and  diacounta  to  Trade 
and  Newapapera. 


Advertising  Agents 


COLLIN  ARMSTRONG.  INC., 
Advertising  ft  Sales  Service, 
115  Broadway,  New  York. 


FRANK,  ALBERT  ft  CO, 

26-28  Beaver  St.,  New  York. 
TeL  Broad  3831. 


HOWLAND,  H.  S.,  ADV.  AGENCY, 
INC, 

20  Broad  St.,  New  York. 

Tel.  Rector  2573. 


LEVEY.  H.  H, 

Marbridge  Bldg,  New  York. 
TeL  Greeley  1677-78. 


Publishers*  Representatiyes 


BUDD,  THE  JOHN,  COMPANY. 
Burrill  Bldg.,  N.  Y.;  Tribune  Bldg, 
Chic.;  Chemical  Bldg.,  St.  Louis. 


CONE.  LORENZEN  ft  WOOD¬ 
MAN, 

Brunswick  Bldg,  N.  Y.;  Advtg.  Bldg., 
Chic.;  Giunb^  Bldg,  Kansas  City. 


DE  CLERQUE,  HENRY, 

Chicago  0£Eice,  5  S.  Wabash  Ave. 
New  York  Office,  1  W.  34th  St. 


GLASS.  JOHN, 

1156-1164  Peoples  Gas  Bldg,  Chicago. 


O’FLAHERTY’S  N.  Y.  SUBURB. 
LIST, 

22  North  William  St.,  New  York. 
Tel.  Beekman  3636. 


PAYNE,  G.  LOGAN.  CO, 

747-748  Marquette  Bldg,  Chicago, 
UL;  200  Fifth  Awe,  New  York, 
N.  Y.;  8  Winter  St,  Boston.  Mass.; 
Krcsge  Bldg,  Detroit,  Mich. 


.\gency  Changes  in  Utica 
The  Ray  W.  Johnson  Advertising 
Agency,  of  Dtica,  N.  Y.,  has  discontinued 
business.  Ray  W.  Johnson  is  now  con¬ 
nected  with  the  Utica  Ice  Cream  Com¬ 
pany  as  advertising  manager.  The  ac¬ 
counts  of  the  Mott  Wheel  Works,  of 
Utica  and,  the  Jackson  Rim  Company, 
of  Jackson,  Mich.,  which  were  formerly 
handled  by  the  Johnson  agency,  have 
been  turned  over  to  the  Switzer-Stack- 
house  Company,  of  Utica. 


Presbrey  Has  the  Strength  of  Gibraltar 

Tbe  competition  in  copy  and  plans, 
which  has  been  under  way  for  nearly  six 
months,  for  the  advertising  of  the  Pru¬ 
dential  Insurance  Co.  of  Newark,  N.  J., 
has  just  been  settled,  the  Frank  Pres¬ 
brey  Co.  of  New  York  having  been 
awarded  the  contract. 


AU  FIELD  PERSONALS 

F.  A.  Smith,  formerly  advertising  man¬ 
ager  of  tlie  Robertson  Clothing  Com¬ 
pany,  of  Dallas,  Texas,  has  become  as¬ 
sociated  with  T.  P.  Scott  jn  the  purchase 
of  the  dry  goods  store  of  Stonum  Bros, 
at  Gainesville,  Texas.  Mr.  Smith  will 
handle  the  advertising  of  the  new  firm, 
which  will  be  known  as  the  T.  P.  Scott 
Dry  Goods  Company. 

W.  E.  Ihinning,  T.  J.  Muir,  Frank  H. 
Fisher,  Don  Chapman  and  H.  F.  Bohecker, 
of  .Alliance,  Ohio,  have  organized  the 
Household  Advertising  Company,  at  that 
city,  and  will  handle  advertising  for 
manufacturing  concerns  and  business 
men. 

Charles  Koetben,  former  advertising 
director  of  Abraham  &  Straus,  Brook¬ 
lyn,  N.  Y.,  has  entered  the  special  writ¬ 
ing  field. 

H.  E.  Crall,  secretary-treasurer  of  the 
Newspaper  Department  of  Associated 
.Advertising  Clubs  of  the  W’orld,  has  re¬ 
turned  to  New  York  after  closing  his 
summer  camp  in  the  Adirondacks. 

John  E.  Northway,  formerly  advertis¬ 
ing  manager  of  the  Bra'/il  (Ind.)  Daily 
News,  has  been  elected  managing  secre¬ 
tary  of  the  newly  formed  Martinsville 
(lud.)  Chamber  of  t^immerce. 

H.  H.  McWethy,  advertising  manager 
of  the  Olean  (N.  Y.)  Daily  Times,  is 
leaving  next  Monday  to  take  the  busi¬ 
ness  management  of  the  Record  at 
Uniontown,  Pa.  Mr.  McWethy  is  a 
member  of  the  Olean  Adv.  Club  and  of 
the  Publicity  Committee  of  tbe  Olean 
(Chamber  of  Commerce.  He  was  at  one 
time  associated  with  tlie  Batavia  (N. 
Y.)  Daily  News. 

E.  J.  Ryan,  formerly  of  Butfalo,  has 
joined  the  Philadelphia  headquarters  of 
N.  W.  Ayer  ft  Son,  advertising  agents, 
with  branches  in  New  York,  Boston  and 
Chicago.  Mr.  Ryan  is  merchandising 
counsellor  of  the  big  agency. 

Lee  Counselman  has  now  become  allied 
with  J.  T.  H.  Mitchell,  Inc.,  sales  and 
advertising  counselors  of  New  York  and 
Chicago.  Mr.  Counselman  will  be  located 
at  8  West  Fortieth  street.  New  York 
City. 

I.  J.  Ehrlich,  for  three  years  adver¬ 

tising  manager  of  the  Bedford  Company, 
Brooklyn,  has  entered  the  specialty  ad¬ 
vertising  service  field.  He  will  continue 
to  act  in  an  advisory  capacity  for  the 
Bi'dford  Company.  . 

Richard  A.  Foley,  president  of  the 
Richard  A.  Foley  Advertising  Agency, 
gave  a  luncheon  on  October  21  to  the 
directors  and  men  in  his  agency  organi¬ 
zation.  The  guests  present  were  Harri¬ 
son  M.  Parker,  publisher  of  the  Chicago 
American;  M.  A.  Bergfield,  of  New  York, 
and  T.  A.  Daly,  the  well-known  writer. 


NEW  INCORPORATIONS 
Cle\ixand,  Oino.  —  The  Szabadsag 
Printing  and  Publishing  Company.  Cap¬ 
ital.  $25,000.  Fred  J.  Hoelter. 

Detboit,  Mich. — United  Publishing 
Company;  $10,000;  W,  S.  Reynolds,  G. 
C.  Tremaine,  M.  C.  R.  Maclnnis. 


Nkw  Yobk  City. — Polo  Publishing 
Company,  Inc.  General  printing  and 
publishing ;  capital,  $25,000.  Incorpo¬ 
rators:  A.  A.  Cobb,  3  W.  9Sth  street; 

J.  G.  Peebles,  206  W.  99th  street ;  F.  W. 
Coler,  51  Chambers  street. 

San  Antonio,  Tex. — Sunset  System 
of  San  Antonio;  capital  stock,  $10,000; 
purpose,  to  do  a  general  advertising  busi¬ 
ness.  Incorporators:  Otto  Wahrmund, 
Emma  Koehler,  Louis  M.  Sauer,  C.  T. 
Priest  and  Ben  S.  Silbey. 

Berlin,  Neb. — The  Berlin  Times  is 
the  first  newspaper  to  be  established  here. 
1.  N.  Hunter  &  Son,  of  Weeping  Water, 
Neb.,  will  be  publishers,  and  Wuliam  P. 
Sitzman  is  to  be  the  editor  and  business 
manager. 

New  York  City. — Davis  Advertising 
Company.  Incorporated  with  a  $10,000 
capital.  Wilfred  Davis,  of  Brooklyn,  is 
a  director. 

Brooklyn,  N.  Y., — The  Rex  Window 
.Advertising  Co.,  advertising,  newspapers; 
$10,000 ;  J.  and  Dorsey  Whitestone,  J. 
Krakoff,  84  Saratoga  avenue,  Brooklyn. 

Niagara  Falls,  N.  Y. — The  Brown- 
Delaney  Publishing  Co.,  Niagara  Falls ; 
magazines,  newspapers;  $12,000.  M.  1. 
Delaney,  A.  E.  Lloyd,  H.  H.  Brown. 
Niagara  Falls. 

Anderson.  Ind.  —  Printing  Service 
Company ;  $8,000 ;  print  and  publish  a 
newspaper.  James  E.  Burke,  S.  Hunter 
Richey,  A.  Ray  r.Ambert. 


CHANGES  IN  INTEREST 

Sioux  City,  Ia. — J.  P.  O’Furey,  for¬ 
merly  circulation  manager  of  the  Sioux 
City  Daily  News,  but  more  recently  mail 
order  manager  for  the  Davidson  Bros. 
Company,  has  purchased  the  Cedar  Coun¬ 
ty  News,  of  Hartington,  Neb.,  from  E. 
B.  Hirschman  and  has  taken  possession 
of  the  plant.  Mr.  O’Furey  is  a  brother 
of  Frank  M.  O’Furey,  who  last  year  pur¬ 
chased  the  Mapleton  Press. 

Wilmington,  Ohio. — W.  J.  Galvin,  of 
Jamestown,  O.,  has  recently  purchased 
the  outfit  of  the  Daily  Herald,  of  this 
city,  and  will  continue  its  publication. 

Kokomo,  Ind. — The  Kokomo  Dispatch 
has  lately  been  bought  by  A.  A.  Charles 
and  Al.  G.  Selberling,  manufacturers,  of 
this  city. 

Clarksburg,  W.  Va. — W.  Guy  Setrick 
lias  purchased  the  Clarksburg  Exponent- 
•American  from  E.  Bryan  Sempleman, 
trustee,  under  bondholders’  foreclosure 
proceedings,  and  will  continue  as  editor 
and  general  manager  of  it. 

Bi.ikimington,  Ind. — Most  of  the  plant 
of  the  Bloomington  Daily  Journal,  w’hich 
failed  some  time  ago.  was  sold  to  Paul 
S.  I'oynter,  of  the  Seymour  Democrat, 
and  Peel  Bros.,  printers  and  publishers, 
Ilf  Louisville,  Ind. 

Bellefontaine,  Ohio. — The  control¬ 
ling  interest  in  the  Bellefontaine  Index — 
Republican — has  been  sold  by  Walter  S. 
Roebuck  to  Frank  Nowell.  Roy  Blessing 
and  Arthur  Moore,  employees  of  the  com¬ 
pany. 


SUSPENSIONS 

Hartfukd  City,  Ind. — The  Daily  Jour¬ 
nal  recently  suspended  publication,  the 
good  will  and  circulation  list  having  been 
sold  to  the  Times-Gazette. 

Bucksport,  Me.  —  The  Bucksport 
Times  has  been  suspended  owing  to  lack 
of  support.  W.  T.  and  Charlotte  Lance, 
the  editors  and  publishers  of  this  paper, 
are  entering  into  a  new  field  of  work. 


San  Angelo  Daily  Now  a  Weekly 
The  Sun  Publishing  Comjwny,  of 
which  J.  W.  Williams  is  presWent,  an¬ 
nounces  that  it  will  cease  publication  of 
the  San  Angelo  (Texas)  Morning  Sun  as 
a  daily  paper,  but  will  hereafter  issue  it 
as  a  weekly.  The  Morning  Sun  was  es 
tablished  eight  months  ago. 


A  New  Paper  for  Stoneboro,  Pa. 

The  Stoneboro  (Pa.)  Press  will  make 
its  initial  appearance  in  November.  John 
Gustafson,  Jr.,  is  the  publisher. 


TO  0R(;ANIZE  TEXAS  AD  AGENCY 


Newspapers  Belonging  to  State  Associa¬ 
tion  Behind  the  Plan. 

A  general  advertising  agency  ia  to  be 
eatabliabed  for  the  benefit  of  tbe  mem¬ 
bers  of  the  Texas  Press  association,  ac¬ 
cording  to  a  report  presented  to  the  as¬ 
sociation  and  a^pted  at  its  recent  meet¬ 
ing.  The  report  was  made  by  a  com¬ 
mittee  composed  of  S.  P.  Harben  of 
Richardson,  W.  C.  Edwards  of  Denton, 
W.  S.  Spotts  of  Bonham,  W.  B.  Whitman 
of  Dallas,  D.  R.  Harris  of  Henderson,  R. 

K.  Phillips  of  Weatherford  and  D.  C. 
McCaleb  of  Austin. 

The  committee  recommended  that  a 
campaign  be  conducted  to  disseminate 
information  among  general  coudition> 
prevailing  in  Texas.  A  list  of  the  news 
papers  joining  in  the  movement  is  to  be 
puldisbed,  with  verified  information  in 
icgurd  to  circulation,  advertisiug  rates, 
and  allowances  to  be  based  on  shrinkages 
of  circulation  that  may  arise. 

An  assessment  against  the  different 
papers  in  tiie  niovement  is  to  be  made, 
and  8.  P.  Harben  was  named  as  the  man 
to  handle  the  working  out  of  the  plan. 
The  committee  members  are  to  stand  be¬ 
hind  Mr.  Harben  and  assist  him  in  any 
way  they  can. 


Journalism  Is  300  Years  Old 

This  year  is  the  three  hundredth  an¬ 
niversary  of  the  founding  of  journalism, 
according  to  George  Henry  Payne,  who 
lectured  on  “The  History  and  Founders 
of  American  Journalism”  in  New  York 
a  few  evenings  ago.  He  said  that  all  the 
wars  of  the  United  States  had  been 
newspaper  wars,  and  traced  the  Revolu¬ 
tionary  War  to  the  imprisonment  of 
Zenger,  early  in  the  eighteenth  century, 
for  his  attacks  in  the  New  York  Weekly 
Journal  on  the  Ckilonial  Government, 
and  to  the  spirit  of  independence  fostered 
throughout  the  Colonies  by  the  news¬ 
papers. 


New  York  Surely  “Some  Town” 

The  (Central  Mercantile  Association, 
whose  preliminary  survey  of  the  indus¬ 
trial  position  of  New  York  City  won 
Mayor  Mitchel’s  approval,  finds  that 
since  1840  New  York  has  averaged  a 
growth  of  100,000  a  year.  The  metro¬ 
politan  district  holds  7,000,000.  One  in 
every  thirteen  Americans  lives  in  this 
district.  The  city’s  growth  has  beaten 
every  other  city  of  the  country  in  every 
decade.  The  actual  gain  in  population 
averaged  75,000  yearly  from  1840  to 
1900,  and  135,000  yearly  in  1900-10. 
This  is  an  average  growth  of  44.2  per 
cent,  in  every  decade. 


In  celebration  of  its  fortieth  anni¬ 
versary  the  F'air  Department  Store,  Chi¬ 
cago,  III.,  has  issued  a  cloth  bound  book 
entitled  "Since  Forty  Years  Ago,”  writ¬ 
ten  by  Forrest  Crissey.  The  book  is  a 
detailed  account  of  the  origin  and  growth 
of  Chicago  and  its  first  department  store. 
It  is  a  human  interest  story  of  growth 
of  centralized  shopping  under  one  roof. 


The  Capital  City  Dairy  Company,  of 
Columbus,  Ohio,  is  using  newspapers  to 
advertise  Columbus  Oleomargarine.  The 
copy  describes  “Oleo  Oil”  in  detail,  which 
is  a  departure  from  the  ordinary  adver- 
tisement  on  oleomargarine.  The  object  of 
this  campaign  is  to  educate  the  house¬ 
wife  on  the  nutritive  value  and  purity 
of  beef  suet. 


“A  manufacturer  who  put* 
enough  quality  into  his  goods  and 
puts  them  on  the  market  is  un¬ 
questionably  entitled  to  a  staple 
price.  If  anybody  wishes  to  run  a 
cut-rate  store  let  him  cut  prices  on 
his  tdwn  brand  or  unbranded  arti- 
If  it  were  not  for  the  quality 
'attached  to  the  branded  article  he 
would  not  be  able  to  use  it  for  an 
advertising  attraction  by  cutting 
the  price.” — Utrouss-T! ershherg  Co., 
Youngstown,  O. 
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The  Followiag  Newspapers  are  Members  of 

THE  AUDIT  BUREAU  OF 
CIRCULATIONS 

And  grant  the  right  to  the  organization  to  examine,  through  qualified  audi¬ 
tors  or  independent  auditing  concerns,  who  are  certified  public  accountants, 
any  and  all  bills,  news-agents’  and  dealers’  reports,  papers  and  other  rec¬ 
ords  considered  by  the  i5oard  of  Control  necessary  to  show  the  quantity  of 
circulation,  the  sources  from  which  it  is  secured,  and  where  it  is  distributed. 


TIPS  TO  THE  AD  MANAGER 

X.  \y.  Ayer  &  Son,  300  Chestnut 
street,  Philadelphia,  are  again  placing 
orders  with  some  New  England  news¬ 
papers  for  Dr.  J.  P.  True  &  Co.,  “True’s 
Elexir.”  Auburn,  Me.  This  agency  is 
also  placing  the  advertising  in  United 
.States  newspajjers  for  the  National  Cash 
Register  Co.,  Dayton,  O.,  and  New  York 
City,  and  the  Baker  Adv.  Agency,  Ltd., 
10-20  Wellington  street.  East,  Toronto, 
Canada,  is  placing  fur  the  National  Cash 
Register  Co.  the  advertising  in  Canadian 
newspapers. 

Ceo.  Batten  Co.,  Fourth  Avenue  Bldg., 
New  York  City,  is  again  placing  orders 
with  a  selected  list  of  large  city  news¬ 
papers  for  the  American  Kitchen  Prod¬ 
ucts  Co.,  ".Steero  Bouillon  Cubes,”  170 
William  street,  New  York  City.  The 
same  agency  is  again  placing  orders  with 
some  Southern  newspapers  for  the  Ther- 
moid  Rubber  Co.,  250  West  54th  street. 
New  York  City,  and  Trenton,  N.  J. 

Blooniiiigdale-Weiler  Adv.  Agency, 
1420  Chestnut  street,  Philadelphia,  is 
placing  onlers  generally,  copy  varying 
from  100  to  600  lines,  for  the  Mirror 
Films,  Inc.,  16  East  42d  street.  New 
York  City.  This  agency  is  also  placing 
3V2-inch  copy  with  newspapers  generally 
for  Joseph  llabisreitinger,  manufactur¬ 
ing  furrier,  Philadelphia,  for  Bailey’s 
Pure  Rye,  Philadelphia.  This  agency  is 
placing  with  a  selected  list  of  news¬ 
papers  4-inch  copy  to  run  2  t.  a.  w.  For 
The  Adelphia  Hotel,  Philadelphia,  the 
Bloomingdale  Agency  is  making  up  a 
list  of  newspapers  for  trade  advertising 
to  include  rooms  and  board. 


Carlton  &  Hovey  Co.,  “Father  John’s 
Remedy,”  333  Central  street,  Lowell, 
Mass.,  is  placing  orders  with  practically 
the  same  list  of  newspapers  as  last  year. 


Nelson  Chesman  &  Co.,  1127  Pine 
strt*et,  St.  Louis,  Mo.,  are  again  placing 
orders  with  newspapers  for  the  Paris 
Medicine  Co.,  “L.  B.  Q.  Tablets,”  2624 
Pine  street,  St.  Louis,  Mo. 


Will  11.  Dilg,  12  State  street,  Chicago, 
HI.,  is  again  placing  500  1.  1  t.  orders 
with  newspapers  generally  for  the  An- 
heuser  Busch  Brewing  Association, 
“Budweiser  Beer,”  St.  lx)uis.  Mo. 

Clias.  Al.  Fuller  Co.,  623  South  Wabash 
avenue,  Chicago,  111.,  is  again  placing 
copy  with  mail  order  newspapers  for 
Dr.  W.  S.  Rice,  Medical,  Adams,  N.  Y. 


L.  S.  Goldsmith,  formerly  Philadel¬ 
phia,  Pa.,  now  25  East  26Lh  street.  New 
York  City,  is  reported  to  be  making  up 
a  newspaper  list  for  one  of  his  clients. 


Ernest  J.  Goulston  Adv.  Agency,  18 
Tremont  street,  Boston,  Mass.,  is  plac¬ 
ing  orders  with  some  Eastern  news¬ 
papers  for  Howard’s  Salad  Dressing  Co., 
Ihaerhill,  Mass. 

J.  B.  Haines,  Bailey  Bldg.,  Philadel- 
])liia,  is  jilacing  classified  orders  with 
Pennsylvania  newspapers  for  the  New¬ 
ton  Machine  Tool  Works,  Philadelphia. 


New  Orleans  States 

Sworn  Net  Paid  Circulation  for  9  Months 
Ending  Sept.  1»5 

33,142  Daily 

We  guarantee  the  largest  white  home 
delivered  evening  circulation  in  the  trade 
territory  of  New  Orleans. 

To  reach  a  large  majorUy  of  the  trade 
prospects  in  the  local  territory  the  States 
Is  the  logical  and  economic  medium. 

Circulation  data  sent  on  request. 

The  S.  C.  BECKWITH  SPECIAL  AGENCY 
Sole  Foreign  Representatives 
New  York  Chicago  St.  Louie 


Wylie  B.  Jones  Adv.  Agency,  Bing¬ 
hamton,  N.  Y.,  is  placing  orders  with 
newspai>ers  generaliy  for  Dr.  Sauer, 
Niixateil  Iron  Tablets. 

H.  W.  Kastor  &  Sons  Adv.  Co.,  Com¬ 
merce  Trust  Bldg.,  Kansas  City,  Mo., 
is  making  contracts  with  some  Western 
newspapers  for  S.  Hirsh  Distilling  Co., 
"Quaker  ^Maid  Rye,”  417  Delaware  street, 
Kansas  City,  Mo. 

Martin  V.  Kelley  Co.,  Second  National 
Rank  Bldg..  Tol»*do,  Ohi(>,  is  making 
contracts  with  some  Western  newspapers 
for  Sims  Cereal  Co.,  ^liimeapolis,  ilinn. 

Frank  Kiernan  &  Co.,  189  Broadway, 
New  Y'ork  City,  will  place  advertising 
orders  for  Dr.  If.  C.  Bradford,  20  East 
22d  street,  New  York  City. 

John  M.  Leddy,  41  Park  Row,  New 
York  City,  will  place  orders  with  news¬ 
papers  in  New  York  City  for  the  Frank¬ 
lin  Brewery,  "Quaker  Beer,”  Flushing 
and  Franklin  avenues  ami  Skillmaii 
street,  Brooklyn,  N.  Y'. 

Lyddon  &  Hanford  Co.,  Cutler  Bldg., 
Roc-hester,  N.  and  200  Fifth  avenue. 
New  Y’ork  City,  is  again  placing  orders 
witli  a  selected  list  of  newspapers  for 
A.  C.  Meyer  &  Co.,  “Dr.  Bull’s  Cough 
Syrup,”  210  East  Lexington  street,  Bal¬ 
timore,  Md. 


Matos-Menz  Adv.  Co.,  Bulletin  Bldg., 
Philadelphia,  is  placing  new  copy  with 
newspapers  that  have  contracts  for  the 
Eckman  Mfg.  Co.,  “Eckman  Remedy,” 
Sixth  and  Market  streets,  Philadelphia. 

Harry  Porter  Co.,  18  East  41st  street, 
New  Y’ork  City,  will  place  the  advertis¬ 
ing  for  the  Knox  Hat  Mfg.  Co.,  “Knox 
Hats,”  Grand  avenue.  Brooklyn,  N.  Y. 
It  is  reported  that  this  agency  is  also 
soon  to  place  some  of  the  advertising 
for  Stephano  Bros.,  “Rameses  Ciga¬ 
rettes,”  Philadelphia. 

Redfield  Adv.  Agency,  .‘14  West  33<1 
street,  New  York  City,  is  placing  60 
1.  4  t.  orders  with  some  Pacific  Coast 
newspapers  for  the  American  I.<ead  Pen¬ 
cil  Co.,  220  Fifth  avenue.  New  Y’ork  City. 

Frank  Seaman,  116  M’est  32d  street. 
New  Y’ork  City,  is  placing  2,080  1.  sched¬ 
ules  with  a  few  selected  newspapers  for 
Liggett  &  Myers  Tobaceo  Co.,  “Fatima” 
Cigarettes,  St.  Louis,  Mo. 

Sehl  Adv.  Agency,  City  Hall  Square 
Bldg..  Chicago,  Ill.,  is  renewing  con¬ 
tracts  with  some  Western  newspapers 
for  tlie  Chicago  &  Eastern  Illinois  Rail¬ 
road  Co.,  Chicago,  111. 

Tlie  E.  11.  Clarke  Ageney,  Chiengo.  is 
placing  with  newspapers  in  tlie  Middle 
West  2,tM)t)-line  one  year  orders  for  tlie 
Film  Industries. 

Henry  Webb,  Cincinnati,  is  renewing 
contracts  for  (ducing  the  ailvertising  for 
F.  A.  Dillingham  (Plant  .Tiiice). 


Tlie  Taylor-Critchfield-Clngiie  Co.,  Clii- 
engo.  is  placing  with  newspai»ers  in  the 
Middle  West  28  1.  10  t.  orders  for  F.  F. 
Ingram.  This  agency  is  also  putting  out 
a  1,113-line  schedule  for  the  Firestone 
Tire. 


Harry  Porter  Company,  New  Y’ork,  is 
plating  l.oOO-line  one  year  orders  for  the 
Aetna  Life  Insurance  Company. 


The  National  Adv.  Co.  of  New  York  is 
placing  with  a  selected  list  5,000  1.  1  year 
for  the  Emergency  Labo.  (Poslam). 


H.  T.  Dewey  &  Sons  Company,  138 
Fulton  street.  New  York,  are  now  placing 
their  business  through  the  George  Batten 
Company. 


ALABAMA. 


NBWS  . Blrmlnfham 

Average  circulation  for  September;  Dail;,  36,433; 
Sunday,  37.S04.  Printed  2.207.SS4  lines  more  ad- 
vertlalng  than  its  nearest  competitor  In  1914. 


_ _ CALIFORNIA. _ 

EXAMINER  . Lot  Angelea 

A.  B.  C.  Audit  reports  abow  largest  Morning  and 
Sunday  circulation.  Oreatest  Home  Delivery. 

BUtXETlN  . San  Pranclaco 

THE  PROGRESS . Pomona 

GEORGIA. 

JOURNAL  (Cir.  57,531) . Atlanta 

CHRONICLB  . AugnaU 

LEDGER  . Columbus 

ILLINOIS. 

HEBALD  . JoUat 

STAB  (CtrcnlattOD  21,589) . Peoria 

_ IOWA, 

REGISTER  A  LEADER . Dee  Molnea 

EVENING  TRIBUNE . Dea  Molnas 

Baaential  to  covering  Dea  Moinea  and  vicinity. 

THE  TIMES  JOURNAL . Dnbnqna 

SUCCESSFUL  FARMING . Dea  Molnea 


More  than  700,000  circulation  gnaranteed  and 
proven  or  no  pay.  Member  Andit  Bnrean  of 
Circa  latloni. 


KENTUCKY. 


MASONIC  BOMB  JOURNAL . LonlevlUe,  Ky. 

(Semi-Monthly,  32  to  64  pagea.)  Onaranta^ 
largeat  circnlatlon  of  any  Maaonlc  poblicatlon  In 
the  world.  In  exceos  of  90.000  copiaa  monthly. 


LOUISIANA. 


TIMES  PICAYUNE . Now  Orleana 

MICHIGAN. _ 

PATRIOT  (No  Monday  laane) . Jackaon 


Average  three  months  ending  March  81,  1915; 
Dally,  11,349;  Sunday,  13,104.  Member  "Amer¬ 
ican  Newspaper  Pub.  Aas'n.”  "Gilt  Edge  News¬ 
papers,"  and  A.  B.  C. 


MINNESOTA. 

TRIBUNE,  Morning  and  Evening. ..  .Minneapolis 


MISSOURI. 


POST-DISPATCH . St.  I.oula 

Is  the  only  newspaper  In  its  territory  with  the 
beautiful  Rotogravure  Picture  Section.  Ciren- 
lation  Orat  aix  months,  1915; 

Sunday  average  .  350,066 

Dally  and  Sunday .  201.407 

MONTANA. 

MINER  . Butte 

Average  dally.  11,684;  Sunday,  17,971,  for  3 
montliB  ending  March  31st,  1915. 


NORTH  CAROLINA. 

SENTINEL  . Winstrfn-Salem 

October  gov’t  report  5,843,  net  gain  October, 
1915,  over  October,  1914,  1,028  copies. 


_ NEW  JERSEY. _ 

PBEiSS  (Circulation  7,945) . Aabury  Park 


JOURNAL  . Elliabeth 


PRESS  CHRONICLE  . Paterson 


COURIER-NEWS  . PlalnOeld 


_  ILLINOIS. 

SfCANDlNAVEN  . . Chicago 

_  INDIANA. _ _ 

THR  AVB  MARIA........... . Notre  Dnme 

NEBRASKA. _ 

FRCIB  PRESSB  (Cir.  128,384) . Uncoln 


NEW  YORK. 


COURIER  A  BNQUIBSB . ....Baffalo 

IL  PROGRESSO  ITALO  AMBBICANO.New  York 


DAY . New  York 

The  National  Jewish  Dally  that  no  general 
advertlaer  should  overlook. 


NEBRASKA. 

TRIBUNE  . 

....Hastings 

Circnlatlon  A.  B.  C.  report,  7,100. 
wire  report  United  Preas. 

Fall  leased 

OHIO. 

PLAIN  DEALER . 

...Clavetand 

Circulation  for  August,  1915; 

Dally  .  134,952 

Sunday  .  164,749 


REGISTER  . Sandusky 

The  most  widely  read  dally  published  In 
Northern  Ohio  between  Cleveland  and  Toledo. 


VINDICATOR  . Toniigstowa 


PENNSYLVANIA. 


TIMES  . Brio 

DAILY  DEMOCRAT  . Johnstown 


TIMBS-LEADEB  . WUkes-Barre 


SOUTH  CAROLINA. 


DAILY  MAIL . AndatM* 


SOUTH  DAKOTA. 


The  Slonx  Falls  Daily  Preas  Is  the  madia* 
that  reaches  the  people  in  the  towns  and  In  the 
country.  Largest  Sunday  paper  of  any  town  Hr 
else  anywhere.  O.  Logan  Payna  Company,  Ntw 
York  ano  Cblcaao. 


TENNESSEE. 


BANNRR  . Nashville 

TEXAS. 


AMERICAN  . Anstla 

"The  Twentieth  Century  Paper  of  Texas”  is 
absolutely  independent,  printing  all  tba  news  all 
the  time  and  printing  It  Orst.  Seventy  per  cent, 
city  circulation  by  carrier. 


STAB-TELEGRAM  . Fort  Worth 

Net  Paid  Circulation,  85,000  dally.  Over  00% 
more  net  paid  etty  circnlatlon  and  over  O.OIM 
more  net  paid  Sunday  circnlatlon  than  any  other 
paper  in  Fort  Worth. 


CHRONICLE  . Houston 

The  Chronicle  guarantees  a  circulation  of  35,000 
dally  and  45,000  Sunday. 


POST  . Houston 

Over  80%  city  circulation  to  regnlar  subscrib¬ 
ers  by  carrier.  The  “Home  Paper”  of  South 
Texas,  .{0,000  guaranteed. 


TELEGRAM  . Tempi# 

Net  paid  circnlatlon  over  6.000. 


UTAH. 

HERALD-REPUBLICAN . Salt  Lake  City 


VIRGINIA. 


DAILY  NEWS-RECORD . Barriaonbnrg 

In  the  famous  Valley  of  Va.  only  paper  in 
the  richest  Agricultural  County  in  United  States. 


_ ^WASHINGTO^ 

POST-INTELLIGENCER  . Seattle 


CANADA. 


ONTARIO. 


FREE  PRESS  . Lande* 

DAILY  HERALD . Stratfoed 


Ijirgest  circulation  in  Perth  County.  The 
paper  that  Perth  County  people  want  to  read. 


NEW  YORK. 

BOLJ.JiTnNO  DELLA  SERA . New  York 

PENNSYLVANIA. 

TTMES  . OhaMor 


ROLL  OF  HONOR 

The  following  publishers  guarantee  circulation  and  willingly  grant  any  advortiaer 
the  privilege  of  a  careful  and  exhaustive  investigation. 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


October  30,  1915. 


1,019,724  LINES 

AHEAD  OF  1914 

(Jan.  1  to  Oct.  25,  inclusive) 

The  NEW  YORK  GLOBE 

Leads  All  New  York  Newspapers — Morning,  Sun¬ 
day,  or  Evening — in  gains 


During  the  first  twenty-one  publication  days  in 
October,  1915,  as  compared  with  the  same  period  in 
1914,  the  record  of  all  the  other  New  York  evening 
newspapers  as  compiled  by  the  statistical  department 
of  the  Evening  Post  is  as  follows: 

Globe  ....  gained  653  columns  and  137  lines 

Mail .  “  466  “  “  244  “ 

Sun .  “  348  “  “  259  “ 

Post .  “  208  “  “  293  “ 

Journal  ...  “  129  “  “  254  “ 

World .  lost  155  “  “  83  “ 

Telegram  ....  “21  “  “  273  “ 

The  Bulge  of  Business  Is  Toward  the  Better  Grade 

Evening  Newspapers 


185,000  CIRCULATION 
Member  A.  B.  C. 


CHICAGO 
Tribune  Bldg. 


O’MARA  &  ORMSBEE,  Inc. 

^  Special  Representatives  _ 


NEW  YORK 
Brunswick  Bldg. 


TMC  TCCHMICAL  PIIKM.  MBW  yoMI 


